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Sony Group Overview

Corporate Data

Headquarters  7-1, Konan 1-chome, Minato-ku, Tokyo 108-0075, Japan

Established  May 7, 1946

Employees  171,300 (As of March 31, 2009)

Sales and operating revenue  ¥7,730 billion (For the fi scal year that began on April 1, 2008 and ended on March 31, 2009)

Note: Years ended March 31

Business at a Glance

Financial Highlights

Consumer Products & Devices Networked Products & Services B2B & Disc Manufacturing

Business Areas
Products such as televisions, 
digital imaging, audio and video,
semiconductors, and components

Business Areas
Game business as well as PC and other
networked businesses

Business Areas
B2B business, including broadcast-
and professional-use products, as well as Blu-ray 
DiscTM,DVD and CD manufacturing

Pictures

Business Areas
Motion picture, television
programming 
and distribution,
and other related businesses

Music

Business Areas
Recorded music,music
publishing and other
related businesses

Financial Services

Business Areas
Life insurance, non-life
insurance,banking,leasing and 
credit financing
business

Business Areas
Mobile phone business

Sony Ericsson All Other

Business Areas
Other online services,
production and marketing of 
animation products,advertising 
agency, and other businesses

8.3
8.9

7.7

(Yen in trillions)

2007 2008 2009

126.3

369.4

(98.9)

33.8%

110.8%

-3.1%

(Yen in billions)

2007 2008 2009

150.4
110.5

(227.8)
(127.3)

475.3
421.8

(Yen in billions)

2007 2008 2009

)ssol( emocni teNeunever gnitarepo dna selaS Operating income (loss)

 Net income (loss)  
 Return on Equity (ROE)

 Operating income (loss)   
 Operating income (loss), as adjusted, which

 excludes equity in net income (loss) of affi li-
 ated companies and restructuring charges
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CSR Report

About CSR Report 2009

Sony's basic philosophy in regards to corporate social responsibility (CSR) is set forth in the Sony Group Code of 

Conduct and is summarized as follows.

 It is the core corporate responsibility of Sony Group to the society to pursue its corporate value 

 enhancement through innovation and sound business practice. Sony Group recognizes that its business 

 activities have direct and indirect impact on the societies in which it operates, and therefore sound 

 business practice requires that business decisions give due consideration to the interests of its 

 stakeholders including shareholders, customers, employees, suppliers, business partners, local 

 communities and other organizations. The Sony Group will endeavor to conduct its business accordingly.

In line with this basic view, Sony conducts CSR activities with a focus on sustainability in two areas. First, Sony 

endeavors to ensure the sustainability of its business operations. To this end, Sony has established effective systems 

for corporate governance and compliance to ensure sound business practices. At the same time, it promotes efforts 

to ensure the quality and environmental soundness of its products and servicesover the entire supply chain and value 

chain including its operations. Sony also believes in the importance of fostering diverse and lively workplaces and 

employees with a high level of social awareness. Recognizing fully that its business activities affect both society and 

the environment in direct and indirect ways, Sony takes steps to minimize that impact to the best of its ability. 

Second, Sony strives to contribute to the realization of a sustainable society. With the aim of addressing the issues 

facing global society today and realiziing a sustainable global environment-which includes ensuring biodiversity-Sony 

aims to create value by developing products and services and advancing innovation, as well as to promote initiatives 

that draw on the capabilities of employees. Here, it is important to maintain a global perspective and to work in 

partnership with Sony's various stakeholders.

As expressed in the key phrase "For the Next Generation.", Sony continues to undertake a variety of CSR activities 

and to promote effective disclosure and communication with stakeholders.

Disclosure of CSR information

This year, Sony has issued this abridged printed report that highlights  Sony's key CSR activities, while the detailed CSR report, 

including comprehensive information related to its business activities and topics of interest to stakeholders, is available at 

Sony's CSR Web site.

Sony welcomes suggestions  for further enhancing its CSR information disclosure at Sony's CSR Web site.

Reporting Scope and Composition

 This report summarizes the CSR activities of the Sony Group worldwide during fiscal year 2008 (which began on April 1, 2008 

and ended on March 31, 2009). It also includes reporting on some material activities, such as major organizational changes, up 

to the end of July, 2009. In this website, the Sony Group refers to Sony Corporation -- the parent company that operates in 

Japan -- and all consolidated subsidiaries in which Sony Corporation holds a capital stake of more than 50%. "Sony" and " the 

Company" refer to the Sony Group.

 Sony discloses its operating and financial results in the "Investor Relations" website and information on our CSR activities in 

the CSR website.
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Reporting Scope and Composition

・ This website summarizes the CSR activities of the Sony Group worldwide during fiscal year 2008 (which began on April 1, 2008 

and ended on March 31, 2009). It also includes reporting on some material activities, such as major organizational changes, up 

to the end of July, 2009. In this website, the Sony Group refers to Sony Corporation -- the parent company that operates in 

Japan -- and all consolidated subsidiaries in which Sony Corporation holds a capital stake of more than 50%. "Sony" and " the 

Company" refer to the Sony Group.

・ Sony discloses its operating and financial results in the "Investor Relations" website and information on our CSR activities in 

the CSR website.

・Sony's CSR Website　http://www.sony.co.jp/csr/ 

・Guidelines referenced in the preparation of this report are as follows: 2006 Sustainability Reporting Guidelines, published by 

the Global Reporting Initiative (GRI) in October 2006 and Environmental Reporting Guidelines (Fiscal year 2007 version), 

published by Japan's Ministry of the Environment. For comparative tables that are covered in 2006 Sustainability Reporting 

Guidelines, please see Sony's CSR Website.

・Sony has obtained third-party verification of reported environmental data. For more information, please see page xxx page. 

Please visit Sony's CSR Web site to request a hard copy of CSR Report 2009 Executive Summary or download 
a PDF file of it. 
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Management Message

Welcome to the Sony Corporate Social Responsibility Report 2009. 
 While the global financial crisis dominated headlines in 2008 and has continued to affect nearly every 
aspect of our business, Sony is meeting this challenge head-on. We are transforming our company to be more 
efficient, agile and innovative, and to become the premier provider of networked consumer electronics and 
entertainment. This transformation further strengthens the connection between our business objectives and 
our corporate social responsibility. 
 At its core, our brand stands for quality, creativity and the magic that can happen when our many diverse 
employees come together for a common purpose. It also stands for integrity and ethical business 
practices̶doing the right thing for our people, our communities and the environment. These qualities have 
been a fundamental part of our company since it was founded more than 60 years ago and continue to guide 
our activities today. 
 The environment is, of course, a primary concern. As COP15, the UN Climate Change Conference in 
Copenhagen, draws near, we are hopeful that international agreement will emerge on a long-term climate 
change policy framework that is both fair and effective̶ensuring that the average global temperature rise 
remains below 2 ºC above pre-industrial times. At the same time, we have long believed that corporations like 
ours play an important role in helping the world in its transition to a low-carbon society, and we are 
committed to doing our part. 
 At the 2009 Consumer Electronics Show, I identified "going green" as one of seven imperatives for our 
industry. I am pleased to report that at Sony, we are well ahead of target with our commitment under the 
WWF Climate Savers Programme to reduce absolute greenhouse gas emissions worldwide by 7% at our sites 
by fiscal year 2010 compared to fiscal year 2000 levels. In fiscal year 2008, we reduced CO2 emissions by 
approximately 92,000 tons through use of renewable energy alone. Remarkably, we achieved 100% renewable 
electricity use at our European electronics, game and disc manufacturing and large office sites and 
maintaining our leadership position as the largest purchaser of green energy in Japan. 
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 We have also proven, time and again, that good environmental practices are also good for business. 
Energy-efficient products̶such as the BRAVIA™ V5/VE5/WE5 series of televisions we introduced worldwide 
this year̶appeal to a growing number of environmentally conscious consumers, which increases sales. And 
the success of our business allows for continued investment in research and development of environmental 
technologies such as our dye-sensitized solar cell and our bio battery̶both of which have the potential to 
generate new business opportunities. 
 I am pleased to report that our successful electronics Take Back Recycling Program in the U.S. was recently 
expanded to our business partners and retailers, as well, through GreenFillSM̶a program that provides free 
recycling of small electronics at participating retail locations. Our entertainment businesses are also taking a 
leadership role in this area, from the extensive reuse and recycling of film and television production set 
materials to the introduction of new eco-packaging for CDs, DVDs and Blu-ray Discs. 
 Beyond our environmental efforts, 2009 marks the 50th anniversary of Sony's educational programs̶a 
hallmark of our social contribution activities. A recent example of our commitment to education is the 
multi-million dollar investment we made last year in the renovation of the Sony Wonder Technology Lab̶a 
free interactive technology and entertainment museum in midtown Manhattan. We are also delighted to be 
launching a new Sony Science Program to bring innovative and enriching science workshops created and led 
by our employees to the public through Sony sites around the world. 
 As another example, in addition to our strong presence as an official partner of the 2010 FIFA World Cup™ 
tournament in South Africa, we are working in collaboration with various partners to support social and 
economic development in Africa. Photography workshops conducted in partnership with UNICEF are helping 
children in Africa document and bring awareness to the critical issues they face in their communities. At the 
same time, books donated by Sony employees to the Mobile Library Project in South Africa are helping the 
South Africa Primary Education Support Initiative to enhance children's literacy skills in remote areas of the 
country. 
 I hope you find this report and corresponding website informative, and that they provide you with a greater 
understanding of the full range of our activities and our deep-rooted commitment to corporate social 
responsibility. We are proving that good corporate citizenship can be a source of business innovation and, at 
the same time, inspire employees, customers, businesses and governments to join together in improving the 
quality of life for future generations.

Howard Stringer
Chairman, CEO and President
Representative Corporate Executive Officer
Member of the Board
Sony Corporation

* The position title is as of September 2nd, 2009.
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Management Message

Two Key Members of Sony's New Management Team Talk about CSR at Sony

What we mean by a "uniquely Sony" approach to CSR

Hirai: I think it has a lot to do with the Company's image, but Sony employees everywhere believe that the world 
expects something a little different, something "uniquely Sony," from them: a certain sophistication, perhaps, or 
a certain finesse. Everyone expects us to be driven by the need to discover something new. We must have a 
broad outlook, a nimbleness, a truly global character. All of these are aspects of Sony's identity that we share 
and that we must continue to cherish and protect.
Yoshioka: I agree. I actually went around once and asked a number of different people what the phrase 
"uniquely Sony" meant to them. Everyone gave a different answer̶our ability to propose new lifestyles; our 
technological prowess; the fact that we do things that nobody else does; our global nature. When I was younger, 
Sony co-founder Masaru Ibuka once said to me, "Sony is a company that has the freedom to do anything it sets 
its mind to. The important thing is to avoid trying to pigeonhole it." I remember that even now. I've concluded 
that "uniquely Sony" is not defined by one particular concept or thing, nor should it be. Diversity in our thinking 
is what gives Sony its dynamic edge, and each of us should encourage and be proud of that.
Hirai:  I like that way of looking at it.
Yoshioka:  As you've said, though, there are certain aspects of Sony's identity that we all share and must 

On April 1, 2009, Sony's transformation into a more innovative, integrated and agile entity began with 
the reorganization of its core businesses. Here, two key members of Sony's leadership team discuss 
the Company's "uniquely Sony" approach to CSR from a business perspective.
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Emphasis on Quality

continue to share. Sony's global character, for one. I previously served on the management team at Sony 
Ericsson in Sweden, and it was an experience that reminded me of how important it is to experience challenges 
in a foreign setting. Cultivating strengths that will have currency no matter what country or organization one is 
in is something each of us needs to work at day in and day out.
Hirai: I agree completely. I often tell young employees that they must be responsible for managing their own 
careers. Understanding this helps them to maximize their abilities. The role of the Company is to support 
everyone in these endeavors by providing training and a variety of systems designed to improve their skills.
Yoshioka: What is also really important is for employees to actively seek out and address challenges. Young 
people in particular must not be afraid of taking on the unknown. One thing that really surprised me in Sweden 
was how adaptable people were. We'd have engineers suddenly finding themselves transferred into the 
procurement department, or people from the procurement department being sent to the product planning 
section. These are completely different functions requiring radically different skill sets, right? The idea was that 
through these experiences, each individual can add depth to the greater whole. This is something important to 
remember, I think.
Hirai: I was in the United States for a fairly long period of time, and something that always impressed me about 
employees there was their enthusiasm for participating in community service activities. For example, when I 
personally decided to support a particular charity event and casually asked whether anyone was interested in 
joining me, a few dozen employees immediately volunteered, and we all had a great time at the event. I always 
remind everyone that we are members of society first and employees of Sony second, so in addition to 
contributing to society through our work, it is important for us to take part in at least one activity outside of 
the workplace that benefits everyone. I think a lot of Sony folks understand this and do their part to make a 
difference.
Yoshioka How do you see your role as someone who has been charged with leading such employees? 
Hirai: Drawing from my experiences in the music business, I see my role as being somewhat like an artist's 
producer. A music producer is responsible for providing an environment in which the artist can fully focus on 
the creative process without any distractions. In the same way, I believe that management's job is to provide a 
safe, nurturing environment where everyone can be happy and where they can fully devote themselves to their 
roles without worry.

Yoshioka: I have always placed a high priority on management transparency. My awareness of this was further 
reinforced after I became president of Sony Ericsson Japan in 2001. A select group of individuals shouldn't be 
deciding things behind closed doors. Rather, we should be making decisions openly and as a team. We must 
always be fair and disclose information to the best of our ability. Management processes at Sony are not 
undertaken by a privileged group of people of one nationality or similar work backgrounds. Individuals of 
various backgrounds are always involved. Respecting diversity ensures a fair and transparent decision-making 
process.
Hirai:  I have made it a habit to consciously take a brief moment before finalizing any important decision. 
Whether on my own or in a meeting, right before I make a decision, I go through a mental checklist and ask 
myself, "How will this decision work from a compliance perspective?" "How about in terms of tax laws?" "What 
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Enhancing Usability and Lifestyles

Yoshioka: We've reached a time where we need to completely revamp 
the way we think about our products. More and more products today 
are network-compatible. While people in their teens, 20s and 30s are 
proficient with such products and networks, the same cannot be said for 
the older generation. Faced with a rapidly aging society, we must 
completely and carefully reexamine our views on what makes a product 
easy to use. More than ever before, we need to rethink what really 
constitutes accessibility.
Hirai: Sony has always endeavored to offer hardware and interfaces 
that are easy-to-use for everyone, but we now need to take that one 
step further. For example, we need to think about making products that 
everyone can use without having to go through a user's manual or a lot 
of explanation. The other side of the coin is to develop more products 
with features that can be updated by downloading information via the 
Internet. We have already begun addressing some of these challenges, 
as evidenced by the Walkman® X Series.
Yoshioka: Such concerns are one reason behind the decision to 
reorganize electronics into "Personal" and "Home" categories. In the 
"Home" category, we need to focus more on making products easier to 
use. There is still a lot of room to improve our performance on this 
count.
Hirai: The same is true in the "Personal" category. There is still a lot 
more we can do. Network services, for example, represent an area with 
huge potential. When we talk about download services, some people are 
still worried because they think it means the end of packaged media. 
But that is not true at all. There are still many, many people who buy 
CDs, DVDs and Blu-ray Discs. What is most important is that we offer 

bout social considerations?" If I am uncomfortable for any reason, I get an expert in legal affairs or whatever 
department is appropriate to look it over. In creative areas like the Game business, for example, it is particularly 
important not to limit one's focus to the purely creative aspects, but also to take other perspectives into 
account.
Yoshioka So you agree that management decision making requires a broad outlook?
Hirai:  It is the same in manufacturing. Providing world-class products is of the utmost importance, but I believe 
that there is more to quality than that. If, for instance, one of our products unfortunately breaks or 
malfunctions, how we respond is also a crucial aspect of quality. Having systems in place that enable us to 
respond courteously and effectively and provide prompt repairs will determine how our customers evaluate our 
quality. I believe in, and speak often about, the importance of the user experience in products and 
services̶how we respond in this type of situation is a big part of overall customer satisfaction.

Hiroshi Yoshioka
Executive Deputy President
President of Consumer Products & 
Devices Group (CPDG)
Sony Corporation

Joined Sony Corporation, transferred to 
Sony Ericsson
Mobile Communications AB where he held 
the position of
Corporate Vice President, returned to 
Sony Corporation
where he served as President of the Audio 
Business Group
and President of the TV Business Group, 
and currently
serves in the two capacities listed above
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Realizing Sustainable Development through Technologies and Products

consumers different purchasing options. Download services are also environmentally conscious in that they do 
not involve the manufacturing or transport of products. Sony has a wealth of outstanding technologies. I think 
tremendous potential still exists for putting these technologies to work to benefit society.
Yoshioka: I agree. Providing Sony products that enrich people's lives is our most important contribution to 
society. Having customers tell us that our products have brought them joy, helped them to relax, made them 
feel spiritually and emotionally rich is the very essence of what will define Sony in the future. Not too long ago, 
simply having things was enough. Today, consumers are looking for products that increase enjoyment of their 
limited free time or enhance communication with family and friends. We need to determine what kinds of 
products will help people realize that feeling. This is the challenge currently facing Sony. The old approach of 
simply making products smaller and lighter is no longer enough. Our engineers must think outside the box. 
Rather than simply looking for ways to apply the technologies currently available to them, they must take 
advantage of every opportunity to gain direct feedback from customers.
Hirai: We also recognize that we must explore potential new applications for network services. At present, the 
business focuses on content, notably games, music and movies. Looking ahead, we will enhance these services 
to facilitate a broad array of new possibilities, including online communities and enhanced communication, 
among others.

Yoshioka: An important keyword in this new era is surely going to be "environment."
Hirai: Each new model of "VAIO" and PlayStation® uses less power than its predecessor; also, the reduction of 
the physical size of our products has played an important role in our efforts to respond to environmental 
issues.The current PlayStation®2(PS2), for example, uses 30% less power than the first-generation PS2; it is also 
less than 1/4 of the size. The smaller a product, the fewer resources it uses, the less packaging it requires and 
the more efficiently it can be shipped to our markets around the world. It is important to remember that even 
small changes will have a positive follow-on effect.
Yoshioka: Sony has always been noted for the high level of environmental awareness of its employees. Making 
products smaller and lighter is something we have always been good at. Responding to environmental issues is 
a similar challenge. We are promoting ongoing efforts to reduce the power consumed by Sony televisions. 
Today, environmental concerns are part of the agenda right from the initial product planning meetings. The new 
BRAVIA™ series, equipped with an automatic on/off motion sensor, has attracted considerable attention, and is 
just one example of the benefits of this approach. Another recent development that has earned praise is our 
new mercury-free alkaline button battery.
Hirai: Environmental issues will continue to be a major factor influencing product selection by our consumers. 
Looking ahead, it is crucial for us to ensure that users identify "uniquely Sony" products and services as being 
environmentally conscious̶that is, those produced by a manufacturer that works continuously and actively to 
address environmental concerns.
Yoshioka: I agree. We need to show even more initiative in helping to address environmental issues. In the 
United States, for example, new environmental venture businesses are appearing every day, underscoring the 
ability of people there to discover new and innovative applications for technologies that reduce environmental 
impact and enhance energy management practices. Rather than limiting our focus to making our existing 
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products more environmentally conscious, we need to look at what 
products and technologies we can offer society that will help reduce our 
collective environmental impact.
Hirai: The resources of the Earth are finite. We are at a point where we 
need to think hard and make difficult choices to protect our planet. Sony 
needs to play a leading role in helping to realize a viable, sustainable 
ecosystem, not because we are being asked or are required by law, but 
simply because it is the right thing to do. We need to be a leading 
company in the fight to preserve the global environment.

Kazuo Hirai 
Executive Vice President
President of Networked Products & 
Services Group (NPSG) Sony Corporation
President & Group CEO of Sony Computer 
Entertainment Inc. 

Joined CBS Sony Inc. (currently Sony 
Music Entertainment Inc.), transferred to 
Sony Computer Entertainment America 
Inc. where he served as President & CEO, 
and currently serves in the three 
capacities listed above
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Corporate Governance

Corporate Governance

Governance Structure

 Sony is committed to strong corporate governance. As a part of this effort, Sony adopted a "Company with 
Committees" corporate governance system under the Japanese Companies Act. In addition to complying with 
the requirements of laws and regulations, Sony has introduced its own system to help improve the soundness 
and transparency of its governance by strengthening the separation of the Directors' function from that of 
management and advancing the proper functioning of the statutory committees. Under Sony's system, the 
Board of Directors defines the respective areas for which each of the Corporate Executive Officers is 
responsible and delegates to them decision-making authority to manage the business, thereby promoting the 
prompt and efficient management of the Sony Group.

 Sony Corporation is governed by its Board of Directors, which is appointed by resolution at the shareholders' 
meeting. The Board has three committees (the Nominating Committee, Audit Committee and Compensation 
Committee), consisting of Directors named by the Board of Directors. Corporate Executive Officers are 
appointed by resolution of the Board of Directors. In addition to these statutory bodies and positions, Sony has 
Corporate Executives who carry out business operations within designated areas.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)
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Primary Roles of the Governance Entities

Board of Directors:
・ Determines the fundamental management policies of the Sony Group
・ Oversees the management of Sony Group's business operations
・ Appoints and dismisses the statutory committee members
・ Appoints and dismisses Corporate Executive Officers

Nominating Committee:
・ Determines the content of proposals regarding the appointment/dismissal of Directors

Audit Committee:
・ Monitors the performance of duties by Directors and Corporate Executive Officers (with respect to structure
　to ensure the adequacy of the financial reporting process, to enable management to ensure the effectiveness
　of internal control over financial reporting, to ensure timely and appropriate disclosure and to ensure 
　compliance with any applicable law, Articles of Incorporation and internal policies and rules and status of any 
　other items described in the "Internal Control and Governance Framework" determined or reaffirmed by the 
　Board of Directors in accordance with the Companies Act)
・ Oversees and evaluates the work of independent auditor (including to evaluate the adequacy of its 
　independence and its qualification, to propose its appointment/dismissal or non-reappointment, to approve 
　its compensation, to evaluate the appropriateness of its audit regarding the financial results and internal 
　control over financial reporting, and to pre-approve its engagement for any other services than audit services 
　to be provided)

Compensation Committee:
・ Sets policy on the contents of individual compensation for Directors, Corporate Executive Officers, Corporate 
　Executives and Group Executives, and determines the amount and content of individual compensation of 
　Directors and Corporate Executive Officers in accordance with the policy

Corporate Executive Officers:
・ Make decisions regarding the execution of Sony Group business activities within the scope of the authority 
　delegated to them by the Board of Directors

Corporate Executives:
・ Carry out business operations within designated areas, including business units, research and development, 
　and/or headquarters functions, in accordance with the fundamental policies determined by the Board of 
　Directors and the Corporate Executive Officers

(Updated on September 28th, 2009)
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Sony Initiatives

Meeting Record

Cooperation of the Audit Committee and the Internal Audit Division

(Updated on September 28th, 2009)

To strengthen its governance structure beyond legal requirements, Sony Corporation includes several provisions 
in its Charter of the Board of Directors to ensure the separation of the Board of Directors from the execution of 
business, and to advance the proper functioning of the statutory committees. The main provisions are as follows:
・ separating the roles of the Board chairperson/vice chairperson and Representative Corporate Executive 
Officers;
・ limiting the number of terms of outside Directors and rotating committee memberships;
・ appointing chairs of statutory committees from the ranks of outside Directors;
・ setting forth qualifications for Directors for the purpose of eliminating conflicts of interest and ensuring 
independence;
・ raising the minimum number of Nominating Committee members (five or more) and requiring that at least two 
Directors of the Committee be Corporate Executive Officers;
・ suggesting that, as a general rule, at least one Director of the Compensation Committee be a Corporate 
Executive Officer, while prohibiting the appointment of the CEO or COO of the Sony Group (or persons in any 
equivalent position) to serve on the Committee; and
・ discouraging the concurrent appointment of Audit Committee members to other committees.

(Updated on September 28th, 2009)

 During the fiscal year ended March 31, 2009, the Board of Directors convened ten times. The Nominating 
Committee met four times, the Audit Committee met 15 times and the Compensation Committee met six times. 
All 12 outside Directors participated in all meetings of the Board of Directors held during his/her tenure period 
of the fiscal year ended March 31, 2009 except for Peter Bonfield and Yukako Uchinaga. (Peter Bonfield 
participated in nine meetings out of ten; Yukako Uchinaga participated in six meetings out of seven.) Also, all 
12 outside Directors who are members of Committees participated in at least 75 percent of the aggregate 
number of meetings of each Committee held during the fiscal year ended March 31, 2009, except for Yoshihiko 
Miyauchi and Yukako Uchinaga (both of Yoshihiko Miyauchi and Yukako Uchinaga are currently members of 
the Nominating Committee and participated in two meetings out of three held during his/her tenure period of 
the fiscal year ended March 31, 2009.) All three outside Directors who are members of the Audit Committee 
participated in all meetings of the Audit Committee held during the fiscal year ended March 31, 2009.

(Updated on September 28th, 2009)

 Sony Corporation has an internal audit division, which coordinates closely with the internal audit departments 
of major subsidiaries around the world to promote Sony Group's internal audit activities on a global basis. The 
Sony Corporation internal audit division makes periodic presentations and submits monthly reports to the Audit 
Committee. To help assure its independence, the appointment and dismissal of the person in charge of the Sony
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Governance Related to the U.S. Sarbanes-Oxley Act

Board of Directors' Determination Regarding Internal Control 
and Governance Framework

orporation internal audit division and heads of internal audit in each region or in each business domain of Sony 
Group is subject to the prior approval of the Audit Committee.

(Updated on September 28th, 2009)

 The United States adopted the Sarbanes-Oxley Act (SOX) in 2002 in response to a series of U.S. accounting 
scandals and corporate governance abuses. Sony is subject to the SOX regulations because it is a foreign private 
issuer of equity securities registered with the U.S. Securities and Exchange Commission (SEC) and subject to 
SEC reporting requirements. Among other requirements, SOX requires the CEO and the CFO of Sony Corporation 
to sign certain certifications to accompany the Sony Annual Report on Form 20-F filed with the SEC, relating to 
the "fair presentation" of the consolidated financial statements, disclosure controls and procedures, and internal 
control over financial reporting. Sony has established "Disclosure Controls and Procedures," through which 
potentially material information is reported from important business units, subsidiaries, affiliated companies and 
corporate divisions and is reviewed and considered for disclosure in light of its materiality to the Sony Group. 
The "Disclosure Committee," comprised of officers and senior management of the Sony Group who oversee 
investor relations, accounting, corporate planning, legal, corporate communications, finance, internal audit and 
human resources, supervises the preparation of Sony's annual reports, current reports, quarterly earnings 
releases and other material disclosure, and assists the CEO, the President and the CFO in the establishment and 
implementation of this system and also in assuring the accuracy of financial reporting. Effective for the fiscal 
year ended March 31, 2007, SOX also requires the inclusion of a management report on the company's internal 
control over financial reporting in the Form 20-F. In order to ensure compliance with this requirement, Sony 
formed a cross-functional steering committee comprised of headquarters management to monitor necessary 
actions including documentation, testing and evaluation of controls and to perform oversight and assessment 
of the global evaluation. Based on their evaluation, management has concluded that Sony maintained effective 
internal control over financial reporting as of March 31, 2009.

(Updated on September 28th, 2009)

 At a Board meeting held on April 26, 2006, the Board of Directors reaffirmed the existing internal control 
and governance framework (including the system regarding rules and other structure of risk management) 
and determined to continue to evaluate and improve such framework going forward, as appropriate. At a 
Board meeting held on May 13, 2009 the Board of Directors reaffirmed such internal control and governance 
framework, as slightly amended, in effect as of the date of determination and determined to continue to 
evaluate and improve such amended framework going forward, as appropriate. This determination was required 
by and met the requirements of the Companies Act.
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URL

・ Charter of the Board of Directors:
   http://www.sony.net/SonyInfo/IR/library/control.html
・ Board of Directors' determination regarding internal control and governance framework pursuant to the 
Japanese Companies Act:
   http://www.sony.net/SonyInfo/IR/library/control.html
・ Significant differences between the New York Stock Exchange's corporate governance standards and Sony's 
corporate governance practices (including the explanation of "outside Directors"):
   http://www.sony.net/SonyInfo/IR/info/strategy/NYSEGovernance.html
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Compliance

Compliance

Strengthening the Compliance System

 In July 2001, Sony Corporation established the Compliance Office, charged with exercising overall control over 
compliance activities across the Sony Group, to emphasize the importance of business ethics and compliance 
with applicable laws, regulations and internal policies. The Compliance Office establishes compliance policies 
and structures for the Sony Group and performs crisis management functions. In July 2003, Sony established 
a regional compliance network comprised of offices in the Americas, Europe, Japan, East Asia*1 and Pan-Asia,*2 
which are charged with assisting the Compliance Office at Sony Corporation and exercising regional control over 
compliance activities to strengthen the compliance system throughout the Sony Group. Officers responsible for 
compliance in each region have the authority to issue instructions concerning compliance to Sony Group 
companies in their respective regions and, by cooperating with one another, are working to establish and 
maintain a comprehensive global compliance structure.

Sony Compliance Network

Ethical business conduct and compliance with applicable laws and regulations are fundamental 
aspects of Sony's corporate culture. To this end, Sony has established a Compliance Office at the 
corporate headquarters and regional offices around the world, adopted and implemented the Sony 
Group Code of Conduct, and set up Compliance Hotline systems through our global compliance 
network -- all in order to reinforce the company's worldwide commitment to integrity and help assure 
resources are available for employees to raise concerns or seek guidance about legal and ethical 
matters.

*1  Coverage area of East Asia compliance office: Mainland China, Hong Kong, Taiwan and South Korea
*2  Coverage area of Pan-Asia compliance office: Southeast Asia, Middle East, Africa and Oceania

(Updated on September 28th, 2009)



January 2010
Copyright 2010 Sony Corporation

18

CSR Report 2009 detailed version

Sony Group Code of Conduct

 In May 2003, Sony adopted the Sony Group Code of Conduct, which sets the basic internal standards to be 
observed by all directors, officers and employees of the Sony Group in order to emphasize and further 
strengthen corporate governance, business ethics and compliance systems throughout the Sony Group. This 
Code of Conduct sets out, in addition to legal and compliance standards, the Sony Group's basic policies 
concerning ethical business practices and activities, on such topics as respect for human rights, safety of 
products and services, environmental conservation and information disclosure. It has been adopted and 
implemented by each Sony Group company globally as its own internal code of conduct. To date, the document 
has been translated into 26 languages.

 The Sony Group Code of Conduct reflects principles set out in the Organisation for Economic Co-operation 
and Development (OECD) Guidelines for Multinational Enterprises, the United Nations Global Compact and the 
United Nations Universal Declaration of Human Rights. Sony also participated in the formulation of and 
observes the standards outlined in the Charter of Corporate Behavior of the Nippon Keidanren (Japan Business 
Federation), an alliance of Japan's leading corporations.

(Updated on September 28th, 2009)

・ Sony Group Code of Conduct:
   http://www.sony.net/SonyInfo/csr/compliance/code_of_conduct.pdf
・ OECD Guidelines for Multinational Enterprises
   http://www.oecd.org/home/0,2987,en_2649_201185_1_1_1_1_1,00.html
・ United Nations Global Compact
   http://www.unglobalcompact.org/
・ United Nations Universal Declaration of Human Rights
   http://www.un.org/en/documents/udhr/index.shtml
・ Nippon Keidanren Charter of Corporate Behavior
   http://www.keidanren.or.jp/english/policy/cgcb.html
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Internal Hotline System

Educating Employees about the Sony Group Code of Conduct 
and the Internal Hotline System

 With the adoption of the Sony Group Code of Conduct, Sony also established the Sony Group Compliance 
Hotline system as a resource for employees to report concerns or seek guidance about possible violations of 
laws or internal policies, and to allow the Sony Group to respond swiftly to potential risks of such possible 
violations. The Sony Group Compliance Hotline system is available worldwide. Callers who report issues in good 
faith will be protected from any possibility of retaliation.

 The Sony Group Compliance Hotline system is directly linked to the Corporate Executive Officer in Charge of 
Compliance and is operated independently from the ordinary line of command. Summaries of hotline calls, 
results of investigations, and of the operation of the system are reported to senior management and the Audit 
Committee. 

 During fiscal 2008, the Sony Group received approximately 380 hotline contacts covering issues primarily 
relating to employment, labor, work environment, information management and possible conflicts of interest. All 
contacts received are investigated for the purpose of verification and appropriate action. In certain cases, these 
contacts have led to a review of internal procedures and the strengthening or enforcement of internal rules.

To ensure that all employees understand the importance of observing the Sony Group Code of Conduct, as well 
as to promote use of the internal hotline system, Sony Group senior management informs executives and 
employees about these topics through ongoing dissemination of e-mails, as well as implementation of online and 
class room training. Further, Sony Group executives and senior management with a certain level of authority are 
annually requested to submit a certification stating that they understand the importance of ethical behavior and 
the need, in their role as managers, to communicate the importance of ethics and compliance with applicable 
laws, regulations and internal policies. Sony Group companies inform their employees about the Code and the 
internal hotline system through the ongoing dissemination of e-mails, booklets, wallet cards, posters, feature 

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

Sony Group Compliance Hotline
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Compliance Program Monitoring 
(Implementing Compliance Self-Assessments)

Risk and Crisis Management Systems

articles in internal newsletters, and/or postings on the company's 
intranet.

 In addition to these initiatives, the Sony Group provides education and 
training sessions that use e-learning and other approaches presenting 
real-life examples to impart more in-depth expertise regarding 
business ethics and individual aspects of the Sony Group Code of 
Conduct that are crucial to compliance by the Group. These include 
fairness in competition and business dealings, and the prevention of 
discrimination and harassment in the workplace. Through ongoing 
communication, awareness and training efforts, Sony will continue to 
promote a thorough Group-wide understanding of the importance of 
the policies and values set forth in the Sony Group Code of Conduct.

 The framework for monitoring the compliance program consists of reports received through the internal 
hotline system and from Regional Compliance Officers, periodic self-assessments by key Sony Group 
Companies, and compliance and internal audits. With respect to self-assessments, key Sony Group companies 
worldwide periodically undertake compliance self-assessments, which involve self-inspection of enumerated 
compliance-related activities.The Regional Compliance Officers evaluate the results of the self-assessments and 
report the results thereof to the Corporate Executive Officer in Charge of Compliance. The Regional Compliance 
Officers also consider measures to address any reported issues and provide relevant instruction and 
supervision to Sony Group companies in their respective regions.

*1  This policy applies to Sony Corporation and its subsidiaries in Japan.

・ Sony Group Privacy Policy
   http://www.sony.co.jp/privacy/en/

(Updated on September 28th, 2009)

Booklets, wallet cards, posters and training 
DVDs used to raise awareness of the Sony 
Group Code of Conduct and the internal 
hotline system

 Each Sony Group business unit, subsidiary or affiliated company, and corporate division is expected to 
reviewing and assessing business risks on a regular basis, and to detect, communicate, evaluate and respond 
to risk in their particular business areas. In addition, Sony Corporation's Corporate Executive Officers have the 
authority and responsibility to establish and maintain systems for identifying and controlling risks with the 
potential to cause losses or reputational damage to the Sony Group in the areas for which they are 
responsible.The Corporate Executive Officer in Charge of Compliance is tasked to promote and manage the 
establishment and maintenance of such risk management systems through the coordinated activities of the 

(Updated on September 28th, 2009)
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Information Security and Personal Information Management

 Sony has established the "Sony Global Information Security Policy" and its subordinate rules, the "Sony Global 
Information Security Standard," which sets forth Sony's commitment to information security and states policies 
to be followed by all Sony personnel. Sony has established an organization charged with developing, maintaining 
and implementing this policy. This organization coordinates with individuals responsible for information security 
at Sony Group companies globally to create an effective Group-wide information security management system. 
Sony formulated the "Global Basic Principles on Personal Information" in July 2000, and is reinforcing internal 
rules and business processes to ensure the appropriate handling of the personal information of its customers 
and business partners. To encourage broad understanding of its principles on personal information 
management, in April 2005 Sony also introduced the Sony Group Privacy Policy*1 at all Sony Group companies 
in Japan. Recognizing that employee awareness is vital, Sony Corporation requires training programs for its 
employees to increase their understanding of the issues and improve the overall level of information security 
and personal information management. These training activities are implemented at each of the Sony Group 
companies.

(Updated on September 28th, 2009)

Compliance, Internal Audit, Group Risk, and other relevant groups. One aspect of risk management is the proper 
handing of crises if and when they arise, and the proper preparation for such crises. Sony's crisis management 
and business continuity activities predominately occur at the business and operational level closest to the 
events we may encounter. Since some events can have a significant impact on the entire Sony Group as a whole, 
Sony has established a Group crisis management procedure to enable a swift and organized Group-wide 
response to crises as needed. Under this system, crises are evaluated and classified into three levels to ensure 
dynamic and appropriate responses. Level 1 is defined as a crisis with the possibility of significant impact on 
the Sony Group, and the possibility of serious negative impact on the business of the Sony Group or its 
reputation, and will be handled under the direction of the CEO. Level 2 is a crisis that is determined not to be 
Level 1, but still has the possibility of widespread impact within the Sony Group, and will be addressed by a 
cross-functional committee composed of headquarters executives relevant to the issue. Level 3 is a crisis that 
the Corporate Executive Officer in charge of the subject area determines may be resolved within his/her 
authority.
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Product Responsibility

Product Responsibility

Philosophy and Policy for Products and Services
Basic philosophy and policy for Sony's product quality and services

24page

Product Quality,Quality Management

Sony is committed to improving product 
quality and quality management.

page 25

Sony has various businesses globally to provide products and services that meet customer 
requirements in terms of satisfaction, reliability and trust.

Responsiveness and Customer Service

Sony is taking various steps to improve 
its responsiveness and service 
capabilities with the aim of enhancing 
customer satisfaction.

page 29

Usability

Sony has identified "usability" as an 
essential aspect of product quality and 
is taking steps aimed at making it easier 
for people to use Sony products and 
services.

page 32

Supply Chain Management

Sony is seeking to introduce CSR 
management in production process 
through our supply chain that includes 
human rights, labor, and environmental 
protection.

page 34
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Product Responsibility

Providing High-Quality Products and Services

Philosophy and Policy

Since the start of its operations, Sony has given top priority to 
providing customer oriented, high-quality products and 
services as an operating foundation. This philosophy is set 
forth in the Founding Prospectus drafted in 1946 by Sony's 
co-founder, Masaru Ibuka.
  The Sony Group Code of Conduct, established in May 2003, 
compels Sony to continuously seek ways to comply with or 
exceed legally mandated standards in all aspects of its 
business activities to ensure the safety and satisfaction of 
customers who use its products and/or services.
  To instill this philosophy more firmly, in January 2007 Sony 
formulated the Sony Pledge of Quality, which lays out Sony's basic policy on product and service quality in the 
Electronics business.

Sony is wholeheartedly committed to improving product and service quality from the customer's 
viewpoint with the aim of maintaining and enhancing customers' trust, confidence and satisfaction. 
This reflects Sony's belief that our most important goal is to remain a highly trusted partner for our 
customers.

(Updated on February 17th, 2010)
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Product Responsibility

Product Quality and Quality Management

Sony's Quality Management Control System Organizational Structure

 On a continuing basis, Sony introduces new product quality improvement measures into all processes, from 
development, planning, design and manufacturing to sales and service activities. Such recent measures include:

・  ensuring senior management oversight and attention to improving product and service quality and safety, as 
 well as timely responses to problems;

・  appointing personnel within each product and business group who are ultimately responsible for quality, to 
 spearhead initiatives in the areas for which they are responsible;

・  holding regular Quality Strategy Meetings, attended by Sony's president and top management from each 
 business group, including manufacturing and marketing executives from the Electronics business, to discuss 
 and set policies, strategies and key measures relating to product quality;

・  formulating corporate quality standards applicable to Sony's electronics products, focusing on such criteria 
 as product safety and performance, labeling and services. These standards are updated continuously to 
 reflect technological advances, changes in applicable legal and regulatory requirements and social changes;

・  establishing and advancing a project management system for the group-wide quality enhancement initiative, 
 with the aim of providing "high-quality, reliable products that our customers can use with confidence" and 
 "heartfelt customer service with a personal touch" as set out in the Sony Pledge of Quality; and

・  strengthening rules worldwide from September 2006 to ensure prompt reporting to the Product Safety and 
 Quality Officer when Sony receives information about an incident involving a Sony product that affects 
 customer safety or has the potential to do so. Based on these reports, this Corporate Executive provides the 
 necessary follow-up, instructs the relevant divisions, and responds appropriately to the customer. In 
 December 2007, Sony applied the same system to possible software vulnerabilities in products.

Sony's activities, centering on further improving product quality and reinforcing quality management 
activities, reflect our commitment to quality.

(Updated on September 28th, 2009)
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Responding to the Customer

Product Quality Information Channel

 Sony makes active use of customer feedback to improve our products. Complaints, suggestions, ideas and 
reports of malfunctions received from customers at the Customer Information Center after purchase are 
promptly and accurately evaluated and disseminated to the planning and design groups so that improvements 
in product quality can be made in a timely fashion.

 One example is the release of digital cameras and video cameras with improved usability through the provision 
of operation guides and step-by-step instructions on the products' LCD screens.

 It is vital to detect product quality-related problems as early as possible. To that end, Sony therefore 
established the Product Quality Information Channel in 2003, to gather product quality-related information, 
including reports of problems, as well as opinions from Sony Group employees. Employees can send messages 
to the Product Quality Information Channel website. This can be done when, during the course of their work, 
they discover a issue related to product quality that they cannot address or when a quality-related problem 
occurs while they are using a Sony product. After the Product Quality Information Channel investigates the 
information received it proposes and introduces measures to avoid potential problems and prevent previous 
problems from recurring.
   As of March 2009, Sony had received more than 1,200 reports since the establishment of the Channel. The 
diverse range of information received has included proposals to make products and manuals more user-friendly, 
and has led to more than 790 improvements.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

Utilizing Customer Feedback
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Initiatives Aimed at Improving the Safety and 
Long-Term Reliability of Products

 As another part of the effort to improve the safety of its products, Sony has established an in-house product 
safety assurance capability for examining product safety from a medical perspective, to help ensure that Sony 
products have no adverse effects on human health. The results of these efforts, as well as advice from experts 
outside the company, are then incorporated into product development, design and engineering. Sony is also 
promoting efforts company-wide to strengthen internal processes for ensuring that Sony's products are in line 
with applicable laws, regulations and standards.

 In recent years, the increasing trend toward smaller, lighter products has diversified the environments in which 
Sony's products are used. Sony is committed to providing products that customers can use with confidence. 

(Updated on September 28th, 2009)
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Efforts to Ensure Product Information Security

Responses to Quality Issues

External Recognition

 Sony recognizes that ensuring our customers' trust, confidence and satisfaction is the most important crucial 
management task and strives to prevent quality-related problems through the systems and efforts described 
previously. Accordingly, Sony responds swiftly when a problem arises by investigating the facts and taking 
appropriate action.

Ensuring long-term product reliability requires new evaluation techniques which comply with the development 
of constituent reliability technologies and the changing user environments. Sony is promoting the development 
of such techniques as a company-wide initiative while at the same time working together with each of its 
business units.

 From 2009 forward, Sony has established a new quality reliability laboratory which focuses on further 
enhancing the safety and long-term reliability of its products.

 The digitization and networking of consumer electronics products and an increase in the relative importance 
of software in recent years has heightened the danger of, among others, the leakage of personal information 
and the destruction of data. As a consequence, ensuring security of products has become an important issue. 
In addition to establishing a special function for collecting security risk-related information from outside 
experts, Sony has created an internal information security team comprised of individuals assigned to each 
business group. Based on information received, the team conducts security risk assessments and implements 
additional controls as needed. Sony has also reinforced its system for addressing security vulnerabilities in its 
products by introducing technology standards for product security; implementing security inspections prior to 
product shipment; and introducing employee education programs.

(Updated on December 12th, 2009)

(Updated on December 12th, 2009)

(Updated on September 28th, 2009)

 Sony Won Director-General for Commerce and Distribution Policy Award of the FY 2009 
METI Minister Awards for Best Contributors to Product Safety which was hosted by 
Ministry of Economy, Trade, and Industry, Japan. 
 Sony was highly appreciated its following activities and awarded the prize: Sony 
continuously operates both the company structure to provide safety products and the 
system to attain prompt settlement if problems occurs, such as reporting to top 
management, and engage actively on awareness-raisins of employees for product safety 
based on the lessons from the voluntary recall of battery packs in 2006 as well as strive to rebuild product 
safety culture.
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Product Responsibility

Responsiveness and Customer Service

System

Training for Customer Support Staff

 Sony has assigned managers to coordinate customer support operation in markets around the world where its 
products are sold and has established a network of service bases with the aim of enhancing the quality of its 
services on a global level, through which it provides services tailored to the needs of local customers. For 
example, in April 2008 we established Sony Customer Services Inc. in Japan to integrate all customer services, 
ranging from inquiries about purchases and how to use products to repairs and maintenance.
 Given the rapidly expanding functionality of digital consumer electronic products, both their operation and 
their uses individually and with other products have become increasingly complex. Through this new 
organization, Sony offers timely and high-quality customer service and is enhancing its ability to respond to 
customer inquiries and requests.

In addition to continuously improving product quality, Sony is taking various steps to improve its 
capabilities in supplying support to customers.

(Updated on September 28th, 2009)

 To ensure its ability to provide high-level services worldwide, Sony conducts extensive, global training 
programs for all Sony employees who serve customers, as well as the staff of partner companies. This ensures 
that service staff have the skills and expertise necessary to respond to any and all customer's requests for 
support. In Asia (including Japan), we hold contests for employees handling telephone inquiries, serving at 
repair counters, and involved in conducting repair services at customer's house. These contests, which serve to 
test the technical and customer responsiveness capabilities of customer service employees, are raising 
awareness of the importance of improving customer satisfaction.

(Updated on September 28th, 2009)
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Region

Japan

North America

Europe

East Asia*2

Pan-Asia*3

Latin America

Number of inquiries received
(telephone, e-mail, letter)

Customer Information Centers

Using the Internet

 Sony established its first Customer Information Center in 1963 in Japan to respond to customer inquiries. This 
service is now available worldwide. The Customer Information Centers provide prompt responses to customer 
needs every day of the year. The centers of Sony Customer Service (Japan) Inc. and Sony Corporation of Hong 
Kong Ltd. have obtained COPC-2000*1 certification, an international standard for call centers. Having obtained 
such accreditation from international organizations for our customer-centered approach, Sony will seek to raise 
our standards by attaining this level of customer service in every country.

Number of Inquiries Received from Customers (Fiscal 2008)

*2 Coverage area: Mainland China, Hong Kong, Taiwan and South Korea
*3 Coverage area: Southeast Asia, Middle East, Africa and Oceania

*1 COPC-2000 is a management standard specifically for call centers based on the American National Management 
Quality Award.

(Thousands)

(Updated on September 28th, 2009)

 Sony also uses the Internet to communicate with customers. In addition to enhancing the content of our 
websites, which include product-related news and frequently asked questions (FAQ) sections, the websites offer 
downloads of manuals and provide prompt information about products and services, including support services. 
For example, in Japan Sony provides services designed to give first-time personal computer users greater 
confidence: Operators are able to guide personal computer users while remotely monitoring their screens via 
the Internet with the users' permission.. Users may also reserve a time when operators will call back and give 
guidance over the telephone.
 Sony uses customer feedback in enhancing its Internet-based customer services. One recent example is the 
addition to the Sony website of pages that offer easy-to-understand guides on how to use and set up Sony 
Blu-ray Disc recorders and how to connect camcorders to other devices including a Blu-ray Disc recorder, as 
suggested by customers.

(Updated on September 28th, 2009)
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Japan

North America

Europe

East Asia*4

Pan-Asia*5

Latin America

Regions
Service Network 

(Number of Service Locations)

Repair and Service Network

 Currently, there are more than 6,200 Sony service locations worldwide, including Sony service stations and 
those of authorized repair agents. To ensure prompt responses to customer needs, Sony strives to improve its 
repair and service operations by carefully benchmarking against other leading companies. Sony is shortening 
distribution and repair times and reviewing repair fees in regions around the world with the goal of enhancing 
overall customer satisfaction. around the world.

Sony Service Locations (Fiscal Year 2008)

*4 Coverage area: Mainland China, Hong Kong, Taiwan and South Korea
*5 Coverage area: Southeast Asia, Middle East, Africa and Oceania

(Updated on September 28th, 2009)
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Product Responsibility

Usability

Usability and Accessibility

 Advancements in technological innovation are leading to the 
development of products that are increasingly sophisticated and 
multifunctional - a trend that is spurring demand for enhanced usability. 
Sony views usability as an essential aspect of product quality and is 
continuously taking steps to make it easier for more people to use its 
products and services, for example, by holding periodic user interface 
meetings and integrating user tests into the product development 
process.

 One of many Sony products developed with a particular emphasis on ease-of-use is a remote control that 
features an enlarged area of essential buttons. This remote control also functions when pointed in any direction 
and even while it is randomly left on top of a desk by employing radio technology. The W5, V5, F5, XR1, X1, and 
F1 models of Sony's BRAVIA™ LCD televisions come with this easy-to-use, multifunctional remote control.

Sony's commitment to usability also extends to special features designed to make our products accessible to 
an increased number of consumers, including the elderly and those working to overcome disabilities. For 
example, Sony's entire lineup of BRAVIA™ LCD televisions for the European market features an audio 
description function that provides access to a narrative soundtrack for visually impaired users, and digital video 
teletext for hearing-impaired users, both as standard features. Another example is the Sony Reader digital 
book, currently available in the U.S., Canada and Europe, which not only stores hundreds of books on a single 
electronic device, but also enables readers with low vision to adjust the size of the text on the screen according 
to their needs.

 Looking ahead, ease-of-use and accessibility will remain core elements of the Company's product development 
efforts.

Products today are increasingly complex and multifunctional. "Usability" is an essential aspect of 
product quality, and Sony is taking steps aimed at making it easier for people to use our products and 
services.

(Updated on September 28th, 2009)

Usability assessment
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Providing Information to a Diverse Range of Customers

Age-based Rating Systems for Game Software

(Updated on September 28th, 2009)

 Sony Corporation provides CD versions of catalogs and audio user manuals to visually impaired users and 
customers who are unable to use regular catalogs and manuals for other reasons.
 Sony issues CD versions of catalogs twice a year with the same content that is released on Sony's website. 
These catalogs, which are produced by Sony Marketing (Japan) Inc. in cooperation with the Japan Braille Library, 
provide voice guides on the main functions of new products.
 For some product models, audio guides that serve as audio user manuals and text data are available on Sony's 
product information website.

(Updated on September 28th, 2009)

 Sony Computer Entertainment Inc. (SCE) aims to make games as popular as 
music, movies and broadcasting and has been developing our PlayStation(R) 
business for users in all age groups. Game industry organizations have 
responded to the proliferation of new game genres by introducing rating systems 
for customers in Japan, the United States and Europe (CERO, ESRB and PEGI, 
respectively), based on games' target age groups. The U.S. system has operated 
for more than 10 years and won top marks from the public not only for indicating 
age categories but also for being the first to add descriptions that detail the 
contents of a game. PEGI is endorsed by the European Commission as a paradigm 
of self-regulation in the entertainment industry. In Japan, measures are being 
promoted to make the system more effective, including, with the cooperation of 
retailers, the voluntary refusal to sell software rated by CERO for ages 18 and 
above to underage customers.
  To regulate access by underage users, SCE has included a Parental Lock function in PSP® 
(PlayStation®Portable) and PLAYSTATION®3. This function enables customers to adjust access levels and limit 
children's access only to appropriate software across the PlayStation® platform.
  With the average age of Web users declining, concern is growing about sites on the Internet containing content 
that is inappropriate for or harmful to children. So-net Entertainment Corporation, which provides an 
Internet-related service in Japan, has introduced "Site Select", a filtering system that blocks access to such 
sites, as well as to sites targeted by phishing scams, thereby aiming to create an environment in which the whole 
family can enjoy Internet use worry free.

©2009 So-net Entertainment 
Corporation
The So-net website's Site Select 
page (Japanese only)

・ The So-net website's Site Select page (Japanese only)
   http://www.so-net.ne.jp/siteselect/
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Product Responsibility

Supply Chain Management

Underlying Philosophy

CSR in Procurement

Basic Approach to CSR in the Supply Chain

 Sony approaches CSR in procurement from two perspectives. One relates to materials procurement 
procedures and involves creating and maintaining sound business partnerships with suppliers, regarded as 
Sony's stakeholders, in line not only with relevant laws and regulations but also with internal policies. The other 
relates to production processes and involves providing the necessary support to realize CSR from such 
standpoints as the environment, human rights and labor conditions.

(Updated on September 28th, 2009)

Procurement Activities, Education and Training
 Sony is committed to undertaking procurement activities based on fair business practices, transparency and 
equal opportunity. Sony's procurement agents are not permitted to form personal ties or relationships based 
on potential personal gain with any supplier.
In Japan, procurement agents in the electronics business are required to participate in e-learning programs 
designed to ensure a thorough understanding of the company's handbook, "Working Principles for Procurement 
Personnel." The content of these programs is translated into English and Chinese to help train overseas 
procurement agents, thereby ensuring the highest ethical standards on a global basis. Training programs 
employing case studies illustrating acceptable and prohibited behaviors and other approaches are used to 
enhance the business capabilities of newly appointed procurement agents.

Supplier Hotlines
 Sony Corporation has also installed a hotline for suppliers to report compliance violations on the part of Sony 
Group company employees or executives. Appropriate actions are taken in response to such reports once 
veracity has been confirmed.

 In addition to the quality of the products it delivers to consumers, Sony also ensures appropriate standards 
throughout its production processes from such standpoints as the environment, human rights and labor 
conditions. As a part of policy for product quality, Sony views appropriates standards in environment, human 
rights and labor condition this as a vital issue in relation to its CSR activities. In particular, as supply chains have 
expanded to include developing countries, this interest has broadened to encompass not only the company's 

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

・ For information about Sony's procurement policy, please visit the following website:
   http://www.sony.net/SonyInfo/procurementinfo/fair.html
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Policy for CSR in the Supply Chain

 Sony's expectations of its suppliers include compliance with laws, regulations and social standards and an 
environmental program. 

 Given the global nature of its suppliers, Sony has led the industry by introducing our own global standards for 
management of chemical substances, called "Management regulations for environment-related substances to 
be controlled which are included in parts and materials" (SS-00259). Sony has also established the Green 
Partner Environmental Quality Approval Program for Sony suppliers. Sony maintains a common global quality 
standard for parts by purchasing electronic parts only from suppliers who have passed an audit and have been 
certified as Green Partners.

 Stakeholders's interests have risen sharply in companies' overall responsibility for their products, including 
such issues as human rights, labor conditions and environmental protection of OEM/ODM companies and parts 
suppliers. In response, we established the Sony Supplier Code of Conduct, which is based on the Electronic 
Industry Citizenship Coalition (EICC) Code of Conduct and is centered on the premise that since suppliers are 
engaged in the manufacture of Sony products, they should adhere to the Code and address such issues, and 
thus comply with Sony's standards.

 Sony's basic procurement contract with material suppliers lays down observing related laws and regulations 
and the Sony Supplier Code of Conduct. Sony requests all potential new suppliers to comply with the Code, as 
well as to conduct assessments as a part of requirements of a preliminary examination.

 It is Sony's basic policy to reconsider its business relationship with the supplier in the event that an existing 

 own production lines, but also those of the companies that supply it with parts and materials and the companies 
to which it subcontracts work.

 While working together with other companies in the industry to develop a common framework, Sony is seeking 
to introduce "CSR procurement," namely, CSR management programs through our supply chain that include 
legal compliance, employment, occupational health and safety, and environmental protection.

Basic Structure of the Supply Chain

(Updated on September 28th, 2009)
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supplier is confirmed to have committed a major violation of the Sony Supplier Code of Conduct, or not exhibit 
an appropriate level of cooperation to studies and audits.
In the event that a violation of the Sony Supplier Code of Conduct is reported by a third party and a violation 
be confirmed, Sony will ask the supplier to take corrective actions and report back on the progress. If the 
violation has been committed by a secondary supplier, Sony will work in cooperation with the relevant primary 
supplier to urger corrective action.

・ Sony Supplier Code of Conduct
   http://www.sony.net/SonyInfo/csr/quality/code/qfhh7c00000i5kbl-att/supplier_code.pdf
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Basic Framework

Basic Framework

Participation in the Electronic Industry Citizenship Coalition (EICC)
 Supply chain overlap considerably in the electronics industry, with multiple manufacturers of finished products 
sharing the same subcontractors and parts suppliers. Accordingly, there are fears that the introduction of 
independent, company-specific standards for socially responsible management will cause confusion and 
constitute a significant burden on companies in the supply chain.

 With the aim of improving processes in the electronics industry supply chain, Sony, as one of the member 
companies, participate in the establishment of the Electronic Industry Citizenship Coalition (EICC) in 2004. 
The EICC formulated a basic code of conduct based on industry best practices and is working to develop the 
tools and Web-based system, as well as the skills development programs for suppliers, necessary to create a 
framework for ensuring the code is upheld. As of June 2009, the EICC consisted of 40 participating companies 
from Europe, the Americas and Asia. Members include manufacturers, OEM companies. In cooperation with the 
Global e-Sustainability Initiative (GeSI) Supply Chain Working Group, consisting mainly of the European telecoms 
sector and other electronics industry organizations, the EICC is currently promoting social responsibility across 
the global supply chain.

 The EICC continues to address a number of crucial issues. As part of this effort, Sony is participating in the 
Supplier Carbon Reporting Project, an environmental sustainability working group of the coalition that promotes 
the awareness and reporting of CO2 emissions.

(Updated on September 28th, 2009)

Principal EICC Activities
・ Formulation and revision of the EICC code of conduct
・ Development of common implementation tools
・ Risk assessment tool
   A tool designed to help companies identify areas of risk and prioritize activities
・ Supplier self-assessment questionnaire 
   A self-administered survey for suppliers to provide information on their CSR efforts and management systems
・ Audits
・ Standardization of audit procedures
・ Identification of qualified third-party firms to conduct audits
・ Development and administration of a Web-based system

(Updated on September 28th, 2009)
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Sony's Structure for Promoting Supply Chain Management
 Sony's head office division, CSR, procurement operations and manufacturing operations groups, are mainly 
promoting supply chain management in CSR initiative, in cooperation with other head office-related groups, 
business groups and manufacturing sites. The head office's CSR group keeps abreast of external trends and 
communicates with stakeholders, drawing on both to formulate company-wide basic supply chain management 
policies. The procurement group is responsible for implementation to suppliers, ensuring that suppliers comply 
with the Sony Supplier Code of Conduct by requesting compliance to the code, conducting necessary studies 
and audits, analyzing the results thereof and implementing necessary measures.

・ A Web-based information system for collecting, managing and analyzing CSR data provided by individual
   suppliers
・ Education and training
・ Stakeholder engagement
・ Work groups relating particular subjects
・ Environmental Sustainability work group (Supplier Carbon Reporting Project)
・ Extractive work group

・ Electronic Industry Citizenship Coalition (EICC) Website:
   http://www.eicc.info/
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Implementation Framework

Formulation of the Sony Supplier Code of Conduct
 In 2005, Sony established the Sony Supplier Code of Conduct, based on industry best practices as highlighted 
in the EICC Code of Conduct, to ensure that suppliers understand Sony's expectations in more detail and that 
the code is observed by suppliers of products and materials around the world.

Promoting Initiatives by Suppliers
 As part of its effort to assess supplier compliance with the Sony Supplier Code of Conduct, in fiscal year 2007 
Sony has introduced assessment questionnaires and explanatory meetings for its approximately 2,500* 
suppliers region by region.

 As of the end of fiscal year 2008, Sony had conducted 30 of these explanatory meetings to suppliers in Japan, 
Mainland China, Pan-Asia and the United States. Sony continues to support efforts for suppliers to conduct 
their business in a socially responsible manner by conducting assessments and further inquires of follow-up 
measures.

 As of March 31, 2009, assessments had been conducted in approximately 90% of the areas where Sony has 
suppliers and Sony had received the results of assessments from almost all of its suppliers worldwide. The 
results of these assessments indicate several overall trends, including that organizational development, i.e., the 
establishment of labor and ethical management systems, remains at a transitional stage. Sony will continue to 
support the efforts of suppliers to improve their activities.

 The EICC also conducts shared supplier audits based on the EICC Code of Conduct it has formulated for the 
electronics industry. Taking stakeholder opinions into account, such audits currently focus on suppliers in 
regions where risk of violation is considered high. 
As of the end of fiscal 2008, Sony's suppliers have also undergone audits based on EICC standards through the 
EICC's pilot shared audit program. 
The results of these audits identified a comparatively substantial number of non-conformance issues in the 
categories of labor and ethical management systems, health and safety, and labor.

(Updated on September 28th, 2009)

*Corporate group unit
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Stakeholder Engagement

Challenges

Findings from EICC supplier joint audits:
(Number of findings by section)

* Reference: EICC 2008 Annual Report
38 suppliers of EICC member companies from mainland China which participated in the EICC
pilot shared audit program, from 2007 to 2008.

 With the aim of developing a framework for promoting effective supply chain management, the EICC holds 
discussions periodically with NGOs, socially responsible investors and other stakeholders, in which Sony is also 
participating. Between April 2006 and May 2009, a total of eight such discussions were held, in Mexico, the 
United States, Switzerland, Mainland China and the Netherlands.

(Updated on September 28th, 2009)

Labor Issues, Human Rights and Conflicts in Metal Extraction Process
 The EICC and the GeSI also keep a watchful eye on common issues facing the electronics industry. In response 
to heightened stakeholder interest, these organizations investigate such issues as environmental degradation, 
the human rights of laborers and conflicts related to the extraction of rare metals essential in the manufacture 
of electronics products. The EICC and the GeSI have established a working group to address these issues, and 
are exploring options for industrywide responses. As of the end of 2008, this working group had completed a 
study of the current use of metals in the electronics industry as a whole and the potential for efficient 
industrywide action. Based on the results of this study, the EICC and the GeSI will announce a common industry 
stance and implement joint studies to identify what rare metals are currently used and to develop a supply chain 
for these raw metals. Sony will continue to collaborate in industrywide efforts to address this issue.

(Updated on September 28th, 2009)
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Employee

Employee

Employee Data
Basic information of Sony Group employees including total number of employees.

43page

Employee-Management Communications

Sony values communication between 
management and employees, which is 
essential in conveying management 
policies to employees and encouraging 
employees to voice their opinions.

page 45

Believing its employees to be the most important aspect of its corporate foundation, Sony 
acknowledges that providing its customers around the world with dream-inspiring products, services 
and lifestyles depends on its ability to maximize the potential of its employees everywhere. 
Accordingly, Sony must pursue strategies for recruitment, professional development and career 
planning befitting a leading global corporation. In addition to complying with the employment and labor 
laws and regulations of the countries and regions in which it operates, Sony recognizes the importance 
of recruiting and personnel policies that reflect global best practices and of seeking to employ people 
with a wide range of values and personalities in the appropriate places, irrespective of region, race or 
gender.
Sony attaches great importance to communication between top management and individual 
employees. With the aim of conveying management policies and encouraging frontline employees to 
voice their opinions, management creates opportunities for exchanging opinions with employees on a 
variety of themes, including technology and management practices.

Human Rights and Equal Opportunities

Sony strives to create dynamic 
workplaces where human rights are 
respected and equal employment 
opportunities allow individuals to make 
the most of their capabilities.

page 48

Juman Resources System,Personnel Development

Sony aims to operate human resources 
system of next generation and to 
further encourage personal growth 
through providing access to training 
programs tailored to different regional 
needs.

page 50

Occupational Health & Safety

Sony strives to adopt sound labor and 
employment practices and to maintain a 
healthy, safe and productive work 
environment.

page 54
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Diversity

Sony actively utilizes and nurtures the 
diverse characteristics and ideas of our 
employees in each region.

page 60

Work-Life Balance

Sony seeks to offer versatile working 
styles that cater to different lifestyles 
and enable employees to fully express 
their abilities.

page 65
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Employee Data

Employee Data

Employee

Total Number of Employees

(As of March 31, 2009)

Despite an increase due to the transformation of SONY BMG MUSIC ENTERTAINMENT into a 
consolidated subsidiary, the total Sony Group headcount as of March 31, 2009, was approximately 
171,300, down about 9,200 from the same point a year earlier, owing to structural reforms and 
production adjustments in the second half that led to significant personnel reductions, particularly at 
bases in Asia.

(Updated on September 28th, 2009)
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Composition of Sony Corporation's Directors 
and Corporate Executive Officers

Personnel by Business Segment

(As of March 31, 2009) (As of March 31, 2009)

Personnel by Geographic Segment

*1  Coverage area: Southeast Asia, Middle East, Africa and Oceania

*2  Coverage area: Mainland China, Hong Kong, Taiwan and South Korea

(Updated on September 28th, 2009)

As of June 19, 2009, Sony Corporation had 15 Board members, of whom two is female and four are 
non-Japanese nationals, and eight Corporate Executive Officers, of whom one is female and two are 
non-Japanese nationals.
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Employee-Management Communications

Employee-Management Relations and Structural Reforms

Employee-Management Communication

Employee

Sony values communication between management and employees, which is essential in conveying 
management policies to employees and encouraging employees to voice their opinions.

(Updated on September 28th, 2009)

 In response to dramatic changes in the global economic environment, in December 2008 and January 2009 
Sony announced a series of structural reforms designed to strengthen its corporate structue and bolster 
profitability across the entire Sony Group.

 These structural reforms involved a realignment of manufacturing sites in Japan and overseas, a review of 
Sony's development and design structure and a streamlining of sales and administrative functions. 
Concurrently, Sony sought to shift human resources to growth businesses and optimize its labor force.

 In implementing these reforms, Sony took care to communicate closely with employees to ensure their 
understanding of the need for these measures. At the same time, Sony was also mindful to ensure compliance 
with laws and regulations and respect for cultures and attitudes in the various countries and regions in which 
it has manufacturing sites.

(Updated on September 28th, 2009)

 Sony places a high priority on communication between management and individual employees. Since fiscal year 
2005, Sony's CEO, Howard Stringer, has made a point of visiting Sony sites around the world to communicate 
directly with employees by holding town hall meetings and creating other opportunities for dialogue. To explain 
the abovementioned structural reforms and other management policies directly to employees and seek their 
understanding thereof, as well as to gain feedback from the front lines and promote dialogue on technology, 
management and other themes, top executives continue to regularly visit sites throughout Japan. Top 
executives also communicate with Sony Group employees by posting messages on Sony's intranet and seek 
feedback, thereby facilitating the sharing of information and creating a sense of unity for the Sony Group as a 
whole. 

 In the United States, top executives of Sony Electronics, Inc. visited their various operations around the 
country , where they informed employees directly of corporate and business strategies in the United States. At 
the same time, Q&A forums and other events provided opportunities for two-way dialogue.

 Many of Sony's sites in the Pan-Asia region hold periodic general assembly meetings, the aim of which is to 
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Employee Opinion Surveys
(Updated on September 28th, 2009)

 Sony surveys its employees in each region. The results of such surveys are reflected in action plans aimed at 
creating more comfortable workplace environments.

Japan
 Since fiscal year 2004, Sony Corporation in Japan has surveyed all its employees with the aim of evaluating 
workplace culture, individual awareness and management conditions, and at the request of employees, has held 
individual employee interviews. The results of such surveys are reflected in actions taken in each workplace 
aimed at enhancing communication, energizing workplaces and improving managerial capabilities.

Pan-Asia
 Since fiscal year 2007, Sony Group sales companies in Pan-Asia have implemented employee opinion surveys 
directed at evaluating management conditions and employee motivation and gauging the progress of 
organizational revitalization. Individual companies use their own survey results in a range of initiatives, including 
training programs directed at professional development, leadership and management skills. 

North America
 Since fiscal year 2007, Sony Electronics, Inc. has surveyed all of its employees to gauge their level of 
understanding concerning corporate strategies and management. The results were incorporated into specific 
action plans, including management training programs. 

Europe
 In Europe, Sony Europe has surveyed its employees once every two years since 2005. The surveys cover a 
range of issues, including professional development, workplace culture and understanding of business 
strategies. In specific regions, the surveys include management evaluation. Sony Group companies in Europe 
make the most of these surveys by incorporating the findings in new plans and policies. 

China
 In fiscal year 2008, Sony (China) Limited began conducting employee awareness surveys. These surveys 

 promote common understanding of management directives and key issues among employees at all levels, from 
top management down.

 Sony has worked to establish favorable relations with unions and other employee organizations. As an example, 
since 1995 Sony Europe has had an EICC,*1 in accordance with European labor laws, which provides a forum 
for the sharing of information between management of Sony Europe and representative employees from Sony 
Group companies in the EU, as well as for management to hear employees' opinions directly and engage in 
debate.

*1 The European Information and Consultation Committee (EICC) provides a forum for discussion among management of 
Sony Europe and representative employees from Sony Electronics Group companies in the EU.
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address a wide range of issues related to the workplace, including management performance and work-life 
balance. In fiscal year 2009, the company plans to launch action plans based on survey results.

Latin America
 Sony Latin America Inc. has been conducting employee awareness surveys since fiscal year 2003. Today, the 
company surveys all of its employees, focusing on such issues as work attitude, awareness of management 
policies and management performance. The results of these surveys are incorporated into employee training 
and succession programs, as well as in a variety of measures, including those aimed at reinforcing 
intra-organizational communication.
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Human Rights and Equal Opportunities

Basic Policy on Human Rights and Equal Opportunities

Systems and Practices for Promoting Human Rights

Employee

Sony strives to create workplaces where human rights are respected and equal employment 
opportunities allow individuals to make the most of their capabilities. At a time of growing diversity of 
human rights issues and initiatives in corporations, Sony believes it is important that all employees 
function at work while being aware of each issue they may face.

(Updated on September 28th, 2009)

 The Sony Group Code of Conduct, enacted in May 2003, contains articles related to the respect of human 
rights and maps out global policies that underlie human rights-related rules and activities throughout the Sony 
Group. As an example, the article in the Sony Group Code of Conduct which concerns equal opportunity in 
employment lays down a policy of recruiting, hiring, training, promoting and otherwise treating applicants and 
employees without regard to non-business related characteristics, including race, religion, skin color, nationality, 
age, gender and physical limitation.

 These provisions are based on existing international standards such as the United Nations Universal 
Declaration of Human Rights.

(Updated on September 28th, 2009)

 At its corporate headquarters, Sony has introduced Human Rights & Disabled Employment Department. This 
department oversees activities throughout Sony Corporation and the entire Sony Group. Each Sony Group 
company in Japan has a human rights officer who promotes information-sharing and familiarity with basic 
policies through its network and regular liaison meetings. A large number of employees enter the annual human 
rights slogan competition held to raise awareness of human rights issues among individual employees. Regular 
programs offered by Sony Corporation include an e-learning program called "Human Rights and the Company" 
for new employees and a comprehensive training program for management-level employees that focuses on 
human rights and the prevention of harrassment in the workplace.

 We also hold a human rights forum prior to Human Rights Week, which is held every year from December 4 
through 10. Participants include individuals in charge of human rights-related training and personnel staff. The 
forum features presentations on contemporary human rights issues and the awarding of prizes to Sony Group 
companies for outstanding human rights-related initiatives and slogans. 

 In addition to these initiatives, to ensure a healthy work environment Sony has prepared a sexual harassment 
handbook and conducts training programs for employees. Sony Corporation has also introduced an EEO*1 
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 counseling service that provides support to employees while ensuring a high level of privacy.

※1 EEO…Equal Employment Opportunity
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Personnel Development

Evaluation and Compensation Systems

Developing Business Leaders

Employee

The development and vitality of Sony's employees drives dynamic growth for Sony. Sony recognizes 
that the growth of the people who support it is its most important management asset.

Sony strives to further enhance motivation and encourage personal growth through on-the-job 
learning, as well as access to a variety of programs tailored to different regional needs, including 
education for next-generation business leaders and engineers, management skill improvement 
training, and training aimed at enhancing the abilities and skills of individual employees. In an effort to 
enhance personnel development and realize next-generation business leaders and engineers in 
particular, Sony has established a Human Resources Development Department in its head office to 
promote cross-business initiatives. The department is charged with planning, developing and 
implementing training programs.

 Sony has consistently initiated new evaluation and compensation systems with a forward-looking perspective. 
Through the introduction of a system in which work contributions are reflected in compensation, Sony has built 
a framework that encourages individual employees to engage in new challenges. This is based on the concept 
of Contribution = Compensation (C = C). In addition, Sony has established periodic employee performance 
reviews by managers and, through open and frank discussions, is implementing a reward system that fairly 
evaluates the contributions of employees.

Global Initiatives
 As a company that does business in a variety of countries and regions around the world, Sony recognizes the 
importance of cultivating talented employees with leadership potential, as well as an international outlook and 
appreciation for diverse cultures and working environments. In fiscal year 2008, Sony appointed 13 global talent 
directors from among its regional human resources managers. Global talent directors are charged with 
identifying promising individuals in all businesses and regions and developing them into future business leaders. 
To this end, we launched a job rotation project. As of March 31, 2009, 31 individuals are participating in this 
project, moving through a schedule of job assignments designed to give them exposure to a variety of 
businesses and regions. Through this project, Sony aims to facilitate optimal placement of its human resources 
from a global perspective. The project is also helping to foster a pool of individuals with the breadth of 
experience and network of contacts required of global business leaders.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)
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 Sony University, established in 2000, offers a variety of programs to help develop future leaders of the Sony 
Group. In January 2008, Sony held the Sony United Leadership Program, making use of friendly competition and 
the exchanging of opinions to build a more unified group. Twenty-five potential leaders from a range of business 
units in Japan and overseas took part in the program. Sony also launched a new development program for 
future Sony Group leaders in Japan, the overall aim of which was to encourage a deeper understanding of 
corporate management through mutual learning.

Europe
 Sony Europe has continued to promote its development program for future leaders since 2006. The program 
requires managers of high potential to work on a project supporting external social enterprises (public interest 
organizations) that are addressing issues such as education and the environment. The program was particularly 
beneficial from the standpoint of giving participants the chance to learn through their experiences in dynamic 
projects with a social focus. At the same time, it also presented an opportunity to evaluate Sony's future 
generation of leaders while they worked in a completely new environment. The program has earned extremely 
high praise for allowing social enterprises to receive the benefit of Sony's expertise and business know-how on 
supply chains and other issues. As of April 2009, Sony was working with six social enterprises on eight projects.

Pan-Asia
 One outcome of employee awareness surveys in the Pan-Asia region is a series of training programs focusing 
on leadership and management skills. With the aim of fostering business leaders of the future, for example, in 
fiscal year 2007 Sony introduced management skills training for department managers in Sony Group sales 
companies. In fiscal year 2008, Sony Group companies in Asia also took steps to enhance their management 
training programs, including launching an MBA-based training system, and also provided training in leadership 
and management skills for key personnel. Through leadership and management skills training, these companies 
continue to work toward the establishment of a coordinated management skills training system targeting future 
leaders within the region and from around the world.

China
 Sony (China) continues to offer the Sony CEIBS*1 Management Development Program, an MBA-based course 
launched by the company in 2000. The CEIBS program is designed to develop leaders and middle management 
level employees and contributes to the creation of a foundation for interdepartmental communication, as well 
as an environment conducive to the development of local leaders. 
 Sony (China) also offers Chinese employees working at Sony Group companies in Japan the opportunity to work 
for the Sony Group in China when they return home, as well as offering employees of the Sony Group in China 
the chance to hone their skills by dispatching them to Japan, the United States or Singapore for a fixed period 
of time to pursue further training. Through such initiatives, Sony continues to foster core human resources with 
international perspectives and experiences that will play a key role in Sony's growing business in China.

*1  China Europe International Business School
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Nurturing Engineering Talent

Initiatives Tailored to Local Needs
Japan
Employee Training Program

 In recent years, Sony has implemented a variety of measures aimed at ensuring Sony's reputation for 
technological excellence. In fiscal year 2003, Sony established the Sony MVP award, which honors individual 
employees who have applied specialized technology and knowledge to create enhanced value for Sony, and 
which is designed to help motivate employees to pursue greater challenges and achievements. In fiscal year 
2008, 28 employees from Sony Group companies around the world were certified as MVPs, bringing the 
cumulative total of employees so recognized to 178 from fiscal year 2003. In fiscal year 2006, Sony introduced 
the special designation of Distinguished Engineer (DE) to acknowledge individual engineers who have played 
instrumental roles in the development of Sony's core technologies. 
 Sony has launched "Community" activities, in which engineers participate in free discussions with other 
engineers from across the organization involved in similar technical fields. These activities are founded on the 
"Three Values" of improving Sony's technical standards, realizing a Sony United where technology transcends 
organizational structures, and fostering the next generation of technical experts.
 During "Engineer month," held in December 2007 in conjunction with "T-Week," Sony Group engineers got 
together to share ideas. Sony DEs also held "DE Sessions," in which they shared information on the latest 
technological developments from both inside and outside the Sony Group and explained and discussed exciting 
technical innovations. Furthermore, through such regular events as workshops featuring participants from 
around the world and in-house advanced technology seminars hosted by DEs, Sony is striving to nurture human 
resources over the medium to long term from an engineering perspective. Additionally, from fiscal year 2007 
DE community-driven technical medium- and long-term proposals have been incorporated into R&D plans, a 
practice that has played a crucial role in advancing technological expertise at Sony.

 Sony organizes various training programs for employees of all levels, from new graduates to senior executives, 
suitable to each region and business. In Japan, the Sony Group offers more than 300 training programs, such 
as technological training and business training, that use various approaches, including group training sessions, 
e-learning and correspondence courses, depending on objectives. These training programs are supported by 
around 200 Sony employees with frontline technological expertise who develop curricula and textbooks in each 
fields. The employees work as instructors to teach engineers about technologies directly related to their 
specialist fields. In fiscal year 2008, approximately 13,000 employees took part in technological training 
programs.

 Sony is also enhancing these training programs by inviting outside experts in various fields to impart 
knowledge about cutting- edge technology. 

 In the area of business training, in fiscal year 2008 Sony revamped its training programs with the aim of 

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)
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Support for Career Building
(Updated on September 28th, 2009)

 providing multi-level, job-specific training that helps participants to acquire basic skills, in a systematic effort 
to foster human resources with the skills to drive future growth. In particular, these programs aim to provide an 
opportunity for young and middle-tier employees to acquire practical skills and knowledge. 

 In addition to classroom-based training programs such as these, Sony Group companies in Japan place a high 
priority on on-the-job training, or the acquisition of knowledge and skills while working. As an example, Sony 
Corporation assigns an experienced young employee in the same workplace to tutor a new recruit for his or her 
first year on the job, providing instruction in basic workplace routine and work attitudes, as well as to offer 
advice on how to address specific tasks. This initiative also adds to the experience and contributes to the 
growth of young employees who serve as tutors.

Employee Training Programs in Japan in Fiscal Year 2008

 Sony respects the individual's desire to take on new challenges and has fostered the development of a 
corporate culture in which employees are inspired to seize the initative in building their own careers. By actively 
supporting this culture, Sony provides employees with opportunities to map out career plans within Sony as well 
as to achieve personal growth. Since 2007, Sony has designated October "Career Month," a period to create 
new opportunities for employee growth. This is timed to coincide with once-yearly meetings between employees 
and their direct supervisors to set career goals and review progress toward their achievement. The outcome of 
these meetings is fed back to management to facilitate the advancement of human resources development 
programs for the entire organization. As part of its broad system for supporting career building, Sony has 
assigned specially trained career advisors to counsel employees on their future careers, as well as on their 
current jobs. Such initiatives have served to integrate efforts to stimulate employees and workplaces. In fiscal 
year 2008, approximately 300 Sony employees took advantage of Sony's career building support system.
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Occupational Health & Safety

Basic Policy and Management System

Risk Assessment

Employee

Sony strives to adopt sound labor and employment practices and to maintain a healthy, safe and 
productive work environment.

(Updated on September 28th, 2009)

 In 1998, Sony enacted a Global Policy on Occupational Health and Safety (OH&S), which serves as a group 
standard and reflects Sony's commitment to the health and safety of its employees. The policy not only requires 
compliance with countries' and regions' laws concerning occupational health and safety, but also sets out 
additional activities to be undertaken through its health and safety management structure. To further 
supplement the policy, Sony is continuously improving the OH&S management system concentrating on 
manufacturing sites. The sites have set their own goals, in line with Sony's basic policy, and are implementing 
ongoing initiatives. Under this system, sites are also promoting a comprehensive approach to OH&S, including 
protection measures in the event of fires and earthquakes, as well as other security measures, in light of the 
potential threat of such occurrences to safety and health.

(Updated on September 28th, 2009)

 Sony's manufacturing facilities conduct risk assessments to ascertain types and degrees of risks and 
implement appropriate risk prevention and management measures to eliminate or mitigate risk. By using its 
proprietary risk identification check sheets and diagnostic tools, Sony strives to identify risks associated with 
major earthquakes and fires, which can be expected to cause significant damage. These measures enable Sony 
to identify potential risks and encourage individual sites to take ongoing steps, in accordance with their OH&S 
management systems, to eliminate, reduce or manage such risks. Inspections of fire prevention and fire 
extinguishing equipment enable Sony to identify fire risk and formulate appropriate policies for each of its sites.

Thermographic diagnosis of unusually 

high heat in a panel

On-site fire extinguisher inspection using 

flammable materials
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Promoting the Creation of Business Continuity Plans
BCP training session between manufacturing sites and headquarters

Global Workplace Injury Statistics

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

 Since fiscal year 2001, Sony has employed a data collection system to gather annual occupational health and 
safety data in the countries and regions in which it has operations. Sony analyzes these statistics to gain an 
understanding of circumstances and trends in terms of country/ region, injury, accident and illness, and the 
related practices of Sony Group companies in order to help prevent reoccurrences.
 In Japan, sites assessed risks and analyzed the potential for injury, and in response implemented a variety of 
measures. Examples include installing safety covers and safety switches in areas where there is a danger of 
employees being jammed or caught up in equipment and, in the area of chemical substance handling processes, 
switching to airtight storage containers, thereby minimizing employee exposure. Corporate audits are also 
conducted regularly with the aim of improving the health and safety performance of all manufacturing sites. 
Sony has completed the installation of security cameras and infrared detectors around the perimeters of all 
manufacturing sites in order to lower the risk of terrorism and arson. Sony conducts regular corporate audits 
of manufacturing sites to check the adoption of these kinds of risk management activities. 
 Concerning Americas, the facilities in Mexico were recertified under the Empressa Segura program offered by 
the Mexican government regulatory agency. This certification indicates that the sites have created and 
implemented required loss control programs that meet or exceed State requirements. Annual audits by the 
government are conducted by the government as part of this certification. Sony Dothan Alabama is currently 

 Based on risk assessments like those described above, Sony is 
promoting the design and implementation of business continuity plans 
(BCPs) for all of its businesses, the aim of which is to mitigate 
predictable risks and ensure the prompt restoration of operations in the 
event of a disaster. For sites in Japan, for example, Sony has prepared 
BCPs relating to the occurrence of a major earthquake. These place top 
priority on ensuring human survival and outline measures to ensure the 
restoration of operations based on an estimate of damage, including 
preventative measures, such as earthquake-proofing and reinforcing 
production and energy supply equipment, and ongoing preparatory 
measures, such as analyzing business impact and determining 
restoration time requirement targets. The practicality of these BCPs is 
tested and improved through regular joint exercises between manufacturing sites and Sony's Tokyo 
headquarters.

 In addition to the aforementioned measures, in fiscal year 2008 Sony provided training for employees to assess 
the risk associated with the spread of swine flu based on guidelines set by the Japanese government and local 
governments, as well as taking steps to prevent the illness from spreading to its facilities.

A drill involving the installation of 
temporary toilets at Sony Corporation's 
Atsugi TEC
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certified under the Voluntary Protection Program (VPP). This is in recognition of their safety programs and 
performance, employee involvement and their commitment to continuous improvement in these areas. 
Standards are set for managerial performance in safety and health activities, consisting of set criteria and site 
goals for ESH, Environment, Safety and Health, have been included in the Key Performance Indicator (KPI) 
program at the site. 

 In EU, at Sony's manufacturing operation in Spain, the number of workplace accidents has declined by 51% 
since 2005. In Austrian operations, the number of lost days due to workplace accidents has been reduced in 
55% since 2005. These improvements are the result of risk assessment activities and the systematic analysis 
of statistical data on accidents developed in the European operations. A concerted effort has been made to 
reduce risks in order to ensure the safe handling of machinery, electrical equipment and hazardous substances, 
as well as safe manual handling and ergonomics and safe on-site transportation.
 Sony Europe recognizes outstanding initiatives by individual companies in the area of occupational health and 
safety. Sony's manufacturing site and logistics center in Spain were presented with the 2008 Occupational 
Health and Safety Best Practice Award. They received the award for producing a guide on stretching exercises 
for preventing work-related musculoskeletal disorders, implementing an in-house awareness campaign on 
manual operations, and adopting measures to improve occupational health and safety as part of a plant 
relocation project.

Workplace Injury Statistics for Japan*1

*1  Frequency ratio = Number of injuries resulting in more than one lost day ÷ Total working hours × 1,000,000
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*2  Rate of incidence = Number of cases of injuries requiring one or more days of missed work ÷ Actual number of hours 
worked × 200,000
Rates include all Sony regular and temporary employees at manufacturing sites.The scope of data is manufacturing sites 
of Sony Electronics Inc.and Sony DADC US Inc.in the United States.
Brazil does not include all manufacturing sites.

*3  Frequency Rate = Number of injuries resulting in more than 1 lost day ÷ Total working hours × 1,000,000
Rates include all Sony employees and Sony temporary employees in manufacturing companies.

Workplace Injury Statistics for the Americas*2  (Calendar Year)

Workplace Injury Statistics for Pan-Asia and East Asia*3  (Fiscal Year)

Workplace Injury Statistics for Pan-Asia and East Asia*3  (Fiscal Year)

Country/Region

Brazil

Canada

Mexico

US

Malaysia

Singapore

Thailand

Mainland China

South Korea

Country/Region

Country/Region Sony vs. National Industry

Sony

National Industry

Sony

National Industry

Sony

National Industry

Sony

National Industry

Sony

National Industry

Sony

National Industry

Sony

National Industry

Austria

France

Hungary

Netherlands

Slovakia

Spain

UK
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Employee Health

HIV/AIDS Awareness Program Implemented by Sony Group Companies

*4  Units used: Number of injuries per thousand employees
The definition of workplace injury statistics varies from country to country. Statistics for Spain include both occupational 
and non-occupational illnesses as required by legislation. As such, the definition is different and direct comparison cannot 
be made with other European countries.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

 Sony Corporation is committed to creating workplaces conducive to sound health. Related activities focus on 
offering various health check-ups and counseling, as well as disseminating information via intranet to increase 
employee understanding of health-related issues. 
 The increasing complexity of tasks and diversifying work styles are compelling society to search for solutions 
to health problems caused by long working hours and working practices that threaten mental health. To help 
address these issues, Sony Corporation provides access to industrial medical practitioners and counseling if 
desired for employees with health problems. 
 Sony provides an array of training related to mental health aimed at identifying symptoms early and preventing 
problems from developing into serious disorders. This training includes group training for managers, e-learning 
for employees, and assistance to individual workplaces based on the results of surveys conducted on stress. 

 Sony has an independent department comprising a team of expert psychiatrists that provide an appropriate 
level of mental health care in cooperation with various related segments within the company. This system 
supports employees from an early stage to after their return to work, and includes follow-ups on their health 
conditions. 
 Sony Corporation has established in-house and external counseling services as a safety net to provide 
additional advice to employees regarding how to deal with various kinds of stress and psychological issues, no 
matter how small or incidental. 
 To date, Sony has actively promoted programs to help employees stay healthy and prevent the growing 
incidence of lifestyle-related diseases. From fiscal year 2008, specified medical check-ups and guidance will 
become mandatory under a collaborative initiative between the company and Sony Health Insurance Society.

 Recognizing HIV/AIDS as an urgent global issue, Sony is implementing priority initiatives, focusing on 
geographic areas which have a high prevalence of the disease.
 Such priority initiatives include HIV/AIDS awareness training for all employees at Sony Device Technology 
(Thailand) Co., Ltd., since 1993 and a specific HIV/AIDS countermeasure policy formulated at the company in 
1998. The policy covers nondiscrimination in hiring, awareness training and the confidentiality of employee 
medical information. Activities based on this policy are ongoing and are mainly promoted during Safety Week.
 Sony South Africa (Pty) Ltd. has also been taking various initiatives to combat HIV/AIDS. In addition to 
prohibiting discrimination against HIV/AIDS patients in hiring processes and at the workplace, Sony South 
Africa is implementing activities to raise HIV/AIDS awareness such as inviting medical specialists to give talks 
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to employees on the causes of the virus, how to prevent the transmission of HIV/AIDS and other related topics.
 As part of the company's Community Upliftment Program, in 2005 it launched activities to provide food, 
medicine, clothes and blankets to school students infected with the virus and to offer various HIV/AIDS-related 
public education programs.
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Diversity

Gender

Employee

With the dizzying pace of change in the operating environment, including the rise of global competition 
and the diversification of customer needs, companies are under increasing pressure to provide 
products and services that accurately reflect the customer's viewpoint, offer innovative ideas and 
create new value. Sony actively utilizes and nurtures the diverse characteristics and ideas of our 
employees in each region. To ensure the success of this approach, we established a dedicated 
section-the Diversity Development Department-at our corporate headquarters. This department 
promotes activities at Sony Corporation and assists and coordinates activities at each Sony Group 
company.

(Updated on September 28th, 2009)

Japan

 In 2005, Sony Corporation launched DIVI@Sony*1, a project aimed at stimulating the creation of a corporate 
climate that enables a wide variety of employees boasting diverse backgrounds to optimize their individual 
capabilities.

 With the majority of employees in the electronics business being engineers and most of those male, there is a 
pressing need to encourage more women to join and excel in these vocations. As a first step in addressing the 
wider issue of employment diversity, the project is focusing on gender diversity, with the aim of fostering 
greater employment of women, creating a framework for advancing the careers of female employees, 
promoting information sharing internally and with parties outside the Sony Group, and building employee 
networks. 

 For example, project members arranged training and events for female employees in managerial positions, and 
a symposium and seminar on career issues for female employees aimed at enhancing opportunities for women 
by building and expanding employee networks, and further increasing the awareness of employees. The project 
members also organized ongoing roundtable meetings for general managers aim to promote management 
understanding and support. 

 An increasingly well-established part of Sony's effort to provide career support for female employees is 
DIVI@Sony's mentoring system. Women in management find that the higher they rise in rank the fewer role 
models there are, and fewer people with whom they can consult. The aim of the system is for women to set their 
sights higher and gain more confidence through discussing work and career-related issues with experienced 
mentors.
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 While DIVI@Sony was initially composed of female management-level employees, in fiscal year 2008-the third 
year since its launch-the project welcomed a number of male mangement-level employees, thus giving 
participants access to a male perspective on career advancement for female employees and workplace 
environment and broadening the project's brief to incude diversity in work styles. Activities are increasingly 
practical, rather than theoretical, in nature and currently include offering career development for women in 
software engineering and proposing a no-overtime day. 

 DIVI@Sony is also looking to expand its focus beyond geographical and business segment borders to include 
the Sony Group companies around the world. In January 2009, DIVI@SMOI was launched at Sony Marketing 
(Japan) Inc.

Female Employees and Female Employees in Management Positions by Region*

Sony Group (Japan)

Collaboration with External Organizations:
 Sony actively participates in the Japan Women's Innovative Network, which was founded in 2005 and became 
a nonprofit organization in April 2007, and of which Sony is a sponsor. In addition, Sony is a participant in the 
Support Forum for Women in Business, a project of the Japan Institute of Workers' Evolution.

Sony Group (U.S.)

Female employee ratio

Female management level ratio

Female employee ratio

Female management level ratio

Sony Group (Europe)

Female employee ratio

Female management level ratio

Sony Group (Pan Asia)

Female employee ratio

Female management level ratio

Sony Group (China)

Female employee ratio

Female management level ratio
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USA
 In the United States, Sony Electronics Inc. (SEL) is actively seeking to create a work environment conducive to 
the employment of individuals from varying backgrounds. One such initiative was the inauguration in October 
2005 of two affinity groups focusing on the engagement of women and minorities. Through workshops and 
events, members of these groups have sought to foster human resources and establish personal networks to 
share information and promote communication. In 2008, one of these groups, WAVE (Woman of Action, Vision 
and Empowerment) introduced a new mentoring program, thereby creating a forum for women to receive 
insights on how to grow professionally from executives, exemplifying its focus on the cultivation of human 
resources. To date, five in-house groups have been launched in an effort to reinforce employee engagement, 
enhance productivity and increse satisfaction. 

 Inaugurated in 2007, SEL's Diversity Board is made up of senior managers from the company's various 
business units and serves as a forum for discussion on important strategies concerning diversity, integration, 
the fostering of human resources and internal communication For example, eight business units contributed 
members to the inaugural board, made up of 10 members. In conjunction with the Diversity department, the 
board has already launched activities to attract the best talent available, encourage employee retention through 
building an inclusive work environment, establish strong internal and external partnerships and brand Sony as 
a community advocate.

 Recognizing that it is equally important to secure a diverse range of human resources in areas other than 
electronics, to respond to the needs of consumers, employees and other stakeholders, Sony Group companies 
in the United States continue to promote a wide range of initiatives. For example, Sony Pictures Entertainment 
Inc. has established a special department that is charged with bringing about diversity in human resources. The 
department oversees internship programs with universities across the country, enabling it to tailor its recruting 
activities.

Europe
 In Europe, Sony is also actively promoting the careers of female employees through the ongoing development 
of our employment and work practices. In cooperation with CSR Europe *2, Sony has set up a working group in 
which Sony and several other companies analyze current conditions, examine best practices and discuss 
measures aimed at increasing the percentage of women in specialist and management positions. Efforts are also 
being made to create an environment that enables women to achieve their potential by providing role models, 
establishing an internal mentoring system and revising employment policies.

*1 DIVI is an acronym for Diversity Initiative for Value Innovation. The DIVI@Sony project is designed to promote employment 
diversity in the Sony Group in Japan.

*2 CSR Europe is a nonprofit organization that promotes corporate social responsibility (CSR) in Europe.
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Employing Individuals with Disabilities
(Updated on September 28th, 2009)

 Taking a uniquely Sony approach to creating employment opportunities for the disabled, Sony Corporation in 
Japan strives to provide opportunities for individuals with disabilities in fields that maximize their work 
contributions, and to create a positive, accommodating work environment. 

 In fiscal year 2008, Sony Taiyo Corporation, a domestic manufacturer of microphones and Sony's first 
special-purpose subsidiary, commemorated its 30th anniversary. Harnessing its 30 years of knowledge and 
experience, Sony Taiyo conducts activities aimed at sharing its expertise and in creating employment 
environments where anyone can work, whether disabled or otherwise, with Sony Corporation and the Sony 
Group.

 In line with its philosophy of creating work environments where disability is not an obstacle, Sony Corporation 
has established a support system for disabled employees that stems from its Personnel and Administration 
divisions, who then extend expertise to Sony Group companies regarding facility construction, among others. 
To encourage greater awareness among other employees, Sony Corporation works with disabled employees to 
offer sign language classes and wheelchair trials, as well as to share knowledge with Sony Group companies on 
the employment of individuals with disabilities, and by so doing to contribute to the creation of positive and 
accommodating work environments. 

 By promoting cooperation with other companies and educational institutions, the Sony Group strives to ensure 
access to employment opportunities to individuals with disabilities allowing them to take an active role in 
society.

 The Sony Group has two other special subsidiaries that provide work opportunities for those disabled persons 
who wish to work and take an active role in society: Sony Hikari Corporation, established in 2002, and Sony Kibo 
Corporation, established in 2003. Through these companies, Sony strives to expand areas of opportunity suited 
to the capabilities of disabled employees. 

 Japanese law requires that individuals with disabilities constitute at least 1.8% of the workforce of companies 
of a certain size. In fiscal year 2008, Sony Corporation employed 339 employees with disabilities, representing 
2.22% of its workforce, well above its legal obligation.

 Sony Taiyo has implemented concepts, such as universal design and inclusive design (a comprehensive 
workplace design that emphasizes usability, environment and education, to meet the needs of people 
irrespective of age or ability) to build a working environment where anyone can work, irrespective of whether 
or not they have a disability.
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Employing Senior Citizens
(Updated on September 28th, 2009)

 In Japan we offer a reemployment system, which enables employees to continue working after the mandatory 
retirement age. For example, Sony Corporation has realized a system under which such individuals can work in 
either part-time or full-time positions at domestic Sony Group locations. 
Sony also offers a variety of life design-related training programs aimed at supporting the efforts of its 
employees to formulate and fulfill an increasingly wide variety of life plans after retirement.
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Work-Life Balance

Flexible Working Styles

Employee

Seeking to maintain work environments that cater to different lifestyles and enable employees to fully 
express their abilities, Sony has introduced support systems and versatile working styles, among 
others, to emphasize the importance of achieving an optimal work-life balance.

(Updated on September 28th, 2009)

 Not only does Sony follow the laws and customs of the countries and regions in which it operates, but it also 
offers versatile working styles so that its employees may achieve an effective work-life balance. 
In Japan, Sony Corporation has introduced the "flex-time system" and the "expert system" (a discretionary work 
system), enabling it to offer employees a variety of flexible options. On average, 80% of paid annual leave 
provided by Sony is taken company-wide.
 Sony offers flexible working styles and support the efforts of employees who are struggling to balance the 
demands of work and caring for children or ill family members. Notable examples of work-life balance systems 
offered by Sony include a special leave system aimed at those undertaking child care or nursing care, and also 
a maternity leave system which provides up to 20 days off work for those who decide against taking long-term 
maternity leave. A large number of employees take advantage of these leave systems.
 In April 2008, Sony also launched a work-at-home scheme for employees raising children or looking after ill 
family members, and a holiday leave system that enables employees to take paid holiday time by the hour, as 
well as by the day. 

Leave of absence for child care

Percentage of eligible employees taking leave of absence for child care

Percentage of employees who returned to work 88.9%

98.2%

335
(incl. 6 males)

Number of Employees Taking Leave of Absence for Child Care at Sony Corporation (Japan) (Fiscal Year 2008)
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Sony CORPORATION support system for balancing of work and family
(childcare-related)
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Measures to Promote Work-Life Balance
(Updated on September 28th, 2009)

 In addition to establishing these work-life balance systems, Sony promotes measures to assist employees 
combining child care and work with the advancement of their careers and to create a supportive workplace 
culture. More specifically, Sony holds forums and seminars for employees featuring messages of support for 
work-life balance initiatives from top management. A notable example is the "Working Parent Forum," which 
includes a session during which men and women with experience in combining work and child rearing share their 
personal experiences and a lunch event that provides participants with the opportunity to exchange 
information. Other such events include lectures on effective ways of balancing the demands of work and home 
for management and career issues for female employees who are also rearing children and the "Fathers' Forum," 
which provides an opportunity for male employees to consider how they can participate in child rearing and 
features a panel discussion by male employees who have experience in this area
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External Recognition
(Updated on September 28th, 2009)

 In April 2007, Sony Corporation was recognized by the Tokyo Labour Bureau as a company that actively 
supported parenting initiatives in line with the Law for Measures to Support the Development of the Next 
Generation. In 2008, Sony received the grand prize in the 3rd (2008) Nikkei Parent-Friendliness Awards, 
sponsored by Nihon Keizai Shimbun, Inc. The award recognized the fact that Sony had established systems to 
support child rearing, a healthy work-life balance, and a high percentage of employees made use of these 
systems. It also acknowledged the fact that Sony encourages its male employees to participate in child rearing.
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Social Contribution Activities

Vision of Sony's founder

Sony Science Program: Celebrating 50 Years of Social Contribution Activities

Community

 In Sony's Founding Prospectus, one of Sony's founders, Masaru Ibuka, set as a primary goal "the promotion of 
education in science among the general public". He was convinced that enhancing scientific literacy would be 
critical for the recovery of post-war Japan and that science education for children was the key. In 1959, thirteen 
years after Sony's establishment, he set up the Sony Fund for the Promotion of Science Education to support 
elementary schools in the pursuit of science education excellence.

 In Sony's Founding Prospectus, one of Sony's founders, Masaru Ibuka, set as a primary goal "the promotion of 
education in science among the general public". He was convinced that enhancing scientific literacy would be 
critical for the recovery of post-war Japan and that science education for children was the key. In 1959, thirteen 

In 2009, Sony celebrates the 50th anniversary of its social contribution program, which began in 1959 
based on the vision of one of the company's founders for the need to support the next generation 
through science education. In commemoration, Sony launched the Sony Science Program, a series of 
workshops for children that brings together Sony's science educaton initiatives from the past half 
century.
Sony continues to undertake a wide variety of social contribution activities based on the Sony Group's 
social contribution policy,"To undertake activities in fields where Sony is best able to do so, to help 
address the needs of communities in which Sony operates."Sony strives to have a positive impact 
through these activities by making effective use of its resources, namely, its technologies, products, 
business activities and personnel.

Masaru Ibuka Research presentation by 
schools assisted under the 
Sony Fund for the 
Promotion of Science 
Education (1982)

(Updated on September 28th, 2009)
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Sony Science Program: Celebrating 50 Years 
of Social Contribution Activities

Structure

  In 2009, Sony celebrated the 50th anniversary of its efforts to contribute to 
society by providing support for scientific education. In commemoration, Sony 
launched the Sony Science Program, comprising a series of workshops for children 
that brings together the Company's science education initiatives from the past 
half-century and adds new workshops developed by Sony employees. The 
employees themselves support the workshops as the lecturers, and help children 
to experience the joy and wonder of the science. Starting from Sony 
ExploraScience in Tokyo, looking ahead, Sony plans to expand this program to 
Sony sites around the world, the Sony Building in Tokyo's Ginza district, Sony 
ExploraScience in Beijing, and Sony Wonder Technology Lab in New York, for many 
children in various regions to join.

  With support of Sony's Social Contribution Committee, based at Sony's headquarters in Tokyo, Sony Group 
companies worldwide, as well as six Sony foundations promote initiatives tailored to local needs in accordance 
with the Sony Group's social contribution policy, and encourage employees to play an active role in their 
communities.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

Headphone made with plastic 
bottles and milk cartons.
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Volunteer systems for employees

・ Employee volunteer promotion program "SomeOne Needs You"
  Sony has a global in-house volunteer program known as "SomeOne Needs You" (SONY), the aim of which is to 
encourage employee involvement in efforts to help local communities. Under this program, Sony Group 
companies create volunteer programs tailored to local needs and encourage continued employee participation 
in the community. In fiscal year 2008, approximately 90,000 Sony Group employees participated in volunteer 
initiatives through Sony.

・ Leave for volunteer purposes
  To support employee volunteer initiatives, Sony Corporation revised its employee volunteer support system in 
April 2007, making it easier for employees to volunteer by allowing them to use accumulate holidays for 
initiatives requiring extended leaves of absence.

Main scope of its activities
  In addition to the science education started by Masaru Ibuka, Sony has broadened the scope of its activities 
to include arts education in line with the Company's evolution. Through these activities, Sony aims to encourage 
children to take an interest in science and the arts, and to enhance their capacity for logical thinking and 
creativity. Sony also strives to fulfill its responsibilities as a global corporate citizen by working to address 
issues ranging from global warming to poverty, by leveraging its vast technological and human resources and 
by working together with international agencies, nongovernmental organizations (NGOs) and others who share 
its philanthropic goals and priorities.

(Updated on September 28th, 2009)

*The Millennium Development Goals (MDGs) form a blueprint to respond to the world's main development challenges. The MDGs 
are drawn from the actions and targets contained in the Millennium Declaration that was adopted by 189 nations at the UN 
Millennium Summit in September 2000.
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Emergency Humanitarian Assitance

Expenditures for Social Contribution Activities in Fiscal Year 2008

  As a global corporate citizen, Sony takes immediate action to provide emergency humanitarian assistance to 
victims of large-scale natural disasters and regional conflicts.

  As the first step in Sony's effort to provide medium- to long-term support for victims of the Sichuan 
Earthquake in China, Sony (China) donated approximately RMB800,000 to the China Children's and Young 
People's Fund. This is an organization associated with the All-China Women's Federation, which helped to build 
Bayi Spring-bud Earthquake-Proof School in the city of Jiangyou, Sichuan Province. At the new school's 
entrance ceremony in September 2008, messages of encouragement from the children of Sony employees in 
Japan were presented to students of the school. The second school is scheduled for completion in fiscal year 
2009.

  During fiscal year 2008, the Sony Group spent approximately 5.4 billion yen on social contribution activities.*1 
Sony's activities focused on education, particularly science education, as well as the arts, music and culture. The 
remainder was spent around the world in which Sony operates on social contribution activities that make good 
use of Sony's resources, such as technology and products.

Donations Made by the Sony Group to Assist Victims

・ Matching gift programs, fund-raising initiatives
 Many Sony Group companies have "matching gift programs," whereby Sony 
matches charitable donations made by employees up to established limits to 
encourage employees' fund-raising efforts.
 The number of organizations recognized by Sony Group companies in Japan as 
being valid donees has been broadened to include legal entities for social interest 
authorized by Japanese Ministry of finance, foundations, aggregate corporations, 
authorized NGOs and social welfare corporations.
 Regarding emergency humanitarian support, besides the "matching gift 
programs," several methods for donation have been implemented to make it easier for employees to participate 
in fund-raising efforts. Donation by bank transfer and credit card became available with the cooperation of Sony 
Group financial services companies, Sony Bank Inc. and Sony Finance International, Inc., and donation by Edy--a 
prepaid electronic money service incorporating FeliCa, Sony's contactless IC card technology--is also possible.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

A Sony employee making a 
donation using Edy

Cyclone, MyanmarMay

Fiscal Year 2008

May

June

Earthquake in Sichuan Province, China

Earthquake in Iwate and Miyagi prefectures, Japan

20 million yen

190 million yen

5.5 million yen
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International Cooperation

  Since 1975, Sony's international cooperation activities have reflected the unwavering commitment of our 
founders to help build developing countries and provide training using our position as an electronics 
manufacturer. Through Japan's Overseas Development Assistance (ODA) program, Sony has transferred 
technology to around 80 countries by providing both equipment and technical training. Recipients of this aid 
include state-run broadcasting organizations, open universities and other educational facilities, health 
organizations, libraries, theaters and art museums.
  In fiscal 2006, Sony supplied production studio equipment to the national broadcasting network Radiodiffusion 
Television Senegalaise in the Republic of Senegal as part of an African aid project to establish information 
infrastructure. It has contributed to educational broadcasts that have increased opportunities for all citizens to 
develop skills in occupational training, education, and public health.
  Sony has assisted with the transmission of information by providing a system that enables the speedy dubbing 
of programs into local languages. Established information infrastructure enables transmitting and sharing video 
images immediately in the event of a natural disaster or other catastrophe. 

Social Contribution Expenditures by Field (Fiscal Year 2008)

Social Contribution Expenditures by Region (Fiscal Year 2008)

(Updated on September 28th, 2009)

*1 Expenditures for social contribution activities include: (a) monetary donations; (b) sponsorships; (c) program expenses 
(facility operation expenses, etc.); and (d) the market value of donated products.

*1 Mainland China, Hong Kong, Taiwan and South Korea
*2 Southeast Asia, Middle East, Africa and Oceania



74

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Related Information

  In the field of technical training, Sony provides assistance through the Japan International Cooperation Agency, 
which is responsible for the technical cooperation which forms a major pillar of Japan's ODA activities. Since 
1975, 1,283 trainees, primarily broadcasting network technicians, from 84 countries have traveled to Japan to 
receive training. The training programs equip these trainees with skills in repair and maintenance, which they 
can take back to their home countries.

For more details of projects, please go to the Special Contents
http://www.sony.net/SonyInfo/csr/ForTheNextGeneration/

・ Sony Science Program - Japanese Only
   Workshops for state-of-the-art digital and science technology with keywords, "Experience" and "Discovery"
   http://www.sony.co.jp/SonyInfo/csr/ForTheNextGeneration/contentslist/ssp/index.html

・ EYE SEE III
   Digital photo project for children in Rwanda and Liberia, Africa
   http://www.sony.net/SonyInfo/csr/ForTheNextGeneration/contentslist/eyeseeIII/index.html
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・ Mobile Library Project
   Project to lent books to children in remote areas in South Africa
   http://www.sony.net/SonyInfo/csr/ForTheNextGeneration/contentslist/saml/index.html

・ Sony for Communities
   Introduction of Sony group's social contribution activities worldwide.
   http://www.sony.net/SonyInfo/csr/ForTheNextGeneration/community/index.html

・ Information on Exhibitions and Sony Foundations
   http://www.sony.net/SonyInfo/csr/contribution/exhibition/index.html
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Information on Exhibitions and Sony Foundations

Exhibitions & Sony Foundations

Community

(Updated on September 28th, 2009)

Sony organizes exhibitions of various kinds, including exhibitons at educational museums that are designed to 
stimulate interest in media, science, technology and entertainment.

Sony ExploraScience (Tokyo and Beijing)
In these science museums produced by Sony, visitors can actually see, touch and enjoy the principles and laws 
of science in action and the progress and fascination of digital technology.

 ・ Sony ExploraScience (Tokyo)
    http://www.sonyexplorascience.jp/english/index.html
 ・ Sony ExploraScience (Beijing)
    http://www.sony.com.cn/ses/

Sony Wonder Technology Lab (New York)
This interactive museum brings technology and creativity together to make learning experiential, entertaining 
and fun. The Lab's exhibits showcase the positive impact technology can have on virtually any discipline, from 
medicine to movie-making.

 ・ Sony Wonder Technology Lab (New York)
    http://www.sonywondertechlab.com/

Sony Archives (Tokyo)
Sony Archives showcases the pioneering products that Sony has given the world as well as a variety of 
documents.

 ・ Sony Archives (Tokyo)
    http://www.sony.net/SonyInfo/CorporateInfo/History/Museum/index.html

Sony Foundations

 ・ Sony Foundation for Education (Japan)
    http://www.sony-ef.or.jp/english/index.html
 ・ Sony Music Foundation (Japan)
    http://www.smf.or.jp/company_info_e/index.html
 ・ Sony Foundation Australia Trustee Limited website (Australia)
    http://www.sonyfoundation.org.au/
 ・ Sony Canada Charitable Foundation (Canada)
    http://www.sony.ca/view/corporate_philanthropy.htm
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Environment

Environment

In order to pass on a sustainable earth to the next generation.
An introduction to Sony's commitment to minimizing its environmental impact.

Sony's Environmental Plan "Road to Zero"

To ensure the principles, mid and long term targets and also compliance 
of internal rules determined for the Sony Group are all thoroughly 
fulfilled, a continually improving unified global environmental 
management system has been established.

page 79

Climate Change

While climate change poses a significant 
threat both to our corporate activities and to 
society in general, it also affords Sony an 
opportunity to become part of the solution.

page 101

In order to utilize limited resources, Sony 
promotes product designs that conserve 
materials by measures such as resources 
recycling and use of recycled materials.

page 117

Sony manages the chemicals we use in 
products and at sites in a reliable manner 
which is based on precautionary approach.

page 131

Sony is taking steps to protect biodiversity at 
its sites through site greening activities and 
initiatives aimed at helping to restore areas 
outside its sites to their natural state.

page 145

Resources

Chemicals Management Biodiversity
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Sites Products & Services

In manufacturing and 
non-manufacturing sites 
worldwide, Sony carries out 
consistent environmental 
activities based on policies such 
as Sony Group's environmental 
mid-range targets.

page 148

Sony strives to provide 
environmentally conscious 
products through measures 
such as conducting product 
environmental assessments.

page 151

Sony proactively reduces 
greenhouse gas emissions 
related to transport of 
products and parts.

page 155

Product Recycling

Sony supports the principle of Individual Producer's Responsibility and promotes collection and recycling 
of end-of-life products and easy-to-recycle designs.

page 158

Logistics

Environmental Communication

Sony strongly believes in the importance of informing stakeholders that include customers about our 
environmental philosophy and initiatives. Furthermore, employees of each group company receive 
environmental training and other self development programs to help raise employee awareness on the 
environment.

page 172

Environmental Technology

Environmental Data

Taking the opportunities of minimizing environmental impact; an introduction to Sony's Technology.
page 182

page 187
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Sony's Environmental Plan "Road to Zero"

Environment

Striving to achieve a zero environmental footprint , Sony is actively engaged in its environmental plan 
" Road to Zero." To achieve targets set by this plan and to fully comply with internal rules determined 
for the group, Sony has established a continually improving unified global environmental management 
system.

・ Sony Group Environmental Vision
・ Overview of Sony's Environmental Impact
・ Green Management 2010
・ Green Management 2015
・ Environmental Management Structure
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Sony Group Environmental Vision

Principles

Philosophy

Environment

The Sony Group Environmental Vision presents a philosophy and principles for environmental 
management activities throughout the global Sony Group with the aim of creating a sustainable 
society. It was revised in 2010 to correspond to the newly-formulated Environmental Mid-term Targets 
"Green Management 2015."

(Updated on April 7th, 2010)

(Updated on April 7th, 2010)

 Sony recognizes the importance of preserving the natural environment that sustains all life on the earth for 
future generations and thereby ensuring that all humanity can attain a healthy and enriched life. In order to 
realize such sustainable society, Sony strives to achieve a zero environmental footprint throughout the 
lifecycle of our products and business activities.

 Sony reduces our environmental footprint and prevents environmental pollution throughout the lifecycle of our 
products and business activities by complying with all applicable environmental regulations and also by 
continually improving our global environmental management systems. Sony formulates the following goals in 
four key environmental aspects and takes proactive actions to achieve those goals.

・ Climate Change ・ Resources

 Sony reduces energy consumption and strives to achieve 

zero emissions of greenhouse gases* generated 

throughout the lifecycle of our products, service and 

business activities.

 In order to minimize resource inputs for our business 

activities, Sony identifies "Key Resources" and strives to 

achieve zero usage of those virgin materials. Sony also 

uses water efficiently, minimizes wastes from sites and 

maximizes our effort for take back and recycling products 

from markets.

・ Chemical Substances ・ Biodiversity

 Sony minimizes the risk of chemical substances that we 

use causing serious harm to human health and the 

environment. Sony maintains strict control over the 

chemical substances we use, while, in line with the 

precautionary approach, taking steps whenever possible 

to reduce, substitute and eliminate the use of substances 

that have potentially significant impacts on the 

environment even in the cases where scientific evidence is 

not fully proven.

 Sony protects and utilizes ecosystem services in a 

sustainable manner, while actively promoting maintenance 

and recovery of biodiversity through our business and local 

contribution activities.



81

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

In order to realize the Environmental Vision, Sony formulates targets and concrete plans and initiates actions 
to implement, while contributing to a better society through partnerships and communications with internal and 
external stakeholders.

*Gases that raise the temperature of the earth's surface by absorbing infrared radiation from reflected sunlight. Six typical 

examples are carbon dioxide (CO2), methane, nitrous oxides, hydrofluorocarbons (HFC), perfluorocarbons (PFC), and sulfur 

hexafluoride (SF6).

・ More details

   http://www.sony.net/SonyInfo/csr/eco/RoadToZero/index.html
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Overview of Sony's Environmental Impact

Understanding Environmental Impact from the Perspective of 
Product Life Cycles

Overview of Sony's Environmental Impact

Environment

Sony's business activities may affect the environment in various ways. This overview looks at Sony's 
environmental footprint from the perspective of product life cycles. Sony is undertaking numerous 
activities to lower environmental impact to realize the Sony Group Environmental Vision.

(Updated on September 28th, 2009)

The chart above shows Sony's impact on the environment throughout product life cycles, including energy and 
resources used during Sony's business activities, energy consumed by Sony products when used by their 
purchasers, and the recycling and disposal of products after use. The chart shows the principal environmental 
impact during fiscal year 2008 for items that Sony can recognize and manage directly.

・ Methods and approach used for aggregating environmental data
   http://www.sony.net/SonyInfo/csr/environment/data/method/index.html
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Environmental Indicators and Eco-Efficiency
(Updated on September 28th, 2009)

 Based on careful consideration of the life cycles of its business activities, Sony has established its own unique 
set of environmental indicators. These indicators provide quantitative measurements of environmental impact, 
with lower numerical values signifying lower levels of impact. 
Sony is taking steps to ensure the utmost accuracy of the information regarding the impact of the Sony Group's 
business activities, and of its products and services over their entire life cycles. In addition to individual targets, 
Sony has set two environmental indicators -- greenhouse gas emissions and resource use -- to determine the 
environmental impact of the total life cycle of the Sony Group's business activities, products and services, to 
the maximum possible extent. The indicators are also used to monitor Sony's performance in relation to the 
individual targets set to reduce environmental impact throughout the business cycle. To determine whether 
these two indices are effective in gauging the Sony Group's impact given the scale of its operations, the Group 
uses the eco-efficiency equation below. In Green Management 2010, which lays down environmental targets 
through fiscal 2010, Sony has set targets for these indices.

 In fiscal year 2008, Sony's greenhouse gas emissions totaled approximately 26.00 million tons, up 16% from 
fiscal year 2007. This increase in greenhouse gas emissions was due primarily to a sharp increase in sales of 
LCD televisions, which resulted in a substantial increase in CO2 emissions from products during use. Sony's 
eco-efficiency index was 0.73 times the level in fiscal year 2000, a significant deterioration from 0.97 times in 
fiscal year 2007, as the greenhouse gas index increased despite a decline in sales from autumn 2008 forward, 
a consequence of the global economic downturn.

 Sony's resource index for fiscal year 2008 showed that resources used during the period totaled approximately 
1.06 million tons, down 2.0% from fiscal year 2007. The volume of resources recovered from end-of-life 
products increased by approximately 20,000 tons from the previous fiscal year. In contrast, eco-efficiency was 
1.57 times the fiscal year 2000 level, a marked decline from 1.78 times in fiscal year 2007. This, too, was due 
largely to the decline in consolidated net sales.
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*1  Total greenhouse gas emissions, calculated in terms of CO2 emissions (the total of CO2 emissions from energy use and 

perfluorocarbon [PFC] emissions), from sites.

*2  Total resources used in products, accessories, manuals and packaging materials. This total does not include resources 

produced from recycled Sony Group product waste.

Greenhouse Gas Efficiency
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Resource Efficiency
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Green Management 2010

Green Management 2010: Progress Report

Environment

Sony established its Green Management 2010 mid-range group environmental targets, which will run 
through fiscal year 2010, in fiscal year 2006. These targets guide the Sony Group in its efforts to help 
prevent global warming, recycle resources, ensure appropriate management of chemical substances 
and address a broad range of other complex environmental issues.

 Green Management 2010 encompasses individual targets for the entire business cycle, from the procurement 
of parts, production and product use through to product disposal and recycling. This section looks at Sony's 
progress toward achieving these targets in fiscal year 2008.

Prevention of Global Warming

Target Progress by Fiscal Year 2008
Base Fiscal 

Year
Target Fiscal 

Year

Resource Conservation

Target Progress by Fiscal Year 2008
Base Fiscal 

Year
Target Fiscal 

Year

Reduce annual energy 
consumption of products

Achieve an absolute reduction in total 
waste from sites of 40% or more

Decrease of 39.1% from the fiscal 
year 2000 level

Decrease of 17% from the fiscal 
year 2000 level

Achieve an absolute reduction in total 
emissions of greenhouse gases, 
calculated in terms of CO2, from 
business sites of 7% or more

Ascertain and take measures to 
reduce total CO2 emissions during 
the transport of products and other 
materials

CO2 emissions: approx. 720,000 tons
Modal shift ratio is 20.4%, increase 
of 4.4 points from the the previous 
fiscal year

Achieved for 71% of product 
categories, meeting its targets 
for fiscal year 2008

20102000

20102000

--

--
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Achieve a waste reuse/recycle ratio of 
99% or more at manufacturing sites in 
Japan

2010 99.2%-

Achieve a waste reuse/recycle ratio of 
95% or more at manufacturing sites 
outside Japan

2010 87.8%-

Achieve an absolute reduction in 
volume of water purchased or drawn 
from groundwater of 20% or more

Promote the use of paper from 
appropriately managed forests and 
recycled paper

2010
Decrease of 32% from the fiscal year 
2000 level

Used recycled paper for copying and 
for printed materials; Promoted use 
of Forest Stewardship 
Council-certified paper and other 
eco-conscious papers for CSR Report 
and other environment-related 
materials

2000

Increase reused/recycled materials 
utilization ratio to 12% or 
more*1 

- -

10%20102000

Continuously increase resource 
recovery from end-of-life products and 
reused/recycled ratio*2

Resource recovery from end-of-life 
products: approx 91,188 tons
Reused/recycled ratio: 7%

- -

Conduct life-cycle assessments (LCA) 
for all major products

Conducted LCAs in all major product 
categories

- -

*1 Ratio of reused/recycled materials to product resource input

*2 Ratio of resource recovery from end-of-life products compared to total weight of products

*3 Value substituted by collected quantity of end-of-life products

Prevention of Global Warming

Target Progress by Fiscal Year 2008
Base Fiscal 

Year
Target Fiscal 

Year

Decrease of 24.1% from the 
fiscal year 2000 level

Prohibit, reduce or control use of 
controlled chemical substances at 
sites Achieve an absolute reduction in 
released amounts of volatile organic 
compounds (VOCs) into the 
atmosphere of 40% or more

20102000
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Management of chemical substances: 
Reduce water pollutants: Voluntarily 
control biological oxygen demand 
(BOD) and chemical oxygen demand 
(COD)

--

Reduce atmospheric pollutants at 
sites: Reduce emissions of nitrogen 
oxides (NOx) and sulfur oxides (SOx)

-
NOx:175.6 tons
SOx: 7.9 tons

-

Develop and continue to implement 
measures to prevent environmental 
accidents

-
Number of environmental 
accidents: 0

-

BOD:135.5 tons
COD: 73.1 tons

Complete the appropriate disposal of 
all large equipments that contain high 
concentrations of polychlorinated 
biphenyls (PCBs)

Disposed of 110 such units by fiscal 
year 2008; Continued to plan timing 
of disposals in cooperation with 
Japan Environmental Safety 
Corporation, to which disposal is 
subcontracted

--

Control chemical substances in 
products Prohibit, reduce or control 
use of controlled environmental 
substances in products

For all parts and raw materials 
supplied by Sony's 3,700 Green 
Partners worldwide, a ban on the use 
of controlled chemical substances, 
and the associated reduction 
schedule, is stated in SS-00259 and 
is applied to all Sony products 
shipped worldwide.

--

Reduce use of polyvinyl chlorides 
(PVCs) and brominated flame 
retardants

PVCs:
·Eliminated from packaging materials 
with a few exceptions
·Switch has been made to alternative 
wiring materials for certain 
productsBrominated flame 
retardants:
·Not used in the chassis or major 
printed circuit boards of any 
notebook or integrated PCs

--
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Requested suppliers to reinforce 
management standards for chemical 
substances and conduct more 
rigorous management continuously; 
Requested waste disposal firms to 
step up efforts to manage waste

Seek environment-friendly parts, 
products and services from suppliers 
and business partners; Request 
environment-conscious operations

Conduct environmental conservation 
activities tailored to the needs of local 
communities and support 
environmental initiatives in local 
communities

Most sites in Japan and overseas 
conducted such activities (execution 
rate in Japan: 90%)

--

--

Promote green procurement of 
nonproduction materials

In principle, purchased 
environmentally conscious products 
through purchasing system for 
nonproduction materials; Revised 
green procurement standards in line 
with revisions to domestic 
purchasing system in Japan.

--

Reduce environmental impact of 
construction and modification of 
plants and other sites

Conducted environmental 
assessment of plant in China and 
reduced environmental impact prior 
to expanding facility; Conducted 
environmental assessment following 
closure of U.S. plant in conformance 
with local laws and regulations

--

Communication, Partnerships, Education, etc.

Target Progress by Fiscal Year 2008
Base Fiscal 

Year
Target Fiscal 

Year
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Ensure employees achieve a level of 
competence that enables them to 
perform their assigned duties while 
taking environmental concerns into 
consideration through environmental 
education

Promoted sharing of latest 
information using 
environment-related publications and 
the intranet; Encouraged 
enlightenment of employees by 
conducting training programs 
employing e-learning and in-house 
events

--

Promote environment-conscious 
research and development

Developed dye-sensitized solar cells 
and bio batteries, among others, as 
well as technology to further improve 
the energy efficiency of LCD 
televisions

Published CSR report, disclosed 
information via the Internet, 
responded to inquiries and disclosed 
environmental information in product 
brochures; In Japan, published 
report-style advertisement in 
environmental newspaper focusing 
on corporate responses to 
environmental issues and 
concurrently launched campaign 
offering Green Power certificates in 
parallel with the release of an 
environmentally conscious LCD 
television; In Europe, promoted 
environmental communication based 
on the three "Ps" of environmental 
information ("Product," "Process"and 
"Planet")

--

Ensure regular disclosure of 
information, improve communications 
with stakeholders and provide 
environment-related information 
about products

--
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Green Management 2015

What is Green Management 2015?

Basic Stance of Green Management 2015

Environment

(Updated on April 7th, 2010)

Since the 1990s, the Sony Group has focused on a variety of environmental activities. These include developing 
environmentally conscious products, reducing the environmental impact of its sites and promoting product 
recycling. Since 1998, Sony has formulated uniform environmental mid-term targets that encompass its 
operations around the world, and has revised these targets every few years. At the end of fiscal 2009, Sony 
formulated Green Management 2015, a set of new mid-term targets that will serve as a yardstick for the 
environmental activities of Sony Group companies and divisions worldwide until fiscal 2015. Green Management 
2015 will go into effect in fiscal 2011 and Sony will disclose its progress periodically.

(Updated on April 7th, 2010)

Sony has continuously provided people with a vast array of products, services and entertainment. Such 
corporate activities are only possible if the global environment, which sustains all life on earth, is healthy. We 
must address such environmental issues as climate change, resource exhaustion and the need for effective 
management of chemical substances both as risks to business continuity and as business opportunities. In 
doing so, it is important that we act strategically and with a medium- to long-term perspective. 

Recognizing this, we aim to be a leader in the environmental arena by ensuring that we conduct our business in 
a sustainable manner. To this end, we will also collaborate with others wherever possible to ensure our ability to 
provide innovative environmentally conscious products and services that enrich our customers' lives. 

Taking these sentiments into account, we have set forth the Sony Group Environmental Vision, the goal of which 
is a “zero environmental footprint,” that is, reduction of the environmental footprint of our corporate activities 
and of every Sony product throughout its life cycle to zero, and we continue to pursue a wide range of related 
initiatives. We will strive to achieve this by 2050; our goals for the first phase, which continues through 2015, 
are outlined in Green Management 2015. 

Green Management 2015 focuses on four key environmental perspectives-climate change, resources, chemical 
substances and biodiversity-which it refers to as “environmental aspects.” To formulate appropriate goals for 
2015, we estimated our current status vis-à -vis our ultimate goal of “zero environmental footprint” for each of 
these aspects, after which we employed backcasting to determine desirable levels for 2015 and analyze the 
differences between these figures and our actual forecasts. In setting these goals, we exchanged opinions and 
ideas with relevant nongovernmental organizations (NGOs) and experts. 

At present, every Sony product negatively affects the environment to some degree throughout its life cycle or 
at different stages thereof. To ensure our ability not only to conduct our business in a responsible manner, but 
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Basic Policies for Achieving Green Management 2015
(Updated on April 7th, 2010)

also to take responsibility for the environmental impact of every Sony product at each stage of its lifecycle, we 
have divided the product lifecycle into six stages: Research and development, product planning and design, 
procurement, operations, logistics, and take back and recycling. We have also set specific goals for each stage.

Our efforts to achieve the targets of Green Management 2015 will be guided by three basic policies.

①Achieve targets through unrelenting efforts to increase efficiency
We will strive to minimize our impact on the environment by improving the efficiency of production processes, 
logistics and office activities, among others.

②Place a high priority on creativity and innovation and implement environmentally conscious actions 
that are approved and supported by our customers
To date, the Sony spirit of creativity and innovation has enabled us to amuse and delight a wide range of 
customers. The same spirit guides our environmental activities. By ensuring our corporate activities are 
environmentally conscious, we will continue to provide life-enriching products that are not only superior in 
terms of functionality, performance and quality, but also exert very little impact on the environment.

③Communicate and establish partnerships with stakeholders within and outside the Company
In addition to Sony innovation, cultivating renewable energy and other such new elements of social 
infrastructure, developing technologies and creating mechanisms for reducing environmental impact require 
collaboration with other companies, NGOs and nonprofit organizations (NPOs), universities and research 
organizations. It is also crucial that everyone at Sony, from front-line production personnel to top 
management, is actively involved in this endeavor, and that we encourage such efforts by promoting 
environmental education and training.
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Targets of Green Management 2015

2.Product Planning and Design
Since our establishment, the Sony spirit of creativity and innovation has enabled us to amuse and delight a wide 
range of customers. The same spirit guides our environmental activities. By ensuring our corporate activities 
are environmentally conscious, we will continue to provide life-enriching products that are not only superior in 
terms of functionality, performance and quality, but also exert very little impact on the environment. 

Targets

Climate 
Change

Resources

1.Develop technologies that reduce energy consumption of products and facilitate the 
use of renewable energy-e.g., technologies for managing the generation, storage and 
supply of energy-and thus improve energy self-sufficiency at the individual level
2.Develop information and communications technologies that support the sorts of 
lifestyles necessary for the realization of a low-carbon society

3.Develop and refine “3R” (Reduce,Reuse,Recycle) technologies that reduce the use of 
nonrenewable resources and water and the generation of waste throughout product life 
cycles

Chemical 
Substances

4.Develop technologies that reduce the use of chemical substances of very high concern 
(SVHCs) and facilitate the use of alternative substances

Overall
1.Continuously launch Environmental Flagship models and services in each business 
category

Climate 
Change

2.Reduce annual per-product energy consumption by 30% from the fiscal 2008 level

Resources
3.Reduce utilization ratio of virgin oil-based plastics in products by 5% from the fiscal 
2008 level
4.Reduce mass per product by 10% from the fiscal 2008 level

(Updated on April 7th, 2010)

With the aim of reducing the environmental footprint of our corporate activities and our products throughout 
their life cycle to zero, we have set targets for four environmental aspects-climate change, resources, chemical 
substances and biodiversity-over the six stages of the product life cycle.

1.Research and Development
To date, we have developed technologies that have enabled us to build environmentally conscious products that 
are small, light and energy efficient. Looking ahead, we will continue to develop innovative, industry-leading 
technologies that contribute to environmentally conscious lifestyles. 

Targets
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3.Procurement
To reduce environmental impact throughout the product life cycle, it is necessary to adopt a broad perspective 
that also takes into account the procurement of materials and parts. We have always worked with suppliers to 
ensure the proper management of chemical substances. Moving forward, we will also actively seek the 
cooperation of suppliers on other fronts, including the reduction of energy and resource use. 

Targets

Climate 
Change

1.Establish a mechanism for determining suppliers' greenhouse gas emissions
2.Contribute to the development of a common industrywide reporting format

Resources
3.Employ procurement practices that facilitate the achievement of targets at the 
“Product Planning and Design” and “Logistics” stages

4.Operations
Lowering our impact on the environment demands an approach that targets absolute reductions. Having 
formulated consistent global targets for the absolute reduction of greenhouse gas emissions and waste 
generation, among others, we will take steps to minimize the impact of operations at factories, offices and other 
sites. We will also promote regional environmental contribution initiatives. 

Targets

Climate 
Change

2.Reduce greenhouse gas emissions by an absolute value of 30% from the fiscal 2000 
level

Resources

3.Achieve an absolute reduction in waste from sites of 50% from the fiscal 2000 level
4.Increase the waste recycling rate Groupwide to more than 99%
5.Achieve an absolute reduction in the total volume of water used of 30% from the fiscal 
2000 level

Chemical 
Substances

4.Employ procurement practices that facilitate the achievement of targets at the 
“Product Planning and Design” stage

Biodiversity 5.Conduct biodiversity assessments at resource extraction and harvesting sites

Overall 1.Conduct environmental assessments (including biodiversity assessments)

5.Eliminate Environment-related Substances to be Controlled1 which are of very high 
concern, polyvinyl chloride (PVC) and brominated flame retardants (BFRs) in certain 
specified applications

1 “Environment-related Substances to be Controlled (‘Controlled Substances’)”: Among the substances contained in parts 

and devices, “Environment-related Substances to be Controlled (‘Controlled Substances’)” are those which, according to 

Sony’s judgment, have significant environmental impact on both humans and the global environment.

Chemical 
Substances
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Biodiversity, 
Contribution 
to Local 
Communities, 
Others

7.Promote environmental contribution activities that respond to the needs of local 
communities

5.Logistics
Considerable resources are used in the transport of parts and finished products. Accordingly, we will promote 
the use of compact packaging, increase loading efficiency and shift to rail, sea and other modes of transport 
that have only minimal environmental impact. By doing so, we will reduce the use of such resources as well as 
CO2 emissions.

6.Take Back and Recycling
In order to take responsibility for our products even after their usage, we will continue to design products that 
are easy to recycle. We will also continue to develop recycling systems suited to local needs and promote the 
collection and recycling of end-of-life products. 

Respecting the principle of extended producer responsibility (EPR), we will continue to promote the 
development and efficient operation of low-environmental-impact recycling systems suited to the needs of 
local communities. At the same time, we will actively advance the collection and recycling of end-of-life 
products. With the aim of reducing resource use, we will step up efforts to design products that are easy to 
recycle, as well as to promote the establishment of legislation that enshrines the concept of individual 
producer responsibility (IPR) and the building of an infrastructure for recycling Sony products.

Targets

Goals

Climate Change 1.Reduce CO2 emissions from logistics by 14% from the fiscal 2008 level

Resources 2.Reduce waste from packaging for incoming parts by 16% from the fiscal 2008 level

Chemical 
Substances

6.Manage designated chemical substances (Class 1-4) in accordance with prescribed 
regulations
Class 1: Prohibit use
Class 2: Eliminate by specified date
Class 3: Reduce amounts released and transferred
>Reduce amounts of Class 3 designated substances, including volatile organic 
compounds
(VOCs) released into water and transferred as waste or into sewers by 14% from the 
fiscal 2008 level
>Reduce emissions of VOCs into the atmosphere by 50% from the fiscal 2000 level
Class 4: Comply with relevant laws and regulations and ensure adequate control over use
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Environmental Management Structure

Global Environmental Management System

Environment

Sony is implementing and continuously improving its globally integrated environmental management 
system with the aim of realizing the Sony Group Environmental Vision, achieving Green Management 
2010 mid-term environmental targets and complying fully with legal requirements and internal policies 
established for the Group.

(Updated on September 28th, 2009)

 Since the 1990s, Sony sites throughout the world have sought certification under ISO 14001, an environmental 
management system based on the rationale of the Plan-Do-Check-Act*1 (PDCA) cycle. Acquisition of ISO 14001 
certification at all sites was completed in fiscal year 2000.
 Since then, Sony has expanded this effort, integrating Group headquarters with overseas environmental 
departments, business units and sites, while taking advantage of the management systems already operational 
at each business site, and acquiring integrated ISO 14001 certification*2 for the entire Sony Group in fiscal year 
2005.

*1 Repeating the cycle of making policies and plans (Plan), executing the plans (Do), assessment (Check) and review by 

management (Act)

* "Sites" refers to manufacturing and non-manufacturing operations throughout the Sony Group.

*2 The scope of integrated ISO 14001 certification is all manufacturing sites and non-manufacturing sites with 100 or more 

employees.
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Improved Governance

Environmental Management Linked to Business Activities

(Updated on September 28th, 2009)

 To deal with increasingly diverse and complex environmental issues that may affect Sony's operations, such as 
manufacturing and sales of environmentally conscious products, recycling and environmental management at 
sites, Sony has established specialized functions at the Sony Group's environmental headquarters, specifically 
in the areas of environmental management related to sites, products, procurement and product recycling, which 
the Representative Corporate Executive Officer is in charge of overseeing
 Each of these specialized functions works together with regional offices and departments that specialize in 
such areas as product quality, customer satisfaction, occupational health and safety, and disaster prevention, 
to achieve a uniform and effective management system. Each specialized function issues targets to the 
operating units, divisions and sites and reviews their progress. To promote integrated environmental 
management globally, Sony has established regional environmental offices to facilitate region-wide 
environmental management activities, such as a better understanding of local, legal and regulatory trends, 
effective communication of standards and instructions set forth by headquarters to the regional divisions and 
sites, and effective performance of audits at all regional business divisions and sites.

(Updated on April 7th, 2010)

 Sony's corporate headquarters conducts annual assessments of the environmental impact of the entire Sony 
Group and, after identifying risks and opportunities, incorporates its findings into mid-range environmental 
targets and annual plans. In line with these plans, individual business units and sites establish and implement 
their own annual plans, incorporating essential elements of guiding principles established by the headquarters. 
Progress on the implementation of these business plans is reviewed regularly by a committee that is headed by 
the officer in charge of environmental affairs, contributing to ongoing improvement efforts. Awards are given 
annually at the regional and global levels to recognize outstanding activities in core businesses. These activities 
are counted as part of overall annual performance evaluations for main business units and sites and the results 
of these assessments are reflected in the bonuses awarded to management-level employees. To gauge the 
progress of these environmental activities, Sony has developed an online data system for periodically collecting 
performance for, among others, power consumption by products, energy used by sites and volume of waste 
generated.

 To ensure the effective functioning of the Plan-Do-Check-Act (PDCA) cycle for environmental policies and 
standards, Sony has created an environmental document structure in line with requirements of ISO 14001, the 
global standard for environmental management systems. The system is covering overall elements of 
environmental management such as management procedures on site and in the business groups, internal 
environmental communications and efforts to make products more environmentally conscious. To date, 
approximately 50 environmental documents have been issued and distributed throughout the Sony Group.

・ Corporate Governance
   http://www.sony.net/SonyInfo/csr/governance/index.html
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Integrated Environmental Audits
(Updated on April 7th, 2010)

 Sony has established an integrated environmental audit system that combines three kinds of audits -- internal, 
corporate and external -- and aims to facilitate continuous improvements to the Sony Group's environmental 
management system, prevent environmental accidents at sites, and ensure the reliability of environmental data.

 Another means by which the Sony Group facilitates environmental action is to provide a broad environmental 
education for employees that is tailored to specific objectives or the type of work they perform. Sony also 
organizes environmental lectures by outside keynote speakers with the aim of raising the environmental 
awareness of its employees.

・ Environmental Data Collection Methods and Rationale
   http://www.sony.net/SonyInfo/csr/environment/data/method/index.html

・ Environmental Communication
   http://www.sony.net/SonyInfo/csr/environment/communication/index.html

The Sony Group Environmental Management System PDCA Cycle



100

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Compliance with Laws and Regulations

 The Sony Group Code of Conduct enshrines Sony's commitment to observing the laws and regulations of the 
countries and regions in which it does business, and to conducting its business in a transparent and ethical 
manner.

 In fiscal year 2008, Sony reported no environmental infringements, accidents, lawsuits or business deal 
cancellations.

Sony Group Environmental Audit System

Examples of Improvements Resulting from Audits

Clarification of environmental management functions of Sony Group headquarters
The position of the procurement departments--which play a key role in the management of chemical 
substances in products--was clarified.
Reinforcement of performance review system
he frequency and contents of performance reviews for site and product aspect for both the Sony Group 
headquarters and individual business units were improved.
Facilitating application of best practices identified through audits
By effectively applying the globally consolidated audit system, steps were taken to share best practices 
on environmental management such as environmental audit methods and environmental education, and to 
address common issues across the Sony Group.
Administrative efficiency
Management system document structure has been simplified, improving the administrative efficiency of 
individual groups.

・

・

・

・
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Strategy on Climate Change

Policy on Climate Change

Environment

While climate change poses a significant threat both to our corporate activities and to society in 
general, it also affords Sony an opportunity to become part of the solution. Sony proactively pursues 
to tackle the climate change issue.

(Updated on December 1st, 2009)

Targets
 Sony undertakes environmental activities according to specific environmental mid-range targets which are 
formulated periodically. Currently, under Green Management 2010 -- a set of environmental targets drafted in 
2006 -- the Company is spotlighting a climate change goal to cut total CO2-equivalent greenhouse gas 
emissions from all facilities by 7% or more compared to fiscal year 2000 levels. 
 In setting this goal, Sony was reviewed by the World Wide Fund for Nature (WWF) and third-party experts and 
subsequently participated the Climate Savers Programme promoted by the WWF. Inclusion in this initiative 
requires the establishment of ambitious targets in absolute terms. 
 For climate change targets beyond 2011, Sony has formulated a new set of targets which were announced 
publicly in November 2009. The new targetsy are:; (1) to target absolute 30% reduction in greenhouse gas 
emissions from Sony Group sites in CO2 emissions by the end of the fiscal year ending March 31, 2016, 
compared to the level of the fiscal year ended March 31, 2001; and (2) target 30% reduction of power 
consumption per product by the end of the fiscal year ending March 31, 2016, compared to the level of the 
fiscal year ended March 31, 2009. The above targets were reviewed and approved by the WWF as a renewal of 
the present Climate Savers Programme commitments.
 Furthermore, Sony targets zero environmental footprint throughout the lifecycle of Sony's products and 
business activities as long-term goal. Sony will continue to minimize its direct and indirect greenhouse gas 
emissions by taking thorough energy-saving measures and developing and marketing environmentally superior 
products. In addition, by utilizing future innovation and other measures, we seek to be a carbon-neutral 
company.

 Sony will continue to actively address issues associated with climate change, as Sony Corporation and the 
group it leads strive to reach the aforementioned medium- and long-term targets. 

Understanding Risk and Opportunity
 Tackling climate change is a tremendously important commitment, not only to make certain of a sustainable 
society but to ensure business continuity at Sony itself. 
 Sony firmly believes in the need for efforts to protect the environment, which include measures to avert climate 
change. Further, responses and eco-conscious actions can carry latent risk that could adversely impact 
operations if not executed properly. 
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Collaboration with NGOs
(Updated on December 1st, 2009)

 For example, new or amended laws and regulations might elicit a higher carbon tax or impose tougher 
energy-saving standards on products. Rising sea levels and abnormal weather caused by climate change could 
require certain measures with underlying physical risk. Markets might go through a correction, as evolving 
consumers' perceptions trigger different purchasing trends.
 Sony realizes that flawed responses could have major social and financial ramifications. To deal with legal and 
regulatory developments, the Company is evaluating underlying risks and making preparations to address 
probable risk. 
 For example, the Company has established and maintains a system for collecting information on laws and 
regulations in force in countries around the world to ensure that activities and products comply with existing 
requirements. 
 However, alongside the challenges that climate change presents to Sony's businesses exist opportunities. A 
notable example is the widespread use of products boasting improved energy-efficiency ratings to help reduce 
the factors that spur climate change. It is likely for governments to implement policies designed to encourage 
demand for such products, and heightened consumer interest may create new market needs as a result. 
 This is a wonderful chance to contribute to enhanced consumer lifestyles and to society through eco-conscious 
products infused with Sony innovation. New business opportunities related to energy and the environment -- 
like the application of dye-sensitized solar cells already a focus of research and development -- are likely to 
increase, helping to reduce greenhouse gas emissions.

 In July 2006, Sony joined the Climate Savers 
Programme that partners the WWF (World Wide Fund 
for Nature) with companies to plan and carry out 
efforts to reduce greenhouse gases emissions. Under 
the program Sony is committed to reducing emissions 
of greenhouse gases from all of its sites and lowering 
product annual energy consumption, as well as to work 
with the WWF to communicate with consumers.

 In February 2008, Sony and the WWF jointly held the Climate Savers Tokyo Summit 2008 at the Sony 
headquarters in Tokyo that was attended by current and intended program participants. In addition to the 
WWF's annual assembly, the summit for the first time welcomed participants representing industry and 
government, as well as the press. The summit featured presentations highlighting the efforts and achievements 
of program participants, as well as panel discussions featuring leading experts, and a keynote address by James 
Leape, Director General of WWF International. The highlight of the event was the announcement by Sony 
Chairman and CEO Howard Stringer of the Tokyo Declaration, signed by 12 companies that participate in 
Climate Savers Programme. As a representative of the signatory companies, he declared support for the 
Intergovernmental Panel on Climate Change (IPCC) report on climate change and its conclusion that global 
greenhouse gas emissions need to peak and begin to drop in the next 10-15 years, to well below half of the level 
recorded in 2000, by the middle of the 21st century, and that in order to realize a low-carbon society, the 
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Emissions Trading
(Updated on October 27th, 2009)

companies will take further actions such as to "try to widen the scope of emission reduction activities in 
partnering with the business partners" and to "promote a low-carbon lifestyle to consumers and customers".

 For climate change targets beyond 2011, Sony has formulated a new set of targets which were announced 
publicly in November 2009. The new targets are: (1) to target absolute 30% reduction in greenhouse gas 
emissions from Sony Group sites in CO2 emissions by the end of the fiscal year ending March 31, 2016, 
compared to the level of the fiscal year ended March 31, 2001; and (2) target 30% reduction of power 
consumption per product by the end of the fiscal year ending March 31, 2016, compared to the level of the 
fiscal year ended March 31, 2009. The above targets were reviewed and approved by the WWF as a renewal of 
the present Climate Savers Programme commitments.

 As a measure to prevent global warming, Sony carries out activities related to emissions trading, 
simultaneously with implementing energy conservation measures at its sites.

United States
 In addition to its own energy saving initiatives, Sony's global warming countermeasures include participating in 
emissions trading programs. In the United States, Sony Electronics Inc. (SEL) has joined the Chicago Climate 
Exchange (CCX), a voluntary greenhouse gas emissions allowance trading system. Under CCX guidelines, SEL is 
committed to achieve a 6% reduction of total CO2 emissions* by 2010 from energy used at its sites in the 
United States when compared to the average emission between 1998 and 2001 as the baseline. 
The scheme requires participating companies to commit to incremental emissions reduction targets over two 
phases until 2010. Audits under the scheme confirmed that SEL had achieved its Phase I (2003-2006) target of 
a 4% reduction from the baseline level. In addition, if reductions were not achieved through their own reduction 
efforts, participating companies could purchase emissions credits from the CCX's emissions reduction project 
to comply with targets. SEL achieved its Phase I targets without purchasing credits.

Japan
 In Japan, a pilot emissions trading scheme was launched in 2008. This scheme -- an experimental undertaking 
designed to set necessary standards and detect any problems -- was instituted to prepare Japan for the 
possible introduction of a full-scale scheme at some time in the future. Sony has set targets for reducing the 
absolute volume of emissions from its semiconductor fabrication business -- its principal source of CO2 
emissions in Japan -- for fiscal year 2010 and has applied to participate in the pilot scheme as the Sony Group.
 Sony is also an investor in the Japan Greenhouse Gas Reduction Fund (JGRF). This carbon fund was established 
in December 2004 to acquire certified emissions reductions from greenhouse gas reduction projects in 
developing countries in the form of credits for distribution to investor companies. As a consequence, as of the 
end of March 2009, Sony had purchased credits worth approximately 2,800 tons of CO2. 

* Emissions from sites include direct emissions of CO2 from the burning of fuel

・ For further information, see:
   http://www.sony.net/SonyInfo/csr/eco/wwf/
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Using investment trusts to support customers' carbon offset efforts

Areas for Improvement for Suppliers and 
Related Improvement Programs

(Updated on September 28th, 2009)

 Moreover, in May 2009, Sony applied for business planning of "Domestic Clean Development Mechanism" which 
is a framework for purchasing credits generated from greenhouse gas reduction operations by 
small-to-medium-sized companies in Japan. Credits generated from this operation will be acquired after year 
2010.

 Sony Bank Inc. offers "Offset Your CO2 through Investment," a service that enables customers to participate in 
environmental protection efforts while the Bank manages their investments. Under this service, Sony Bank 
purchases greenhouse gas emission rights for every investment over a set amount, which it then donates to the 
Japanese government, thereby contributing to efforts to reduce greenhouse gas emissions. The service is 
available with three of the Bank's funds. In fiscal year 2008, Sony Bank contributed 1,000 tons of greenhouse 
emission rights.

(Updated on September 28th, 2009)

 Given growing concern about recent significant developments regarding the climate change problem, 
companies have come under increasing pressure to improve the credibility of their greenhouse gas emissions 
data and to expand the scope of recognition concerning these emissions. In response to society's expectations 
in this regard, the Carbon Disclosure Project (CDP), which promotes disclosure of corporate greenhouse gas 
emissions, and the Electronic Industry Citizenship Coalition (EICC), which advocates the establishment of 
common environmentally and socially responsible procurement practices, have initiated pilot projects aimed at 
accurately ascertaining companies' greenhouse gas emissions throughout the supply chain. Sony is 
participating in both of these projects and has commenced trial efforts to improve its grasp of greenhouse gas 
emissions by major contracted original equipment manufacturer (OEM) and original design manufacturer (ODM) 
suppliers. In fiscal year 2009, Sony will evaluate the results of these trials and, based on its findings, reexamine 
the manner in which it gathers greenhouse gas emissions data throughout its supply chain, extending to 
components suppliers.

More information>>http://moneykit.net/visitor/eco/eco04.html(Japanese only)
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Reducing Greenhouse Gas Emissions at Sites

Greenhouse Gas Emissions

Environment

(Updated on December 1st, 2009)

 Sony has set a target to achieve an absolute 
reduction in greenhouse gas emissions (calculated in 
terms of CO2) of 7% or more from the fiscal 2000 
level by fiscal year 2010. To this end, Sony is striving 
to lower energy consumption and emissions of 
perfluorocarbons (PFCs) and other greenhouse 
gases.
 In fiscal year 2008, Sony's emissions of greenhouse 
gases*1 (calculated in terms of CO2) totaled 
approximately 1.84 million tons, down 240,000tons 
from the fiscal year 2007 level and 17% lower than in 
fiscal year 2000.
 Emissions related to energy use at Sony sites*2 
accounted for approximately 1.63 million tons*3, 
down roughly 200,000 tons since fiscal year 2008. 
This decline was attributable to measures 
implemented by semiconductor and device 
manufacturing sites, combined with production 
adjustments triggered by the global economic 
downturn. CO2 emissions resulting from the use of energy at sites in Japan amounted to approximately 990,000 
tons*4, a decline of approximately 70,000 tons from fiscal year 2007. This was largely due to the introduction 
of high-efficiency equipment; operational improvements such as the modification of compressor controls and 
the optimization of production facilities; and the implementation of fuel shifts, combined with measures to 
reduce greenhouse gas emissions implemented as a result of energy saving assessments conducted last fiscal 
year.
 CO2 emissions resulting from energy use at Sony sites include emissions from fuel used by Sony-owned 
business vehicles. In fiscal year 2008, CO2 emissions resulting from fuel used in vehicles amounted to 
approximately 39,000 tons. Sony is taking steps to reduce these emissions, including reducing the number of 
vehicles in its fleet and replacing existing vehicles with hybrids. In Japan, for example, as of March 31, 2009, 
48% of Sony-owned business vehicles were eco-conscious cars such as hybrids and fuel-efficient cars.

 In fiscal year 2007, SEL announced a plan to convert its entire fleet of 600 business vehicles to hybrids within 
four years. As of the end of fiscal year 2008, 1/3 of the vehicles in SEL's fleet were either hybrid or electrical 
vehicles. Sony Europe's Belgium Office has also announced a Green Car policy, under which purchase budgets 
can be increased for low-emission models and emissions restrictions have been introduced for newly purchased 
vehicles. 

Greenhouse Gas Emissions from Sites

(Calculated in Terms of CO2)
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Promoting Efficient Energy Use

PFCs and other greenhouse gases are used in the cleaning and etching processes of manufacturing 
semiconductors and LCD panels. Emissions of PFCs and other greenhouse gases in fiscal year 2008 (calculated 
in terms of CO2) totaled approximately 210,000 tons, down approximately 39,000 tons from fiscal year 2007. 
Ongoing measures to reduce emissions, including the installation of gas abatement equipments, as well as a 
significant reduction in hydrofluoroether, a type of greenhouse gases, and a decline in output from 
semiconductor manufacturing sites due to production adjustments were contributing factors to achieving this 
reduction.

 Sony sites around the world are implementing a variety of measures aimed at increasing the efficiency of 
energy used in their various operations..

In this section,greenhouse gas emissions offset is subtracted from the emissions.

This includes CO2 emissions from fuel use of business vehicles owned by Sony.

Taking into account changes in the CO2 conversion rate for the energy purchased in Japan, the amount of CO2 emitted 

by the use of energy in fiscal year 2008 was approximately 1.71 million tons.

Taking into account changes in the CO2 conversion rate for the energy purchased in Japan, the amount of CO2 emitted 

by the use of energy in fiscal year 2008 was approximately 1.07 million tons.

*1

*2

*3

*4

・ Environmental Data > Environmental Data for Sites

   http://www.sony.net/SonyInfo/csr/environment/data/region/index.html

・ Environmental Data > Greenhouse Gas Emissions

   http://www.sony.net/SonyInfo/csr/environment/climate/ghg/site/index.html

Assessment to Reduce Energy Consumption
 The experts in Sony Group began evaluating the facilities of sites to 
reduce energy consumption in fiscal year 2007. In fiscal year 2008, 
assessments were conducted at seven sites in Japan, three in China and 
three elsewhere in Asia.
 At a battery manufacturing site, a new, energy recycling-oriented 
approach was taken to the reduce energy consumption such as 
effective use of waste heat generated during the production of 
electrodes. The results of the assessments conducted at these sites will 
be incorporated into measures for reducing energy consumption from 
fiscal year 2009 onward. 

Awards for Energy Conservation Initiatives
 Sony's efforts to reduce energy consumption continue to earn it critical acclaim. In fiscal year 2008, Sony 
Sendai Technology Center (Sendai TEC) and Sony Semiconductor Kyushu Corporation Kagoshima Technology 
Center (Kagoshima TEC) were honored with the Agency for Natural Resources and Energy Director-General's 
Award, part of the Agency's fiscal year 2008 Commendation Program to Excellent Energy Management 
Factories hosted by the Ministry of Economy, Trade and Industry. Sendai TEC recently replaced its existing 

Energy Conservation Assessment

(Updated on September 28th, 2009)
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Activities at Overseas Sites

boilers with a highly efficient boiler system. Thanks to this measure, in addition to ongoing initiatives to lower 
energy consumption throughout its site, Sendai TEC continues to achieve an annual reduction in energy 
consumption of approximately 20%. At Kagoshima TEC, a shift from heavy oil to natural gas, measures to 
enhance the efficiency of lighting facilities and the replacement of air-conditioning facilities continue to support 
an annual reduction in energy consumption of approximately 6%.

 The air-conditioning system of Sony's corporate headquarters, Sony City, was chosen to receive the 47th Japan 
Society of Refrigerating and Air Conditioning Engineers (JSRAE) technology award (architecture and facilities 
category). The award recognized not only that the system represented the application of a high-efficiency 
combustion system initially developed for semiconductor fabrication facilities for use in an office building and 
includes a special heat reservoir system that uses wastewater from the nearby Shibaura Water Reclamation 
Center and unused waste energy from processed wastewater, but also the fact that even after the system came 
on line efforts continued to further enhance efficiency. These included the establishment of a web-based 
monitoring system to keep track of environmental and operational performance. Thanks to these initiatives, the 
building currently emits 48% less CO2 than a standard office building comparable in size. (Fiscal year 2007 
results based on Sony estimates)

Efforts to Reduce Energy Used at Sites
 Sony EMCS Corporation Tokai TEC Minokamo site is taking steps to improve the visibility of efforts to enhance 
efficiency on the front lines of production by converting its operational improvement effects into CO2 reduced. 
For example, by using compact testing devices Minokamo site has succeeded in increasing working efficiency 
and reducing the volume of energy it uses. The site converts this effort into the amount of CO2 reduced. The 
site is sharing this initiative with sites overseas, most notably in China and elsewhere in Asia to deploy similar 
effect.

China
 In fiscal year 2008, Sony's sites in China promoted a variety of 
measures to reduce energy consumption, including undergoing 
environmental assessments and installing energy-conserving lighting, 
air-conditioning and chilling equipment.

 For example, a significant number of sites in eastern and southern 
China installed new power smart lighting systems. Among these, Sony 
Digital Products (Wuxi) Co., Ltd., switched to energy-conserving T5 
lighting, a move that resulted in a 168 ton decline in annual CO2 
emissions. Sony Electronics (Wuxi) Co., Ltd. introduced the latest 
high-efficiency chiller from Japan that reduced its annual consumption of electricity by 7.05 million kWh and its 
annual CO2 emissions by approximately 5,300 tons. Sony Chemicals (Suzhou) Co., Ltd. installed new 
air-conditioning and switched to a chlorofluorocarbon alternative refrigerant, measures that reduced its CO2 

High-efficiency chiller installed by Sony 

Electronics (Wuxi) Co. Ltd. in China
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emissions by 400 tons in fiscal year 2008.

Europe
 During fiscal year 2008, Sony Group sites in Europe implemented many energy reduction measures, which 
reduced approximately 4% of the total of energy consumed as compared to the previous fiscal year. For 
example, the UK Technology Center (in Pencoed) saw a reduction of 3.40 million kWh, which represents a 43% 
reduction compared with fiscal year 2007. 74% of these reductions were due to engineering work to improve 
the equipment and lighting system, which substantially raised the operational efficiency. These energy savings 
correspond to approximately 1,500 tons of CO2 emissions. 
 Of the energy-saving measures that Sony Computer Entertainment Europe implemented, the introduction of 
continuous energy monitoring systems at multiple sites lowered energy consumption by approximately 5.6 
million kWh in fiscal year 2008. 

Activities at Sites other than Manufacturing Facilities 
 Sony Group companies not involved in electronics manufacturing are also taking steps to save energy at offices 
and other locations. Sony Pictures Entertainment (SPE), in the United States, is a prime example of this 
commitment. SPE has directed concerted effort into energy efficiency improvements, especially in its own 
buildings, and has significantly cut CO2 emissions, largely through the projects described below. 
 At the company's largest building Sony Pictures Plaza, a lighting control system was installed and a reduction 
of 380 tons per year in CO2 emissions was achieved. Furthermore, SPE is experimenting with fluorescent 
lighting in its studios. Nine of the house lights inside Studio 9 were switched from metal halide lamps to 
fluorescent light fixtures. The new lights use half the power of the old lights -- only 200W instead of 400W -- 
and last longer. They provide better quality light and should pay for themselves in about two years. Meanwhile, 
on production shoots, such as the interior scenes of such movies as the James Bond adventure Quantum of 
Solace, the company experimented with LED lights. 
 On another front, SPE's data center in Arizona runs solely on renewable energy and will help trim the company's 
carbon footprint by as much as 400 tons per year. The company has also installed 232kW solar panels at its 
head office for total electricity output of 318,000 kWh per year.

 The use of renewable energy*4 is a key part of Sony's effort to reduce greenhouse gas emissions. In fiscal year 
2008 the use of the Green Power Certification System and the introduction of solar power generation systems 
helped reduce Sony's CO2 emissions by approximately 920,000 tons. Renewable energy accounts for 8% of the 
total amount of energy that Sony purchases worldwide each year.

Japan
 In Japan, Sony uses the Green Power Certification System to promote the introduction of green power,*5 that 
is, the use of power produced by renewable energy resources. Even if the user is located far from a power plant, 
acquisition of a Green Power Certificate signifies recognition that the user is purchasing green power generated 

(Updated on September 28th, 2009)
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 by using renewable energy. Sony signed a Green Power Certification system purchase contract in October 2007 
for 16 million kWh annually from Noshiro woody biomass power plant in Akita Prefecture, in July 2008 for 18 
million kWh (the largest in Japan) annually from Tsubetsu woody biomass power plant in Hokkaido, and also in 
July 2009 for 16 million kWh annually from Morigasaki biomass power plant in Tokyo. 
As of July 2009, the Sony Group finalized a Green Power Certification system purchase contract for 70.94 
million kWh annually, equivalent to around 3% of the Group's total power use. Sony Group companies in Japan 
began using the Green Power Certification System in 2001. Since 2008, approximately 90% of electricity used 
by the Sony Building, as well as all the electricity used by the data center at Sony Global Solutions where Sony's 
servers are managed, are derived from green power. 
At Sales company Sony Marketing, logistics company Sony Supply Chain Solutions, and Sony Bank, all the sites 
that are certified under ISO 14001 started operating on 100% green power in April 2008.

 Moreover, as a part of its efforts to conserve forests through the Green Power Certification System, Sony has 
donated 6 million yen annually to Akita Prefecture since 2008 to fund the transport of timber produced by tree 
thinning to the woody biomass electric power plant in the city of Noshiro, thereby ensuring the plant has a 
stable supply of fuel. The disposal of leftover timber and the promotion of tree thinning are also expected to 
contribute to the conservation of Akita's forests.

Europe
 Sony companies in Europe began using renewable energy in 2002. Since November 2007, Sony DADC Austria 
has been operating on power supplied by 100% renewable energy sources. Thanks to efforts to promote the 
use of power supplied by 100% renewable energy sources and the purchase of Renewable Power Certificates 
by sites unable to purchase renewable energy, in fiscal year 2008 renewable energy accounted for 100% of the 
total power consumption by Sony's European sites.

Americas
 Since April 2008, four of Sony's sites in the United States -- Sony DADC's Pitman and Terre Haute plants, Sony 
Corporation of America (SCA) and Sony Electronics Inc. (SEL) -- have signed Renewable Power Certification 
System contracts. They were joined in January 2009 by Sony DADC's Carrollton, Bolingbrook and Fresno plants 
and SEL's Carson facility. Under the contracts, the companies purchased approximately 42 million kWh of green 
power in fiscal year 2008. As of March 2009, the amount of renewable electricity purchased under the contract 
per month was equivalent to around 21% of total electricity purchased in the United States. In the office building 
on Madison Avenue in New York where SCA and Sony Music Entertainment (SME) reside, the portion of total 
energy consumed accounted for by renewable energy rose to 20%, from 10%.
 Sony Pictures Entertainment (SPE) has introduced a solar power system with a 232 kW generation capacity at 
its head office. SPE's data center in Arizona meets all of its energy needs with renewable energy.

*4 Energy obtained form resources that are essentially inexhaustible, including solar power, wind power and energy produced 

from biomass products

*5 Electricity produced using renewable energy sources
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List of Sites Using Renewable Energy (Fiscal Year 2008)

Purchasing Green Power (via Green Power Certification, etc.)
Japan
Sony Corporation
Sony Corporation Sendai Technology Center
Sony EMCS Corporation Tokai TEC Minokamo site
Sony LSI Design Inc. 
Sony Customer Service Inc.(Togane Technology Site)
Sony Global Solutions Inc.
Sony Supply Chain Solutions, Inc. 
Hall Network Inc. (Zepp)
Music On! TV Inc.
Sony Music Communications Inc.(Sony Music Studio)
Sony Magazines Inc. (Lingkaran)
Sony Marketing (Japan) Inc. 
Sony Life Insurance Co., Ltd.
Sony Finance International, Inc.
Sony Creative Products Inc. 
Sony Music Foundation
Sony Enterprise Co., Ltd. (Sony Building, Mediage)
Sony Assurance Inc.
Sony Bank Inc.

Europe
Sony Supply Chain Solutions, Inc. (Europe)
Sony Chemicals Europe B.V.
Sony France S.A. (Alsace TEC)
Sony Espana S.A., EMCS Logistics Europe
Sony United Kingdom Ltd.
Sony Benelux B.V.
Stuttgart Technology Center
Sony Overseas
Sony DADC Austria
Sony Austria, Sony Deutschland GmbH, Sony Europe B.V.
Sony DADC UK Inc.
Sony France S.A. (Dax TEC)
Sony Hungaria kft (Gödöllő TEC) 
Sony United Kingdom Ltd. (UK TEC) (Pencoed) 
Sony Slovakia s.r.o. (Trnava TEC)
Sony Customer Service Inc. (Europe) 
Sony Computer Entertainment Europe Limited
Sony Espana, S.A
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Sony France S.A.
Sony Italia S.p.A.
Sony Portugal, Unipessoal, Limitada. 
Sony Vaio of Europe/Sony Benelux B.V.
Sony Espana S.A. (Barcelona TEC)
Sony Slovakia s.r.o. (Nitra TEC)

Americas
Sony DADC Terre-Haute
Sony DADC Pitman
Sony Electronics San Diego
Sony Corporation of America
Sony DADC Bolingbrook
Sony DADC Carrolton
Sony DADC Fresno
Sony Electronics SSCS-A Carson

Other Regions
Sony New Zealand Ltd.

Sony Chemical and Information Device Corporation (Kanuma Plant)
Sony Customer Service Inc.(Togane Technology Site)
Stuttgart Technology Center
Sony Pictures Entertainment (Head office)

Solar Power Generation
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Reducing Greenhouse Gas Emissions Related to Products and Services

Greenhouse Gas Emissions from Product Use

Environment

(Updated on December 1st, 2009)

 Sony products consume energy while in use, resulting in indirect emissions of CO2. In fiscal year 2008, emissions of CO2* from 

use over the lifetime of Sony products rose approximately 22% from fiscal year 2007, to 23.53 million tons. Despite efforts to 

reduce CO2 emissions by implementing energy saving measures in products, Sony recorded an increase in CO2 emissions 

during product use, owing to a significant increase in sales of BRAVIA™ LCD televisions in fiscal year 2008. 

* In theory, emissions during product use in the current fiscal year should be calculated from the total quantity of electrical 

power consumed by previously sold Sony products that are still in use by consumers in the current fiscal year. However, given 

the difficulty of determining how many previously sold Sony products are still in use by consumers of the total number of Sony 

products sold to date, Sony uses the total quantity of electrical power consumed while in use over the lifetime of Sony products 

sold in the current fiscal year as an indicator for CO2 emissions during use.

 Furthermore, Sony has set its new target to achieve a 30% reduction of power consumption per product by the end of the 

fiscal year ending March 31, 2016, compared to the level of the fiscal year ended March 31, 2009. This new target beyond 2011 

was made public on November 2009.

Greenhouse Gas Emissions from Product Use
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Reducing Product Operating Power Consumption
(Updated on April 1st, 2010)

 Sony reduces the power consumption of individual products by setting specific annual targets for each product 
category. In fiscal year 2008, Sony achieved its targets for approximately 71% of all product categories due to 
slow progress in reducing the power consumption of mini stereo systems and projectors.

Reducing Power Consumption of BRAVIA™ LCD Televisions
 BRAVIA™ KDL-32E1, released in July 2008, features Sony's 
proprietary backlight system, which delivers outstanding 
light-emitting efficiency, and an optical filter with superb light 
transmissivity, earning it an energy-efficiency achievement rate*1 
of 232% well in excess of the standard for the five-star rating 
under Japan's Law Concerning the Rational Use of Energy of 164%. 
In September 2008, the BRAVIA KDL-32E1 earned the judges' 
choice special Green IT Award 2008.

 The BRAVIA™ V5 series, released in February 2009 in Japan, is the 
first in the world to employ a micro-tubular hot cathode fluorescent 
lamp (HCFL) backlight and uses 40% less energy than its similar 2008 models. Equipped with a "Presence 
Sensor" that automatically switches off the picture when no one is present, these models offer an easy way to 
reduce energy usage. Sony has also released the BRAVIA™ VE5 and WE5 series with the same functions in 
worldwide markets.

 Of the 12 new BRAVIA™ models available in Japan, the model with the greatest energy efficiency has an 
energy-efficiency achievement rate*1 of 263%, of the standard set forth under Japan's Law Concerning the 
Rational Use of Energy, while all 12 models carried a five-star rating*2 under the same energy-efficiency 
achievement rating system. 

 Sony is proactively bringing its televisions sold in the United States into compliance with the standard of the 
International Energy Star Program. All models of television released in the United States during 2008 and 
2009*3 meet the requirements of the International Energy Star Program (version 3.0) and 78% of them exceed 
the standard by 15% or more. Furthermore, the VE5 series (KDL-2VE5/46VE5/40VE5) exceeds the standard by 
50% or more.

 Sony also seeks to obtain the "flower" EU Ecolabel, under a program sponsored by the European Commission, 
for the televisions it sells in Europe. The EU Ecolabel requires manufacturers to satisfy certain standards, 
including a take-back policy for recycling after use, reduced energy consumption during use and in standby 
mode, and limited use of harmful substances. Sony Europe, which markets televisions in a range of sizes and 
with various features to consumers all over Europe, has been awarded the EU Ecolabel for 36 BRAVIA models.
*Models awarded the EU Ecolabel as of June 2009: Z55/57 (40", 46", 52"); WE5 (40", 46"); W55/57 (32", 37", 
40", 46", 52"); E55 (32", 40"); V55/56 (32", 37",40",46", 52"); S55 (22", 26", 32", 37", 40"); S56 (32", 37", 40"); 
P55 (22", 26", 32", 37", 40"); P56 (32", 37", 40"); P36 (32", 40"); P35 (32")

LCD Televisions BRAVIA

KDL-32JE1
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This percentage represents power reduction when applied to the fiscal year 2008 standards set out under the Law 

Concerning the Rational Use of Energy.

This represents the rating when applied to the fiscal year 2009 standards set out under the Law Concerning the Rational 

Use of Energy.

Models sold from January 2008 to July 2009

*1

*2

*3

Reducing the Power Consumption of VAIO™ PCs
 VAIO™ type T (VGN-TT series) is equipped with an illuminance 
sensor, which contributes significant energy conservation by 
adjusting screen brightness automatically in response to the 
brightness of its surroundings. The computer also features a 
mercury-free white LED backlight. Power consumption has been 
minimized through scrupulous attention to power-saving design, 
including a function that automatically turns off unused functions 
while in use. 
In addition, VAIO™ type T provides two charging modes - "mild 
charging" and "express charging" - which enable users to switch 
charging method depending on the situation. Through those Sony proprietary "VAIO energy saving 
technologies", battery life*4 can be extended to a maximum of approximately 17 hours.

 Of new products released between April and August 2009, 75% satisfied the requirements of the International 
Energy Star Program (5.0). Furthermore, the AC adapter newly released in fiscal year 2009 meets no-load and 
operating mode efficiency standards set forth in Energy Star 2.0. 

 List of environmental attributes, including power consumption and Energy Star qualification, is available for 
each model at the VAIO websites for Europe and Japan.

“VAIO” type T

・ VAIO Environmental Attributes (Europe)

   http://showcase.vaio.eu/landingpage/environmental_attributes/?locale=en_GB

With selection of high-capacity battery pack (L) for the VAIO Owner Made Model, authorized version of Windows Vista 

Ultimate operating system or two other versions, Core 2 Duo SU9400 and either 4GB or 2GB main memory in the CPU, 

solid state drive of about 128GB for Drive 1 and either a Blu-ray Disc Drive or a DVD SuperMulti Drive in Drive 2.

*4

Environmental Marketing for Energy-Saving Products
(Updated on September 28th, 2009)

 Sony proactively markets energy-saving products such as the ones described above. In Japan, Sony deployed 
"Watashi with ECO" to promote sales of the BRAVIA KDL-32JE1 LCD television. In this sales campaign, anyone 
who buys a KDL-32JE1 receives a year's worth of Green Power Certificates which signifies the use of renewable 
energy. Concurrently, Sony has introduced a variety of eco-oriented tips and energy-saving approaches that 
can be incorporated into anyone's daily routine with ease to encourage lifestyles in which people can enjoy 
television programs while also limiting their carbon footprint.
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Compliance with Related Laws and Directives
(Updated on September 28th, 2009)

 In recent years, many countries have introduced directives on the energy efficiency of products. In the 
European Union, a new directive known as Energy-using Products (EuP) Directive will be gradually put into force 
per product category beginning in 2010. The EuP Directive requires wide-ranging consideration of 
eco-conscious product designs, with a particularly strict standard set for reducing energy consumption. Sony 
is actively preparing for the directive by establishing product-specific energy-reduction targets. These include 
targets for reducing energy consumption while products are idle, particularly for stationary products, and when 
in use for LCD televisions.
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Reducing CO2 Emissions from Logistics

Greenhouse Gas Emissions from Employee Business Trips

Environment

Sony proactively reduces greenhouse gas emissions related to transport of products and parts. For 
details, please refer to the link below:

In fiscal year 2008, Sony began measuring a new category of greenhouse gas emissions generated by the Sony 
Group, that is, CO2 emissions resulting from employee business travel. In a study of business trips requiring air 
travel taken by employees in Japan, Europe and North America, these emissions totaled approximately 88,000 
tons in fiscal year 2008.*1 

Moving forward, Sony will take measures to reduce CO2 emissions on a wide-ranging scale, including expanding 
the use of teleconferencing, thereby reducing the need for business trips. Some sites are already advancing 
such measures. 

In North America, Sony Electronics Inc. (SEL) of the United States issued guidelines aimed at reducing 
international business travel by 80% and domestic business travel by 50% in each of its departments. These 
guidelines encourage departments to send fewer employees on business trips and to instead using 
teleconferencing whenever possible. As a consequence, over a 12-month period, use of teleconferencing and 
web conferencing by SEL and Sony of Canada Ltd. increased 40%.

Additionally, certain offices are mitigating CO2 emissions from employee business travel by using carbon 
offsets.*2 In Australia, Sony Australia has been a participant in NPO Landcare Australia Limited's CarbonSMART 
program since 2007. Through this program, Sony Australia purchases carbon credits to reduce the entire 
amount of CO2 emissions attributable to employee business trips involving air travel and by company vehicles. 
Offsets are realized through financial support of Landcare's afforestation programs in Australia.

In some sites in Japan and the United States, Sony is also promoting reductions in CO2 generated as a result 
of employee commutes by providing support for employees who carpool or cycle.

Emissions are calculated for business trip data managed centrally, which account for the largest share of business trips 

taken by employees of Sony Corporation and Sony Group Electronics Business companies in Japan, Europe and North 

America. (In the case of Japan, some music-related companies are included.) CO2 emissions are calculated by multiplying 

the distance traveled by the number of employees traveling and the emission intensity proposed by the GHG Protocol.

A carbon offset is a financial instrument used to "cancel" CO2 emissions. Companies purchase carbon offsets, allowing 

them to mitigate carbon emissions from their business activities by contributing to, for example, afforestation or clean 

development mechanism (CDM) projects.

*1

*2

・ Logistics > Reducing Environmental Impact of Logistics

   http://www.sony.net/SonyInfo/csr/environment/logistics/index.html
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Resources

Environment

Sony is focusing efforts on expanding the implementation of resource recycling. Waste or scrap 
materials from outside the Sony Group as well as products, components and packaging utilized in the 
Sony Group are collected and recycled using Sonyfs original collecting route and proprietary 
technology. These materials can be used as reused/recycled materials.*1

*1 Reused/recycled materials: Naturally reoccurring materials (e.g., vegetable-based plastics), reused 
parts and recycled materials (e.g., recycled paper and plastics)

・ Development of a Resource Conservation System
・ Resources Conservation at Sites
・ Conservation of Resources Used in Products and Services
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Development of a Resource Conservation System

Environment

 Sony Corporation has established a specialized group within its resource 
procurement department that is tasked with promoting the reuse and recycling 
of resources. LED by this group, since September of fiscal year 2008 Sony, and 
the city of Kitakyushu have cooperated to run a pilot program to collect 
unneeded digital cameras, camcorders and portable music players, and to extract 
and recycle rare metals contained in these products. Sony also proceeded with 
efforts aimed at establishing a recycling chain from recovery through to recycling 
and final use. On another front, Sony is working in partnership with Nippon 
Magnetic Dressing Co., Ltd., to develop a nonferrous metals recycling business at 
Kitakyushu Eco-Town.

From television to television: 

BRAVIA™ LCD television

From waste CDs to products:

Cyber-shot™ digital still camera 

and others.

・ Conservation of Resouces Used in Products and Services>Using Recycled Plastics in Products

   http://www.sony.net/SonyInfo/csr/environment/resources/products/index.html#block2
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Resources Conservation at Sites

Environment

Waste from Sites

Waste Reduction Initiatives

 Sony has implemented a variety of measures to 
reduce waste and use materials more effectively in 
line with its targets to achieve an absolute reduction 
in waste from Sony sites of 40% or more from the 
fiscal year 2000 level and achieve a reuse/recycle 
rate of 99% or higher for manufacturing sites in 
Japan and 95% or higher for manufacturing sites 
outside Japan by fiscal year 2010.
In fiscal year 2008, waste from Sony sites totaled 
approximately 168,000 tons, down 3,000 tons from 
fiscal year 2007 and 39% below the fiscal year 2000 
level. This decline was largely attributable to a 
reduction in the volume of packaging materials used 
when shipping parts -- a major component of waste 
generated by production sites -- and the promotion 
of recycling usage within Sony Group, as well as the 
production adjustment due to the worldwide 
recession.
Sony's waste reuse/recycle rate in fiscal year 2008 was 99.2% for manufacturing sites in Japan and 87.8% for 
manufacturing sites outside Japan.
Sony takes precautions to ensure waste from its sites is not incorrecty disposed of. For example, in Japan Sony 
has set consistent internal standards for selecting waste disposal firms and inspecting disposal sites on an 
ongoing basis. It has also established an internal system of accreditation for disposal site inspectors, and is 
stepping up efforts to minimize risks associated with contracting out waste disposal.

Waste from Sites

(Updated on September 28th, 2009)

 Sony Group implements waste reduction measures in its sites worldwide.
Japan
Sony EMCS Corporation Inazawa TEC, which manufactures BRAVIA™ LCD televisions, recycles polystyrene 
foam used as packing materials by suppliers delivering components into plastics and reuses them in LCD 
television components. In addition, Sony DADC Japan Inc. recycles polycarbonate waste from CD production at 
optical disc manufacturing sites into new polycarbonate equal in quality to new polycarbonate by using a 
proprietary technology. The recycled polycarbonate is used in product casings. In addition to using these 
materials in products, Sony makes efforts to reduce input of new materials by resource recycling within the 

(Updated on September 28th, 2009)
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Group. For instance, Sony has established a processing route of cardboard cartons that come in as container 
package and use the processed materials as product packaging.

China
Sony's sites in China are taking ambitious steps to reduce the volume of waste they generate. Sony Digital 
Products (Wuxi) Co., Ltd. (SDPW), is promoting s a shift to electronic documentation, as well as making 
concerted efforts to use both sides of printer paper and cut back on the use of paper labels. Such efforts have 
enabled the site to reduce its annual consumption of A4-sized paper by 1.4 million sheets. SDPW also recovers 
and recycles component trays, which were previously discarded. SDPW has achieved a high recovery rate for 
these trays by exhibiting them in its environmental display corner and incorporating them into employee 
education. Component trays are primarily made from plastic. Accordingly, this initiative has helped reduce the 
average amount of plastic used per product to 16.3g as of March 2009, a 39% decrease from 26.7g as of 
March 2008.

Europe

At Nitra Technology Centre in Slovakia, there has been a concentrated effort to reduce the amount of generated 
waste resulting from the production of BRAVIA™ LCD television series. In cooperation with local suppliers, Sony 
has implemented a returnable packaging program which includes various parts such as stands, TV covers and 
bezels. These actions have allowed Nitra Technology Centre to reduce its consumption of various packaging 
materials such as cardboard, wood, EPS and various plastics. It has also led to a reduction of approximately 
6400 tons of generated waste (38% of the total site amount).

Sony DADC Austria has introduced a system that automatically cuts up polycarbonate waste generated in the 
plastic molding process used in CD and DVD production and returns it in raw material form to the plastic 
molding process. The system has led to a 377-ton reduction in waste, equivalent to 9% of the total amount of 
waste generated at the site.

Returnable container
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 Sony Spain Barcelona Technology Center is recycling polystyrene foam used by suppliers as packing material 
for the delivery of panel components as a raw material for television stands. This recycled polystyrene foam 
makes up around 20% of the materials used to make the stands, while the remaining 80% is derived from the 
recycling of waste plastic procured from outside the company. In fiscal year 2008, this was equivalent to more 
than 200 tons of waste materials. In fiscal year 2009, the center plans to purchase another 2,000 tons of 
recycled plastic from local suppliers for use as a raw material for television stands.

Americas
Sony Pictures Entertainment Inc. (SPE)'s efforts to conserve natural resources include the use and reuse of 
various TV and feature production sets. SPE has instituted a system whereby sets can be rented from an online 
Internet catalogue once they have been used, and at this point in time there are approximately 14,000 set 
pieces available to choose from. In this way, SPE can reduce its purchase, transport and construction of new 
material. Additionally, in 2008 more than 5,000 set pieces were reused.

<p>To reduce the volume of paper used by its sites and offices, Sony is making concerted efforts to use both 
sides of printer paper, shrinking documents for copying and using dual-sided copying, as well as digitizing 
business forms and internal handouts. At Sony's corporate headquarters in Tokyo, for example, printer drivers 
with default settings for black-and-white, dual-sided printing are installed in all employee computers to reduce 
the volume of paper usage. The volume of paper used in fiscal year 2008 amounted to the equivalent of 
approximately 400 million sheets of A4-sized paper and 7% below the fiscal year 2007 level., with around 180 
million of these sheets being used in Japan , a reduction of 10% from fiscal year 2007.</p>

Set from the movie Memoirs of a Geisha Reuse of the set for the U.S. television 
program My Boys

Reducing Use of Paper at Sony Sites and Offices
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Water Consumption by Sites

 In line with its target of achieving an absolute 
reduction of 20% or more in volume of water 
purchased or drawn from groundwater for 
manufacturing purposes at sites from the fiscal year 
2000 level by fiscal year 2010, Sony is taking steps to 
reduce water used by its sites. In fiscal year 2008, 
Sony sites used approximately 18.2 million m3 of 
water, a reduction of approximately 3.1 million m3 
from fiscal year 2007 and 32% below the fiscal year 
2000 level. Sony Chemical & Information Device 
Corporation Neagari Plant installed recycling 
facilities for wastewater from production processes. 
Thanks to such efforts, Sony is making progress on 
this front.

China

Sony Chemicals (Suzhou) Co., Ltd., recently installed a wastewater reycling system with the goal of securing a 
stable public water supply and responding to a tightening of environmental restrictions. Sony Chemicals 
(Suzhou)fs system is same as the one introduced by Sony Chemical & Information Device Corporation Neagari 
Plant three years ago and has a daily recycling capacity of 1,900m3. By utilizing water that would previously 
have been discharged, this system enables the company to recycle 50% of the wastewater it produces for reuse 
in production processes. In fiscal year 2009, the system is expected to contribute to a 450,000m3 reduction in 
water used by the site compared with fiscal year 2008.

Water Consumption by Sites

(Updated on September 28th, 2009)

Reusing Water at Sites
(Updated on September 28th, 2009)
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Water Consumption by Sites

Japan

Sony Mobile Display Corporation Yasu Plant, which produces LCD panels 
for mobile devices, employs mass industrial-use water in its production 
processes. The plant recovers wastewater and ozone-treated wastewater 
used in color filter and cell production stages, which it then recycles into 
water for reuse in its own production processes. Thanks to this system, in 
fiscal year 2008 the plant succeeded in reducing its consumption of 
industrial water by 140,000m3 from the fiscal year 2007 level.

The United States

At Sony Pictures Entertainment (SPE) in the United States, a pilot project to install waterless urinals at its offices 
and production studios was successfully completed in 2008. Through this initiative, SPE aims to contribute in 
its own small way to efforts to ease the severe water shortages that frequently plague California, where SPE is 
located. SPE plans further installations where possible in 2009.

Recovery of Ozone-Treated 
Wastewater



124

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Conservation of Resources Used in Products and Services

Environment

Use of Resources in Products

Using Recycled Plastics in Products

 For products sold in fiscal year 2008, Sony used 
approximately 1.27 million tons of resources, on a 
par with fiscal year 2007, and approximately 130,000 
tons of reused/recycled materials, dwon 
approximately 1% from fiscal year 2007. The total 
volume of resources used by the Sony Group in fiscal 
year 2007 was more or less the same as for the 
previous year.*1 This reflected the fact that 
production and shipment levels declined for the Sony 
Group as a whole, despite growth in unit sales of 
certain products, including LCD televisions. Under 
Green Management 2010, Sony is targeting an 
increase in its reused/recycled materials utilization 
rate*2 to 12% or higher. Accordingly, Sony is 
promoting the use of both reused and recycled 
materials and the reduction of product weight. 

 In fiscal year 2008, Sony achieved a reused/recycled 
materials utilization rate of approximately 10 % by increasing the amount of recycled materials used in a broad 
range of product categories, including televisions, audio units, camcorders, game consoles and PCs.

Total volume of resources used: Total weight of resources used in products, accessories, manuals and packaging. The 

weight of total products shipped is substituted for this value.

Reused/recycled materials utilization rate: Reused/recycled materials used as a percentage of total materials used

*1

*2

Total Volume of Resources Used in Products

(Updated on September 28th, 2009)

 Sony aims to minimize consumption of the earth's exhaustible resources by making concerted efforts to use 
recycled plastics in its products. The Sony Group currently uses approximately 17,000 tons or more of recycled 
plastics annually in various products, including televisions, recording media, audio products, PCs and digital 
video cameras. Approximately 11% of them are post-industrial plastics and approximately 89% of them are 
post-consumer plastics. With the aim of further increasing use of these plastics, Sony has set its 
reused/recycled materials ratio targets at 12% or higher, and promoted the introduction of recycled plastic in 
products, and also made active technological development efforts.

(Updated on September 28th, 2009)
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Using Plastics Recycled Internally
 For the past decade, Sony has promoted 
environmental product designs with a view toward 
recycling and reusing end-of-life products. This 
approach has enabled to remove contaminants from 
scrap recovered from cathode ray tube (CRT) 
televisions, facilitating the recycling of these units 
into plastic. 
 A proprietary additive makes it possible to recycle 
polystyrene foam waste into polystyrene materials 
with improved impact- and flame-resistance for use 
in components for new televisions.
The success of Sony's efforts to promote 
self-contained recycling was recognized in fiscal 
year 2008 when Sony received an award ' in the 
Resource Recycling Technology Systems Awards. *1

Introduction of Recycled Polycarbonate
 Sony has succeeded in developing a method that 
recycles waste CDs into a material used for the 
casings of products. Near-new quality 
polycarbonate materials are produced by recycling 
waste polycarbonate CDs generated by optical disc 
manufacturer Sony DADC Japan Inc. in Japan using 
proprietary technology (Creating Recycled Plastics 
from Discarded CDs) and equipment that remove 
the surface coating.

Sponsored by the Clean Japan Center, under the aegis of the Ministry of International Trade and Industry*1

 Sony is able to use general polystyrene foam waste used for food trays in its products through a process that 
gives the waste material impact resistant and flame retardant properties. For example, the processed waste is 
used for the internal components and casings of home theater stereo systems.
 Sony constantly strives to increase the utilization rate of such materials. To this end, Sony is targeting a 
two-fold increase in the use of recycled polystyrene by fiscal year 2010 compared with the fiscal year 2006 
utilization rate.
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Environment

Developing and Utilizing Vegetable-based Plastics

Promoting Environmentally Conscious Packaging

 Vegetable-based plastics are derived from biomass, (i.e., plant matter-based 
resources) and are therefore superior to conventional plastics in the following 
ways.
 · reducing petroleum consumption
 · controlling greenhouse gas emissions*1
 Sony has promoted ambitious efforts to develop and utilize Vegetable-based 
plastics, taking care in its selection of biomass to avoid edible plants. Sony led 
the industry with its adoption in 2000 of vegetable-based plastic as packaging 
materials. Applications to date include components and unit bodies for 
"Walkman" and DVD players. Sony's health insurance union has also produced 
150,000 membership cards using this material. In another initiative, student and 
staff at Shohoku College in Japan have adopted contactless IC identification 
cards made from vegetable-based plastics. This represents a world first in the 
use of a contactless IC chip in a student identification card.
In fiscal year 2008, Sony commenced use of bioplastics made from oil derived 
from the seeds of the castor oil plant in certain components used in OLED 
televisions (XEL-1) bound for the European market*2. Since fiscal year 2007, 
Sony has manufactured plastic body caps for its DSLR-A380 digital single-lens reflex camera. This plastic is not 
merely made from a vegetable-based plastics, but its abrasion resistance also helps enhance performance. 

Body cap of the Alpha 350 

DSLR camera

Shohoku College student ID 

card ("FeliCa" technology 

contactless IC card)

The use of vegetable-based plastics ensures much lower CO2 emissions over a product's life cycle-i.e., from the 

production of raw materials to the disposal of the finished product-because the plant matter from which the raw materials 

are derived absorbs CO2 through photosynthesis during cultivation.

XEL-I(SONY UK)

19th Annual Conference of the Japan Society of Polymer Processing "Improved injection molding process of 

Poly(lactic-acid)/Poly(carbonate) blend in adding new nuclear agents."

*1

*2

*3

 In addition to using vegetable-based plastics, Sony is also engaged in the development of proprietary 
production technologies. For example, Sony has developed technology for the high-speed crystallization of 
polylactic acid (PLA), another vegetable-based plastics.*3 This technology enables the production of molded 
components with excellent thermal-resistance in a shorter time.

 The purpose of packaging is to protect a product from the time it leaves the factory until it arrives in the hands 
of the customer. Having fulfilled its function, however, it is generally disposed of at this point. Since 1989, Sony 
has made improvements to packaging through a number of projects implemented with the aim of promoting the 
use of environmentally conscious packaging. Sony protects the products by not only using the minimum amount 
of materials but also using easily recyclable materials and materials for which well-ordered recycling systems 

(Updated on September 28th, 2009)
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PSP®(PlayStation®Portable): 

Front:PSP-3000 Back:PSP-2000

exist, as well as recycled materials. Additionally, Sony promotes to 
optimize the volume of product packaging to improve product loading 
efficiency during transportation with the aim of reducing environmental 
impact of transportation. Moreover, to make it easy for customers to 
separate packaging materials for recycling, Sony has adopted 
packaging that is easy-to-separate and clearly marked. 

 For example, Sony has reduced both packaging volume and the amount 
of packaging materials used for PSP® (PlayStation®Portable) model 
PSP-3000 and VAIO™ PCG-NW70JB, while also advancing 
transportation efficiency. Additionally, for the USM-L series of USB 
Memory Stick Sony has increased transportation efficiency by devising 
new and innovative ways to utilize packaging materials, thereby lowering 
environmental burden in transit.

Sony has also implemented the strict management of chemical 
substances in packaging materials. See details (Link)
http://www.sony.net/SonyInfo/csr/environment/chemical/products/ind
ex.html#block6

 Sony's packaging-related activities are not limited to conserving 
resources and reducing packaging materials, but extend to efforts 
aimed at minimizing the incineration and landfilling of packaging as final 
disposal. To this end, Sony adopts comprehensive measures, including 
the development of new technologies and attention to recycling and the 
safety of materials used in packaging.

VAIO™ PCG-NW70JB (Type-NW 

series):Reducing both packaging 

volume and the amount of packaging 

materials used, while also advancing 

transportation efficiency

Left:Old packaging

Right:New-style packaging

Enhancing transportation efficiency by 

devising new and innovative ways to 

utilize packaging materials for USB 

Memory Stick:USM2GL, etc.
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 Sony's packaging-related activities are not limited to conserving resources and reducing packaging materials, 
but extend to efforts aimed at minimizing the incineration and landfilling of packaging as final disposal. To this 
end, Sony adopts comprehensive measures, including the development of new technologies and attention to 
recycling and the safety of materials used in packaging.

The amount of packaging materials used in fiscal year 2008 was 170,000 tons.*
 *This includes all the packaing materials used for the product shipment worldwide.

Reduction of Packaging Materials in Logistics

 Sony strives to reduce the amount of resources such as packaging materials used in logistics through 
improvement of packaging technology.

Reducing Disc Packaging

 Sony is implementing measures to reduce the packaging used for disc-based products, including music and 
movies.

The United States
 With the release of the DVD for the hit movie Paul Blart: Mall Cop, the Sony Pictures Home Entertainment 
division of Sony Pictures Entertainment (SPE) introduced an ultra-light, environmentally conscious DVD case on 
single-disc DVDs. The new packaging is designed to use approximately 20% less plastic than a standard-weight 
DVD case and reduce the DVD case carbon footprint by 20% (for example, the carbon generated from 
manufacturing the case decreased from approximately 182 grams of CO2-e to 156 grams per case, and a new 
packaging and stacking process enabled approximately 20% more DVDs to be carried per pallet). The ultra-light 
package will be rolled out to all single-packaged DVDs in SPE's library.

 During 2008 and in early 2009, Sony Music Entertainment has continued to issue frontline and catalog releases 
in plastic-free, environmentally conscious packages, many of which use recycled materials. These 
environmentally conscious packaging efforts span the company's labels, divisions and global operations. In the 
U.S., more than 350 titles were released in environmentally conscious packages, including, but not limited to, 
DBS Disc box slider packs, BioD packs, RePaks, and softpacks. As part of its overall environmentally conscious 
packaging program, Sony Music recently obtained licensing permission to feature the 100% Recycled 
Paperboard logo on its qualifying packages, which include Legacy Records Playlist series featuring "Very Best 
Of" albums from some of the world's most popular artists. This series applies 100% recycled paperboard and 

Links to Related Items:

・ Logistics > Reducing the Environmental Impact of Logistics through Re-use of Packaging

   http://www.sony.net/SonyInfo/csr/environment/logistics/index.html#block2
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 does not use either plastic or booklets. Legacy's Disc box slider pack series were offered with environmentally 
conscious packaging for all releases from artists such as Britney Spears and Alicia Keys. Many covers featured 
green stickers, which said, "First They Went Platinum. Now They're Going Green!"

Europe
 In fiscal year 2008, Sony DADC in Austria developed its proprietary disc packaging "Bend-it Green." It is made 
of 100% recycled cardboard or FSC/PEFC certified material and uses a variety of environmentally sustainable 
inks, glues and varnishes. Compared to other disc packages, it causes 50% less carbon emissions during 
production. Bend-it Green is easy to recycle, as there is no separation of components. The brand name stands 
for an unconventional bend-out disc holder function, which makes handling very easy. 
 Because it reduces the carbon footprint of an album so effectively, Bend-it Green has been recognized by 
Julie's Bicycle, a UK-based music industry-led NPO set up to recognize commitment to reducing green house 
gas emissions and promote environmental sustainability. Sony Music's BRIT Awards Album 2009 packed in 
Bend-it Green is the first of its kind to be awarded the Industry Green Standard for CD packaging, branded as 
the Music Industry Green Mark. 

 Besides Sony Music, Bend-it Green has already been used by various independent music publishers and for 
promotional discs from diverse companies.

Bend-it Green
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Japan 
 Sony Pictures Entertainment (Japan) Inc. (SPEJ) has begun using environmentally conscious rental DVD cases 
for the first time in the domestic DVD business. SPEJ now delivers to rental stores DVD protective cases 
consisting of simple cardboard-based eco packaging (Secolo™) instead of those made from plastics. By 
changing to this new packaging not only have SPEJ achieved a reduction of approximately 10 tons in half a year 
in the amount of plastic used , but SPEJ has also cut down on volume by one-fifth and total weight by around 
60%, meaning that there is a parallel reduction in CO2 emissions during transportation.

Paper case that is lighter and thinner 
than the plastic one

DVD is also placed in a case made of 
paper
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Chemicals Management

Environment

Sony regularly establishes Sony Group mid-term environmental targets and maintains strict control 
over the chemical substances it uses. To do so, Sony specifies the chemical substances to be 
controlled and the manner of their use in the manufacturing process and in the finished products, and 
fully understands the regulations and laws in the relevant countries and regions to comply. In addition, 
Sony controls chemical substances that may not be controlled by laws, considering the magnitude of 
effects of chemical to the environment. In line with the precautionary approach, Sony takes steps 
whenever possible to reduce, substitute and eliminate the use of substances that have potentially 
significant impact on the environment even in the cases where scientific evidence is not fully proven.

・ Management of Chemical Substances in Products
・ Management of Chemical Substances at Sites
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Management of Chemical Substances in Products

Environment

Globally Consistent Management of Chemical Substances

 Many of Sony's electronics products contain between a few hundred and a few thousand parts that are made 
of a variety of chemical substances, some of which may be classified as hazardous and may harm the 
environment if they are not properly controlled prior to product disposal. 
 To prevent such environmental harm, some countries and regions have introduced laws and directives--such 
as the European Union's Restriction of the Use of Certain Hazardous Substances in Electrical and Electronic 
Equipment (RoHS) Directive*1--restricting certain chemical substances in products. In Japan, products 
containing certain chemical substances are required to carry the J-Moss mark*2.
 In light of the global nature of its markets and supply chains, Sony observes certain standards, such as the 
RoHS Directive and the Management Methods on the Pollution Control of Electronic Information Products*3 in 
China on a worldwide basis. Sony has also established its own global standards for management of chemical 
substances, titled "Management Regulations for Environment-related Substances to be Controlled which are 
included in Parts and Materials" (SS-00259).*4 These standards take into account applicable local and 
regional laws and regulations and the opinions of various stakeholders. In line with these standards, Sony 
ensures globally consistent management of chemical substances in parts and materials. 

 As a consequence, all materials procured by Sony for use in its electronics products are 
environmentally-conscious. Sony also collects comprehensive data on certain chemical substances in parts 
and materials purchased from suppliers and has set up necessary procedures to comply with the EU's 
Registration, Evaluation, Authorisation and Restriction of Chemicals (REACH) regulation*5 requirements.

(Updated on March 30th, 2010)

Directive limiting the use of certain chemical substances in electric and electronic products
Japanese Industrial Standards (JIS) for marking the presence of certain chemical substances in electrical 
and electronic equipment
"Management Methods on the Pollution Control of Electronic Information Products" A regulation passed 
on March 1, 2007, in China, to regulate the use of six substances, including lead and mercury, in electronic 
products and components sold in the Chinese market. Currently, all electronics and information devices 
sold in China must bear the "Environmental pollution control mark," "Information on chemical substances 
content," and "packaging materials recycling mark."
Standards for suppliers managing chemical substances for items procured by Sony (ninth edition 
published in March 2010). These standards classify chemical substances as those that must be banned 
immediately, those for which a period for phase-out is individually set and those for which no deadline is 
set for ban of use but phasing out is planned.
(In detail:Management Regulations for the Environment-related Substances to be Controlled which are 
included in Parts and Materials (SS-00259))
REACH (Registration, Evaluation, Authorisation and Restriction of Chemicals) regulation

*1
*2

*3

*4

*5
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Globally Consistent Management of Chemical Substances

To guide its efforts to manage chemical substances in products in compliance with SS-00259 standards, Sony 
has established three core principles:

1. Upstream management:
 In 2002, Sony established the Green Partner Environmental Quality Approval Program, which outlines Sony's 
Green Partner Standards for chemical substance management. Sony audits suppliers based on these 
standards. Sony purchases electronic parts only from suppliers who have passed this audit and have been 
certified as Green Partners. Sony has also implemented thorough management of OEM suppliers, who make 
products for Sony specifications, by requesting them to introduce an identical system.
 In fiscal year 2008, approximately 3,700 suppliers and OEM suppliers were certified as Green Partners.
 To further enhance the efficiency of the system to manage chemical substances, in autumn 2003 Sony 
introduced the Green Book, a raw materials database, which was made available to Sony's direct suppliers via 
its electronic procurement system. 
In the Green Book, Sony has registered only those materials that have been confirmed to comply with the 

Companies that manufacture OEM (original equipment manufactuer) products on behalf of Sony
Suppliers and OEM suppliers that had completed audits as of March 31,2009
For direct suppliers, the Green Book was made available via its electric procurement system in autumn 
2003.

*6
*7
*8
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1. Polyvinyl Chloride (PVC)
 PVC may pose a risk to the environment if disposed of improperly. Another concern is that PVC might 
contain various other chemical substances, including plasticizers and stabilizers, which could pose risks to the 
environment and human health.
 While PVC currently is not regulated by any laws that apply to chemical substances used in electronics 
products, Sony has been promoting the use of its alternatives. As a result, no PVC is used in packaging 
materials for products, contactless IC cards and carrying bags/cases*9 for products. Also, Sony has been 
successful in eliminating PVC in internal components such as flexible flat cables (FFC), heat shrink tubes, 
insulating plates, and in external components such as housing plastics, decorative panels and 
sheets/laminates.

Sony plans to substitute PVC in all new models of mobile products (excluding accessories) by the end of fiscal 
year 2010*10.

Examples of BFR-free products(*)-as of February 2010

All 2009 Autumn models
L-series, P-series, X-series, T-series, Z-series, SR-series, 
W-series, N-series, FW-series, A-series, C-series, J-seriesPersonal Computer “VAIO”

Product Category Model Name

2010 Spring models
F-series, S-series, W-series, Y-series, L-series

NW-X1050/X1060

NWZ-X1050/X1060

NW-S644/S645/S646

NW-S644K/S645K/S646K

NWZ-S744/S745

NW-S744/S745/S746

NW-S744K/S745K/S746K

NWZ-A845/A846/A847"WALKMAN"

NW-A845/A846/A847

NWZ-S543/S544/S545

NWZ-E343/E344/E345

NWZ-E443K/E444K

NWZ-E443/E444/E445

NWZ-B142F/B142FK/B143F/B142/B143

NW-E042/E043/E044

Personal Navigation System NV-U3DV/NV-U75V/NV-U75/NV-U3C

ICD-UX71/UX71F/UX81/UX81F/UX91/UX91F/UX200/
UX300/UX300F/UX400/UX400F

IC recorder
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IC recorder
ICD-AX70/BX700/PX720/AX80/BX80/BX800/PX820

ICD-B61

HDR-XR550

HDR-XR500/XR520

HDR-XR350

HDR-XR150/XR155E

HDR-XR100/XR200

HDR-CX550

HDR-CX300/CX350/CX370

HDR-CX110/CX115E/CX116E/CX150/CX155E/CX170

HDR-CX11/CX12

HDR-CX100/CX120

HDR-TG5/TG7

HDR-HC9

HDR-FX7

Video Camera

HDR-FX1000

DCR-SX73E/SX83

DCR-SX40/SX41

DCR-SX33E/SX34E/SX43/SX44/SX53E/SX63

DCR-SR58E/SR68/SR78E/SR88

DCR-SR37/SR47/SR67/SR87

DCR-DVD150/DVD650/DVD850

DCR-HC51/HC52/HC54/HC62

DCR-VX2100

DCR-VX2200E

DSR-PD170/PD190

DSR-PD175P/PD177P/PD198P

HXR-NX5

HXR-MC1

HVR-Z7

HVR-Z5

HVR-Z1

HVR-V1

HVR-S270

HVR-HD1000

HVR-A1

HDR-AX2000
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GV-HD700

GV-D200/D800

HXR-FMU128

HVR-MRC1K

HVR-DR60

MHS-PM5

MHS-CM5

DSC-WX1/W320/W330/W350/W360/W380/W390

DSC-TX1/TX7

DSC-H20/HX1

DSC-HX5V

DSC-W370/W310

DSC-S2100/S2000

DPF-X800/X1000

Video Recorder

Digital Still Camera

Digital Photo Frame

Mobile HD Snap Camera

DPF-X1000N/V1000N

DPF-V800/V1000

DPF-D82/D92

DPF-D72N/E72N/A72N

DSLR-A230/A230L/A230Y

DSLR-A330/A330L/A330Y

DSLR-A380/A380L/A380Y

DSLR-A450/A450H/A450L

DSLR-A500/A500H/A500L

DSLR-A550/A550H/A550L

MS-HX32G/HX16G/HX8G

MS-MT32G/MT16G/MT8G/MT4G/MT2G

MS-A8GDP/A4GDP

MS-JX8G

SBP-32/16, SBS-32G1

PSP-3000 series

PSP-N1000 series

"Memory Stick"

"SxS memory card"

Digital SLR Camera

PSP®(PlayStation®Portable)

PSP®(PlayStation®Portable)go

(*) PVC-free products: PVCs are not used in casings and cables for internal wiring.
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The PWB of the VAIO F-series 
contains no BFRs

2. Brominated Flame Retardants (BFRs)
 Sony is promoting the use of alternatives to BFRs, which can generate 
harmful substances if treated improperly after disposal. For example, all VAIO 
personal computers currently released contains no BFRs in their casing and 
main printed wiring boards (PWBs).

Sony also developed a new environmentally conscious flame retardant that contains no bromine to be used for 
polycarbonate plastic with high flame retardant and thermal resistant properties. It is used in Digital SLR 
Camera “α550”.

Sony plans to substitute BFRs in the casing and main PWBs of all new models of mobile products by the end of 
fiscal year 2010*10.

All 2009 Autumn models
L-series, P-series, X-series, T-series, Z-series, SR-series, 
W-series, N-series, FW-series, A-series, C-series, J-series

Personal Computer “VAIO”

Examples of BFR-free products(*)-as of February 2010

Product Category Model Name

All 2010 Spring models
F-series, S-series, W-series, B-series, Y-series, 
G-series, L-series, J-series, C-series

NW-X1050/X1060

NWZ-X1050/X1060

NW-S644/S645/S646

NW-S644K/S645K/S646K

NWZ-S744/S745

NW-S744/S745/S746

NW-S744K/S745K/S746K

NWZ-A845/A846/A847

NW-A845/A846/A847

NWZ-S543/S544/S545

NWZ-E343/E344/E345

"WALKMAN"

NWZ-E443K/E444K

NWZ-E443/E444/E445

NWZ-B142F/B142FK/B143F/B142/B143
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IC recorder

NWZ-W202

NWD-W202

NW-E042/E043/E044

ICD-AX70/BX700/PX720/AX80/BX80/BX800/PX820

ICD-B61

Personal Navigation System NV-U3DV/NV-U75V/NV-U75

HDR-XR550

HDR-XR500/XR520

HDR-XR350

HDR-XR150/XR155E

HDR-XR100/XR200

HDR-CX550

HDR-CX300/CX350/CX370

HDR-CX110/CX115E/CX116E/CX150/CX155E/CX170

HDR-CX11/CX12

Video Camera

"WALKMAN"

HDR-CX100/CX120

HDR-TG5/TG7

HDR-HC9

HDR-FX7

HDR-FX1000

DCR-SX73E/SX83

DCR-SX40/SX41

DCR-SX33E/SX34E/SX43/SX44/SX53E/SX63

DCR-SR58E/SR68/SR78E/SR88

DCR-SR37/SR47/SR67/SR87

DCR-DVD150/DVD650/DVD850

DCR-HC51/HC52/HC54/HC62

DCR-VX2200E

DSR-PD170/PD190

DSR-PD175P/PD177P/PD198P

HXR-NX5

HXR-MC1

HVR-Z7

HVR-Z5

HVR-Z1

HVR-V1

HVR-S270
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Video Camera

HVR-HD1000

HVR-A1

HDR-AX2000

GV-HD700

GV-D200/D800

DSR-45A

HVR-M15A/M25A

HVR-M35

HXR-FMU128

HVR-MRC1K

HVR-DR60

MHS-PM5

MHS-CM5

DSC-WX1/W320/W330/W350/W360/W380/W390

Video Recorder

Mobile HD Snap Camera

Digital Still Camera

DSC-TX1/TX7

DSC-H20/HX1

DSC-HX5V

DSC-W370/W310

DSC-S2100/S2000

DPF-X800/X1000

DPF-X1000N/V1000N

DPF-V800/V1000

DPP-FP67/FP77/FP97

DSLR-A230/A230L/A230Y

DSLR-A330/A330L/A330Y

DSLR-A380/A380L/A380Y

DSLR-A450/A450H/A450L

DSLR-A500/A500H/A500L

DSLR-A550/A550H/A550L

DSLR-A850

DSLR-A900

Digital Photo Frame

Digital SLR Camera

Digital Photo Printer

MS-HX32G/HX16G/HX8G

MS-MT32G/MT16G/MT8G/MT4G/MT2G

MS-A8GDP/A4GDP

"Memory Stick"

SBP-32/16, SBS-32G1"SxS memory card"

PSP-3000 seriesPSP®(PlayStation®Portable)
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Globally Consistent Management of Chemical Substances

PSP-N1000 seriesPSP®(PlayStation®Portable)go

(*) BFR-free products: No use of BFRs in casing and main PWBs of products.

3. Mercury
 Conventionally, button batteries contain mercury to prevent the generation of hydrogen 
gas. However, the use of mercury is not without risks. The improper use or disposal of 
mercury-based batteries carries adverse risks for both the environment and human 
health. 
 Leveraging its proprietary technologies, Sony has succeeded in developing a 
mercury-free alkaline button battery. Sony's combined annual sales of alkaline and silver 
oxide button batteries currently total approximately 300 million units. Sony's new 
mercury-free alkaline button battery and previously developed mercury-free silver oxide 
button battery are expected to result in a reduction in mercury used by Sony of 
approximately 470kg per year.

4. Phthalates
 Sony is working to eliminate specific phthalates which are used as plasticizers in PVCs, among others. For 
example, Sony does not use phthalates in the bodies of PSP®(PlayStation®Portable) units, PSP® 
(PlayStation®Portable)go units, or in the AC adaptors packaged with PSP®(PlayStation®Portable) units and 
PSP®(PlayStation®Portable)go units shipped to Europe.
5. Beryllium compounds
 Sony designated beryllium oxide and beryllium copper as “Controlled Substances” since 2007 and is working 
to eliminate these substances. No beryllium oxide is used in our products. 

 Sony also takes precautions to increase the safety of its packaging materials and ensure that hazardous 
substances, including heavy metals, are not mixed into packaging materials by managing materials in line with 
its proprietary "Management Regulations for Environment-related Substances to be Controlled which are 
included in Parts and Materials" (SS-00259). The packaging section of SS-00259 is based on, among others, EU 
directives on packaging and packaging waste. Sony is also actively making use of inks that comply with 
"Voluntary Regulation Concerning Printing Inks (Negative List Regulations)" put forward by the Japan Printing 
Ink Makers Association, as well as inks that do not contain volatile organic compounds (VOCs) (less than 1% use 
of VOCs).

Mercury-Free 
Alkaline Button 
Battery

Except for professional use

Provided that the substitute meets all product quality and technical requirements

*9

*10
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Management of Chemical Substances at Sites

Chemical Substances Used by Sites

Environment

(Updated on September 28th, 2009)

 The Sony Group has developed a group-wide common 
approach to the management of chemicals used at sites 
where the use of these chemicals is controlled by 
legislation; designated as having a potentially harmful 
impact on the environment; or used in large quantities.
 In line with Green Management 2010, which outlines 
Sony's targets for chemical substances requiring 
management, they are divided into four classes. Sony 
has implemented measures aimed not only at managing 
the amount of these chemicals used but also the 
amount transferred and released into the air, water and 
soil as emissions or waste. In countries where no legal 
reporting systems exist for chemical management, Sony 
sites apply internal standards based on Japan's 
Pollutant Release and Transfer Register (PRTR). Class 1 
chemical substances are those whose use is prohibited. 
Among Class 1 substances, in fiscal year 2008, Sony 
used 465 kilograms of mercury as an additive in button 
batteries, as well as a combined total of approximately 
336 kilograms of other Class 1 chemical substances, 
including lead solder, which are used in certain 
exceptional cases.
Class 2 chemical substances are those that are to be 
phased out by March 2011. In fiscal year 2008, Sony 
used no Class 2 chemical substances. Class 3 chemical 
substances are volatile organic compounds (VOCs) and 
greenhouse gases. The Sony Group's target in terms of 
the atmospheric release of VOCs is to achieve an 
absolute reduction of 40% or more from the fiscal year 
2000 level by fiscal year 2010. In fiscal year 2008, Sony 
released approximately 1,394 tons of Class 3 chemical 
substances, which is 172 tons less than in fiscal year 
2007 and 24% less than in fiscal year 2000. The 
principal factor behind this decline was the 
implementation of production adjustments in response 
to the global economic downturn. Looking ahead, Sony 
expects emissions of Class 3 substances to increase as 

Release of VOCs into the Air

Volume of Class 1, 2 and 3 Chemicals Used

(Fiscal Year 2008)
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Environmental Risk Management at Sony Sites

 it brings new semiconductor fabrication facilities on line, and will take steps to counteract these increases, 
including installing gas scrubbing equipment

Climate Change > Reducing Greenhouse Gas Emissions at Sites > Greenhouse Gas Emissions > 106page
Environmental Data > Emissions of Air and Water Pollutants (Worldwide) > 217page
Environmental Data > List of Controlled Substances at Sites > 221page

 To carry out effective risk management of chemical substances and emergency responses, the Sony Group 
enacted the Sony Group Standards for Site Environmental Risk Management, which set forth specific accident 
prevention policies and emergency response procedures. These include prohibiting the burial of tanks and 
pipes and the prevention of leaks. The Sony Group will continue to prevent environmental accidents through 
the appropriate management of chemical substances. No such accidents were reported at any of Sony's sites 
in fiscal year 2008.

new air-cooled chiller

Japan
 Sony Chemical & Information Device Corporation Tagajo Plant uses 
large amounts of specified solvents in the manufacture of batteries and 
electrodes. In fiscal year 2008, the site upgraded the conventional 
water-cooled chiller it uses to recover solvent wastes and concurrently 
introduced a new air-cooled chiller. The site's recovery rate for solvent 
wastes improved to 98%, from 95% prior to the introduction of the new 
chiller. As a consequence, total emissions of solvent wastes in fiscal year 
2008 amounted to 21 tons, down sharply from 57.2 tons in fiscal year 
2007.this shift also facilitated a 13.8-ton reduction in CO2 emissions 
from the site in fiscal year 2008, compared with the previous fiscal year with its improvement of energy 
efficiency. Moreover, the choice of an air-cooled-rather than water-cooled-model for the new chiller reduced the 
total volume of water used by the Tagajo Plant in fiscal year 2008 by 6,000 tons, and eradicated the need for 
water cooling tower, thereby eliminating the need for maintenance.

Ozone-Depleting Substances
 Sony succeeded in completely eliminating first-generation chlorofluorocarbons (CFCs) from its manufacturing 
processes in 1993 and banned the use of second-generation hydrochlorofluorocarbons (HCFCs) at the end of 
fiscal year 2000. At present, Sony uses CFCs as a refrigerant in some air-conditioning units only. Strict care is 
taken to prevent leakage of CFCs from these units during maintenance.
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Response to Soil and Groundwater Contamination

 When incidents of soil or groundwater contamination are identified at Sony sites through voluntary 
assessments, etc., we enact decontamination processes in conformance with appropriate laws and ordinances 
in the area where the business site is located. For example, Sony Group companies in Japan deal with the 
occurrence of contamination of soil and groundwater at its sites by applying the internal environment 
document, the "Sony Group Procedure Manual for Assessing Soil and Groundwater," which sets out 
procedures in compliance with domestic laws and ordinances. This procedure manual stipulates that any issue 
be dealt with by following these three steps (or phases).
Phase 1: Investigate past and present chemical usage, and confirm the existence or otherwise of used or 
unused underground tanks, buried piping and any other similar previous incidents at the site. Perform an 
inspection of the site to ascertain whether there is any residual soil or groundwater contamination.
Phase 2: Based on the investigations undertaken in Phase 1, carry out an assessment of the areas which are 
potentially contaminated. Undertake measurements at these locations in line with the Soil Contamination 
Countermeasures Act.
Phase 3: If any contamination is identified based on these results, carry out prevention and remediation 
procedures.

 Furthermore, up until the end of fiscal year 2008, through voluntary assessments, Sony had identified 
incidents of soil and groundwater contamination at four Sony Group sites-three in Japan (Sony Corporation's 
Haneda Technology Center, Sony Haneda Corporation and Sony EMCS Corporation's Inazawa TEC) and one in 
the United States (Sony Magnetic Products Inc. of America's Dothan Plant, in Alabama). Sony provides regular 
reports to the relevant authorities and continues with remediation work at all four sites.

Progress of Soil and Groundwater Remediation

Site
Date 
Contamination 
Confirmed

Cause
Substance(s) 
Detected

Response/Current Status

Sony 
Corporation 
Haneda 
Technology 
Center (Japan)

March 2006
(Result of 
assessment 
conducted in 
line with Tokyo 
bylaws)

Cause 
determined 

Fluorine
Lead

Petition filed in line with Japan's Soil 
Contamination Countermeasures Law

Sony Haneda 
Corporation 
(Japan)

September 
2004
(Result of 
assessment 
conducted in 
line with Tokyo 
bylaws)

Leak in area 
where 
substances had 
previously been 
used 

Fluorine
Boron
Lead
Trichloroethylene

Petition filed in line with Japan's Soil 
Contamination Countermeasures Law
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Sony EMCS 
Corporation 
Inazawa TEC 
(Japan)

June 2001
(Result of 
voluntary 
assessment)

Leak from 
crack in 
drainage pipe

Fluorine

・ Drainage pipes equipped with
  sensors to detect leaks installed
・ Decontamination and monitoring 
  continue
・ Degree of contamination has been 
  reduced to 1.3mg/l, from peak level
  of 58mg/l

Sony Magnetic 
Products Inc. of 
America, 
Dothan Plant 
(United States)

1990
(Result of 
voluntary 
assessment)

Contamination 
in area where 
substances had 
previously been 
used (cause 
undetermined)

Organic 
solvents 

・ Decontamination completed
・ Groundwater pumped, aerated and 
  then transported to the city of 
  Dothan's water decontamination plant.
・ Degree of contamination has been 
  reduced to a level where monitoring is 
  no longer required
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Biodiversity Conservation

Site greening activities

Tree Planting

Environment

Sony is taking steps to protect biodiversity at it sites through site greening activities and initiatives 
aimed at helping to restore areas outside its sites to their natural state.

(Updated on September 28th, 2009)

 Since its establishment in 1972, Sony EMCS Corporation Tokai TEC Kohda Site has sought to cultivate and 
spread a scenic green environment. In 1998, Kohda Site named the trees growing naturally on the site "Sony 
Forest," and added an observation deck and an obstacle course for the enjoyment of the local community. In 
2008, employee volunteers launched a maintenance initiative that included thinning the trees with the aim of 
encouraging owls to build their nests in Sony Forest.

 Sony Semiconductor Kyushu Corporation Oita Technology Center protects precious natural woodland within 
the facility grounds. Some trees here are more than 100 years old. In 2003, a piece of land was transformed 
into the welcoming Sony Shionoka Park, which is open to local community. For this activity, Oita Technology 
Center was awarded the Prime Minister's Award for greenery promotion in 2008.

(Updated on September 28th, 2009)

 In fiscal 2006, Sony Semiconductor Kyushu Corporation Kumamoto Technology 
Center (Kumamoto TEC) launched a tree planting activity on areas adjacent to its site. 
This effort was undertaken in collaboration with the Broadleaf Forest Project currently 
being promoted by the town of Otsu, Kumamoto Prefecture, where Kumamoto TEC is 
located. At nearby Mount Tawarayama, plans are to plant 7,500 Yamazakura (Prunus 
jamasakura) and Japanese maple (Acer japonicum) and other broadleaf trees within 
five years. This will help produce and maintain a steady supply of water for use at the 
Kumamoto TEC site. Three plantings have been completed, totalling 4,500 trees, 

Maintenance initiative at Sony Forest Kohda TEC was once again certified to have obtained 
Excellent Stage 3

Tree planting by 
employees of the 
Kumamoto Technology 
Center
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Environment

Creating a Wildlife Sanctuary
(Updated on September 28th, 2009)

Harpy Eagle Conservation
(Updated on September 28th, 2009)

thanks to the participation of 770 employees and their family members. With the cooperation of local 
authorities, employees of Kumamoto TEC will continue working toward the creation of a "Sony Forest" that 
flaunts different colors every season. 
 Similar activities are deployed in overseas regions as well. Sony (China) Ltd.'s "Sony Forest Activity" is one such 
example of tree planting overseas.

 In 2006, Sony DADC's plant in Pitman, New Jersey, signed an agreement with the state 
of New Jersey to transform a portion of the site into a wildlife sanctuary. The area, a 
piece of forested land approximately 48,500m2 containing several ponds, is home to 
wild deer, foxes, birds and pond life. The presence of coyotes has also recently been 
confirmed. The Pitman Plant pledges to maintain the area in the condition it was at the 
time of the agreement and will undergo periodic audits by the state.

wildlife sanctuary in 
Pitman, New Jersey

 Since 1995, Sony Inter-American (SIA) in Panama has developed an educational 
initiative named "Education for the Conservation". The program brings back the 
consciousness to the population about the protection and conservation of the harpy 
eagle, Panama's national bird, which is a symbol of the serious loss of forest habitat 
and biodiversity in Latin America.
 10 years ago, SIA sponsored the Harpy Eagle Center in Panama to educate the people 
of Panama and visitors around the world about the efforts to save the eagle. In 2008, 
upon its 10th Anniversary, the Center was remodeled with modern technologies, which 
include video wall of Sony's BRAVIA™ LCD, Home theatre, and remote cameras 
connected to VAIO laptops giving the guests an interactive feeling of being in the 
middle of nature.

 Also, SIA promotes local participation in the conservation and research to accomplish the project's major goal 
which is, to conserve the Harpy Eagle, through the support and leadership of the "Harpy Eagle's Patronage". The 
members of this patronage include biologist, scientists, ecologists, and persons who voluntarily contribute by 
working together to promote the message of protection of this bird and its environment.

Harpy Eagle
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Conserving Water Resources
(Updated on September 28th, 2009)

 Since 2003, Sony Semiconductor Kyushu Corporation Kumamoto Technology Center (Kumamoto TEC) has 
been working with the local community, environmental NGOs, farmers, and agricultural cooperatives to improve 
groundwater recharge, where water penetrates into the soil and ultimately returns to the aquifer. In fiscal year 
2008, Kumamoto TEC recharged more than2.32 million m3 of water, which is more than its annual consumption 
of water. Kumamoto TEC also purchases rice harvested from some of the paddies used for groundwater 
recharge, which is cooked and served in the employees cafeteria. This joint NGO project has received 
considerable acclaim, and in fiscal year 2007 it was awarded the 4th Asahi Corporate Citizen Award.

Harpy Eagle Center, Summit 
Municipal Park, Panama
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Environmental Protection Activities at Sony Sites

Environment

Promoting Green Purchasing

 Sony applies an integrated perspective to environmental activities that covers all sites worldwide, 
whether they are involved in manufacturing activities or not, based on Green Management 2010 
mid-term targets and policies issued by the department in charge of environmental functions at the 
Tokyo headquarters.
On the topic of greenhouse gases, Sony has spotlighted efforts to cut absolute greenhouse gas 
emissions, calculated in terms of CO2, from all sites by 7% or more from the 2000 level by fiscal year 
2010. To this end, Sony is promoting energy-saving measures at its sites, introducing renewable 
energy as alternative power sources, and limiting the use of greenhouse gases, such as 
perfluorocarbons.
Production adjustments prompted by the worldwide economic downturn have actually enhanced the 
progress realized through emission-reducing policies. Total CO2-equivalent greenhouse gas emissions 
at sites reached about 1.84 million tons in fiscal year 2008, down about 17% from fiscal year 2000. 
Waste generated at sites amounted to about 168,000 tons in fiscal year 2008, down about 39% from 
the fiscal year 2000 level. And water used by sites came to about 18.2 million m3, down about 32% 
from fiscal year 2000.
In addition, Sony seeks to maintain biodiversity through such approaches as site greening, undertakes 
environmental communications, embraces green technologies in manufacturing processes, promotes 
green purchasing, and assumes an environment-conscious perspective in the construction of its 
buildings.

 Please visit the links listed below for details on the activities undertaken at Sony sites.

Climate Change >Reduction of Greenhouse Gas Emissions from Sites > 106page
Resources >Resource Conservation and Recycling at Sites > 125page
Management of Chemical Substances >Management of Chemical Substances Used by Sites > 133page
Biodiversity Conservation > 146page
Environmental Technology > 183page
Environmental Communication >Communicating with the Local Community > 181page

 Sony has set internal standards for and is an active proponent of green purchasing and makes a conscious 
effort to choose nonproduction materials such as for printing paper, stationery and OA equipment, among 
others. Sony employs the same parameters when purchasing finished products, and is mindful of making 
appropriate purchasing decisions in terms of volume, giving consideration to volume used and inventory levels. 
In Japan, Sony chooses from among recommended products, giving consideration to environmental impact at 
all stages of a product's life, from resource extraction through to production, distribution, use and disposal. 
Information on recommended products is included in Sony's purchasing system of nonproduction goods, 
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Construction of Environment-Conscious Buildings

 Environmental concerns were given a high priority in the construction of Sony's building.

Americas
 The new Sony Pictures Entertainment office building currently under construction in Culver City, California, is 
being built in accordance with Leadership in Energy and Environmental Design (LEED) standards. These 
standards were developed by the U.S. Green Building Council in order to improve the performance of buildings 
across all metrics, including CO2 emissions reduction, water efficiency, improved indoor environmental quality 
and stewardship of resources.

 Trees selected for planting around the building can withstand dry conditions and are native to the area. More 
than 95% of wood waste generated in the construction of the building is being recycled. A wide variety of 
environmentally friendly features incorporated into the building include lighting with automatic sensors, 
low-flow toilets that use less water, and the installation of a rainwater filter system. Chemical-free products are 
being used for the building's exterior walls, paints and carpets, and construction materials are sourced locally 
to help reduce the amount of CO2 emissions produced in the transportation process.
 This building will replace four less-efficient office buildings located across Los Angeles and is expected to save 
approximately 300 tons of carbon per year. In addition, the coinciding upgrade of the' central plant will reduce 
energy use by an estimated 894,000 Kwh per year (290 tons).
 In the construction of its new head office building, which was completed in the summer of 2009, Sony 
Electronics Inc. (San Diego, California) followed LEED standards. 
As an environmental initiative, the company worked with a local electric power utility to install solar panels on 
the parking rooftop to generate power. Also, considering how precious water resources are, the company opted 
for a system that routes water discharged by the air-conditioning system to the fountain in the atrium and has 
placed sensors in the toilets, among others. These efforts are expected to cut the use of water resources 47% 
more than that required for conventional buildings. 
In addition, the company chose architectural features -- including a layout that allows natural light to filter in 
over 90% of the floor space -- that will result in a 17.5% reduction in energy consumption, which is more than 
that required in the State of California. 
Furthermore, 20% of the materials used in construction were recycled materials.

making it possible for individuals in charge of purchasing decisions to give priority to environment-friendly 
products. In fiscal year 2008, Sony's green purchase rate for stationery and office supplies in Japan was 
65.5%.*1

Based on purchasing data for Sony Corporation and 11 Sony Group companies*1

(Updated on September 28th, 2009)
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Europe
 Sony DADC Austria's Anif Plant takes advantage of its natural 
surroundings by utilizing abundant ground water for temperature 
management of facilities and to cool equipment. The water used in 
these processes is not polluted in any way and is ultimately returned to 
the river without causing harm to the environment.

Japan
 Sony's headquarters building -- Sony City -- in Tokyo was completed in 
October 2006. It features several energy-saving technologies, including 
the office-oriented lateral application of a highly efficient integrated 
heating system developed in semiconductor facilities and other 
manufacturing operations, as well as a method for harnessing the 
untapped energy in wastewater.
 Thanks to an environment-conscious approach right from the start of 
construction, Sony City generated 48% less CO2 than standard 
buildings in fiscal year 2007, its first year of occupancy.*6 In fiscal year 
2008, Sony made some changes, primarily through a review of how equipment was operated, and achieved a 
49.5% reduction in CO2 emissions.*6 
Sony's efforts, particularly the introduction of new energy-saving technologies and active utilization of 
information technology, have earned high praise. This reputation was substantiated in December 2008 when it 
received the Minister of Economy, Trade and Industry Prize at the Green IT Awards 2008. 

 Other sites are also promoting environment-related initiatives. Sony EMCS Corporation Tokai TEC Koda site is 
promoting greening efforts on the roof of the structure that houses employees lockers. The roof can be seen 
from the corridor which employees pass through, and is expected to contribute to energy-saving efforts during 
summer, as well as to bolster employees awareness of environmental issues. 
 Concurrent with repairs to the roof, the site has also added an insulating coating to prevent absorption of 
radiant heat and minimize the use of energy for air-conditioning.

Sony estimates*6

Cooling the equipment by utilizing ground 

water

Rooftop greening at the Kohda site
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Reducing the Environmental Impact of Products and Services

Environment

The Sony Group's Green Management 2010 mid-term environmental targets include targets for the 
reduction of annual energy consumption, resource conservation, the management of chemical 
substances and the implementation of life cycle assessments. Sony has set targets and conducts 
product environmental assessments for each of its existing products, while at the same time striving 
to develop new products that are more eco-conscious. CO2 emissions over the lifetime of Sony 
products sold in fiscal year 2008 amounted to approximately 23.53 million tons, approximately 22% 
higher than those for products sold in fiscal 2007. For products sold in fiscal year 2008, Sony used 
approximately 1.27 million tons of resources, equivalent level with fiscal year 2007, and approximately 
130,000 tons of reused/recycled materials, down approximately 1% from the previous fiscal year.*1 As 
a consequence, Sony's reused/recycled materials utilization rate was approximately 10%. Sony also 
understands the importance of recovering and reusing the resources of end-of-life products. As a 
manufacturer, Sony acknowledges its responsibility for ensuring the appropriate disposal and 
treatment of end-of-life products, and promotes the collection and recycling of its products in 
compliance with the laws and regulations of countries and regions around the world. In fiscal year 
2008, Sony recovered approximately 91,000 tons of resources from end-of-life products. This 
includes resources recycled from televisions and PCs collected in Japan, the reuse/recycling rate*2 
for which was approximately 58%.

For further information on specific activities aimed at reducing the environmental impact of Sony's products 
and services, see:

・ Climate Change > Reducing Greenhouse Gas Emissions from Products and Services > 113page
・ Resources > Reducing Resource Use in Products and Services > 125page
・ Chemical Substances > Management of Chemical Substances in Products > 133page
・ Environmental Technology > 183page
・ Environmental Communication > 173page
・ Product Recycling > 159page

Use of resources in products: Total resources used in products, accessories, manuals and packaging materials. The total 

weight of products shipped is used for the purpose of calculation.

This calculation assumes an average period of use from time of sale of 10 years for televisions and seven years for PCs. 

The resulting percentage is the total weight of Sony televisions and PCs recovered by Sony in fiscal year 2008 as a 

percentage of the total weight of all Sony televisions and PCs sold 10 years and seven years ago, respectively.

*1

*2
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Developing Eco-Conscious Products

Reducing Environmental Impact 
through Product Life Cycle Assessment

 The Sony Group's Green Management 2010 mid-term targets include targets for products which involve the 
reduction of annual power consumption, the promotion of resource conservation, the management of chemical 
substances and life-cycle assessments. Business groups formulate annual targets that are consistent with 
Green Management 2010 and reflect the unique characteristics of each product category, and regularly review 
progress toward achieving these targets, subsequently reporting their findings to the department in charge of 
environmental functions at Sony's headquarters. This department evaluates the targets and progress of each 
business group, using these evaluations as the basis for its review of the Sony Group's progress toward 
achieving its environmental targets. Based on the results of this review, Sony determines areas of focus and 
revises targets for the subsequent fiscal year. By thus setting specific targets and conducting environmental 
assessments for all products, Sony is stepping up efforts to develop eco-conscious products.

 With the aim of identifying the environmental impact of products at all stages of their life cycles, Sony 
conducts product life cycle assessments (LCAs) that quantify the impact of materials and parts production, 
product assembly and transport, product use and standby mode, and end of life (i.e., disposal and recycling). 
LCAs help us to clarify priorities for improvement and environmental impact reduction measures.
 One of Sony's Green Management 2010 mid-term environmental targets is to conduct LCAs for all major 
products. In line with this target, Sony is conducting LCAs for numerous products, including liquid crystal 
display(LCD) televisions, Blu-ray Disc™ recorders, digital video cameras, digital still cameras, home and portable 
audio products and professional-use cameras. 
 Going forward, Sony will continue working to quantify environmental impact at each stage of its products' life 
cycles using LCAs and to make appropriate modifications, thereby lowering the overall environmental impact of 
its products.

 This section introduces trends in the environmental impact (CO2 emissions) of some products, and our efforts 
to reduce their environmental impact.

(Updated on September 28th, 2009)
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LCA Results for Liquid Crystal Display Televisions
 Thanks to reduced power consumption when in use, reduce the number of 
parts and introduce recycled materials, CO2 emissions from the KDL-32JE1 
model of the BRAVIA™ LCD television, released in July 2008, were 
approximately 20%, lower than those of the KDL-32J1 model, launched in March 
2008. Through ongoing efforts to lower energy consumption, the KDL-32J5 
model, launched in February 2009, boasts approximately 30% less CO2 
emissions than the KDL-32J1. Terrestrial / BS / 110◦CS

digital high-definition LCD 

television

BRAVIA KDL-32J5

LCA Results for 32-inch BRAVIA™ LCD Televisions (Comparison)

Calculation Assumptions:

Years of use: 10

Product transportation: 500 kilometers by truck in Japan

LCA Results for Digital Video Cameras, Digital Still Cameras and Digital Photo Frames
 For the digital video camera(DCR-SR87)and digital still camera(DSC-T70), approximately 90% of those total 
CO2 emissions are generated from materials and parts production. While CO2 emissions from materials and 
parts production for the digital photo frame (DPF-V900) are similar in volume with those digital video camera 
and digital still camera, but, approximately 75% of total CO2 emissions over the entire life cycle of the product 
are from use. To minimize the environmental impact of these products, Sony is striving to reduce the number 
of components used and to make them more compact and for the digital photo frames to reduce the power 
consumption during product use.
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LCA Results for Digital Still Cameras, Digital Video Cameras 

and Digital Photo Frames

Calculation Assumptions:

Years of use:

6.4 years for DCR-SR87

2.7 years for DSC-W220

and 5.5 years for DPF-V900

Product transportation:

5404 kilometers air transport for DCR-SR87

5404 kilometers air transport for DSC-W220

and 5404 kilometers (by cargo ship for DPF-V900

Digital Video Camera

DCR-SR87

Digital Camera

DSC-W220

DigitalPhoto Frame

DPF-V900
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Reducing CO2 from Logistics

Environment

Promoting Co-load Shipments

Reducing the Environmental Impact of 
Logistics through the Reuse of Packaging

Reducing energy consumption, packaging materials and volume used in the transportation of parts 
and finished products is crucial in reducing the environmental impact over products' life cycles. Public 
awareness of the need to lower greenhouse gas emissions caused by transportation is also growing. 
 As the company responsible for these operations, Sony Supply Chain Solutions, Inc. (SSCS) is striving 
to reduce CO2 emissions and the volume of packaging materials in the transport of products and 
parts between domestic and international locations by, among others, optimizing transport and loading 
efficiency and shifting to modes of transport that have less environmental impact. As a result of these 
activities, CO2 emissions for fiscal year 2008 related to product transport between international 
regions and within Japan and also transport associated with business activities conducted by the main 
Sony Group companies in Japan were approximately 720 thousand tons in total.

 SSCS promotes the sharing of shipments with other companies. Having already introduced this system in the 
Hokkaido and Okinawa areas, in November 2008 the company expanded this application to include the Fukuoka 
area, with the aim of further reducing CO2 emissions. Sony intends to commence similar operations with mass 
retailers in the Tokyo and Osaka areas and expand to other areas going forward. In fiscal year 2008, 
consolidation of truck loading transport under the system resulted in approximately 80-ton reduction in CO2 
emissions

 SSCS is increasing efforts to improve packaging and transport procedures in cooperation with Sony's 
engineering and production teams.
To reduce pallets and cardboard boxes discarded after a single shipment, Sony has adopted simple packaging 
that can be reused repeatedly in all areas from manufacturing and logistics through to waste disposal.
 In 2005, Sony's worldwide initiatives for reducing CO2 emissions produced during transportation included 
extending the adoption of reusable containers used for international product shipments to include component 
shipments. In the same year, Sony also introduced these containers for use in transport within Malaysia. In fiscal 
year 2008, Sony used approximately 6,700 such containers. In fiscal year 2008, the reuse of containers 
contributed to approximately 500-ton decline in the volume of packaging materials used, compared to what 
would have been the case with conventional one-way pallets.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)
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Promoting Modal Shift

 In another initiative, Sony has improved the way in which it uses wrapping films to secure televisions for 
transport, developing a technology that uses only about 67% of the volume of films previously used for this 
purpose. Sony will broaden the use of this technology to all Sony products in the domestic market in March 
2009 and eventually to products for export.

How Returnable Container Work

 To reduce the environmental impact of transportation, 
SSCS is promoting a shift in long-distance transport to rail 
and sea transport, which emit less CO2 than trucks, in a 
manner that balances lead times and transport costs. In 
addition to conventional rail transport, in 2006 SSCS began 
using the JR Freight Railway Company's newly launched 
"Super Green Shuttle freight service," between Tokyo and 
Osaka, and in January 2009 it also began using this mode 
between Nagoya and Shimonoseki. Through the use of 
special containers, SSCS is also continuing to use 
co-transportation by sharing its railway containers with 
other companies to maximize transport efficiency.

(Updated on September 28th, 2009)

Modal shift Ratio and Reduction of CO2 Emissions of 

Logistics with Japan
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Initiatives in America

 In fiscal year 2008, Sony shifted its mode of transport for approximately 17,000 tons of products in Japan, 
which resulted in reducing CO2 emissions by approximately 2,100 tons from the estimated total for this volume 
being transported by truck. This is equivalent to approximately 20.4% of the volume of trunk line transportation 
in Japan.

In fiscal year 2009, U.S.-based Sony Supply Chain Solutions of America 
(SSCSA) continued to expand operations as a "SmartWay shipper" under the 
U.S. Environmental Protection Agency (EPA). The SmartWay Transport 
Partnership is a voluntary partnership between various freight industry 
sectors and the EPA that establishes incentives for fuel efficiency 
improvements and greenhouse gas emissions reductions. By 2012, this 
initiative aims to reduce between 33 and 66 million tons of CO2 emissions and up to 200,000 tons of nitrogen 
oxide (NOx) emissions per year. At the same time, the initiative will result in fuel savings of up to 150 million 
barrels of oil annually. 

By signing up as a SmartWay shipper in fiscal year 2007, SSCSA collected detailed carrier fleet performance 
information from carriers and determined that 87% of Sony carriers qualified as SmartWay carriers as a result 
of their active programs in place to reduce greenhouse gas emissions. In fiscal year 2008 Sony Supply Chain 
Solutions hit its goal to have 100% SmartWay carriers and this achievement helped further reduce CO2 
emissions this year as noted above.

Smart Way shipper's logo
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Product Recycling

Environment

Sony supports the principle of Individual Producer Responsibility (IPR)*1 as it provides incentives to 
producers for taking responsibility of the entire lifecycle of his/her own products, including end of life. 
Consequently, Sony is promoting the collection and recycling of end-of-life products and the design 
of products suitable for recycling. Sony is committed to the development and efficient operation of 
new recycling systems harmonized to the social needs of different regions and countries.

*1 Regional circumstances such as legal framework or available infrastructure might prevent or hinder 
the implementation of IPR.

・ Sony's Recycling Philosophy
・ Guidelines for Designing Products that are Conducive to Recycling Improving Product Recyclability
・ Recycling Activities in Japan
・ Recycling Activities in Europe
・ Recycling Activities in North America
・ Activities in Asia, Oceania and South America
・ Links for Product Recycling Information in Each Region
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Sony's Recycling Philosophy

Environment

(Updated on September 28th, 2009)

 Sony is continually improving the resource productivity of its business processes in order to ensure that the 
resources are used effectively. It also understands the importance of recovering and reusing the resources of 
end-of-life products. As a manufacturer, Sony recognizes its social responsibility for ensuring the appropriate 
disposal and treatment of end-of-life products. Sony is promoting the collection and recycling of end-of-life 
products, complying with the legislative requirements of each country as well as region worldwide which include 
the Home Appliance Recycling Law in Japan, the EU Directive on Waste Electrical and Electronic Equipment (the 
WEEE Directive) in Europe and the Electronic Waste Recycling Act in the state of California.
 In Sony's Green Management 2010 the targets related to product recycling includes a requirement to 
continuously increase the resource recovery volume of end-of-life products and also a requirement to 
continuously improve the reused/recycle ratio of end-of-life products. The reused/recycled ratio refers to the 
percentage of resource recovered, by weight, to the weight of products shipped during that year, which not only 
promotes recycling but also ensures the efficient use of recovered resources. In order to achieve these targets, 
Sony is implementing product collection programs and developing as well as adopting new recycling 
technologies. Furthermore, to facilitate the increase in the resource recovery volume of end-of-life products, 
Sony is incorporating considerations to recycling at the stage of product development and design.

 In fiscal 2008, Sony recovered 91,000 tons*1 of resources from end-of-life products which includes the 
televisions and personal computers collected from Japanese consumers equating to a reuse/recycling ratio*2 
of approximately 58%.

Figure is substituted by the amount of end-of-life products collected.
The metric is equal to the ratio between the products collected in the current year versus the products 
sold 10 years and 7 years ago (average return interval from time of sale) for televisions and personal 
computers respectively.

*1
*2



160

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Amount of Collected End-of-Life Products
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Guidelines for Designing Products that are Conducive 
to Recycling Improving Product Recyclability

Environment

 Sony aims to design products that are conducive to recycling, as well as to enhance the suitability of its 
products for recycling. For example, Sony has formulated guidelines summarizing crucial points for 
consideration in creating eco-conscious televisions and has incorporated these guidelines from the product 
planning and design stage. These guidelines encompass considerations for making televisions more conducive 
to recycling. 
 Considerations include making units easy to disassemble by clearly indicating the position and number of 
screws, and labeling to indicate types of plastics and flame retardants used. This facilitates the recycling 
process by making it easy to pull end-of-life televisions apart and separate constituent materials. To enhance 
the suitability of televisions for recycling, Sony is making use of feedback from Green Cycle Corporation, a 
recycling firm in which Sony is the principal shareholder.

(Updated on September 28th, 2009)
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Recycling Activities in Japan

Recycling of Television Sets

Environment

Collected TVs at Green 

Cycle Corp.

Sony recycles televisions and personal computers in line with applicable recycling-related laws in 
Japan. Sony also bears the cost of recycling nickel cadmium (NiCad) batteries, lithium batteries and 
other small batteries, as well as packaging materials, as required by law.

 Japan's Home Appliance Recycling Law, which came into effect in April 2001, covers 
four major types of home appliances: televisions, refrigerators, washing machines and 
air conditioners. In April 2009, the law was revised to also cover LCD televisions, 
plasma televisions and clothes dryers. Of these, the only product that Sony 
manufactures is televisions (defined as CRT televisions, LCD televisions and plasma 
televisions, including those bearing the Aiwa brand). The law requires that (i) 
consumers pay collection, transport and recycling fees when disposing of home 
appliances; (ii) retailers take back discarded appliances and pass them on to 
manufacturers; and (iii) manufacturers recycle the discarded appliances.
 Sony has established a nationwide cooperative recycling network with five other 
manufacturers. As a result, Sony-manufactured televisions are now recycled at 15 
recycling plants across Japan. Sony Corporation is the principal shareholder in one of 
the 15 plants: Green Cycle Corp., in Aichi Prefecture. In fiscal year 2008, approximately 1.05 million 
Sony-manufactured televisions were recycled. The Home Appliance Recycling Law requires a recycling rate of 
at least 55% of televisions. Sony has consistently achieved this required rate since fiscal year 2001. In fiscal 
year 2008, the recycling rate for Sony-manufactured televisions was 90%. In the fiscal year under review, Sony 
was able to sell glass cullets recycled from CRTs.

2009年９月2日更新
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Recycling of PCs

Television Recycling in Japan* (Fiscal 2008)

* The difference between the number of units received at collection centers and units recycled is the inventory 
of units to be recycled as of March 31, 2008.

Units received at collection centers

Units recycled

Total weight of products processed

Total weight of recycled products/materials

Recycling rate

1,091,603

1,059,386

31,098

28,263

90%

Television Recycling in Japan Resources Recycled from Televisions

(Fiscal Year 2007)

 In October 2003, Sony began collecting and recycling PCs and displays discarded by private citizens, in line 
with the Law for the Promotion of Effective Utilization of Resources, in addition to its well-established recycling 
program for units discarded by corporate users. Products collected included desktop and notebook PCs, and 
both CRT and LCD displays. These products are recycled by Green Cycle Corp. In fiscal year 2008, 39,892 
Sony-manufactured PCs and displays were collected, generating approximately 280 tons of metals, plastics, 
glass and other materials.

(Updated on September 28th, 2009)
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PC and Display Recycling in Japan
(Fiscal 2008)

Units

Units

Desktop PCs Notebook PCs CRT displays LCDs

Units brought into plant

Total weight of products processed

Total weight of recycled products/material

Recycling rate

Tons

Tons

%
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Recycling Activities in Europe

Recycling Activities in Europe

Environment

(Updated on November 6th, 2009)

 The European Union (EU) directives on Waste Electrical and Electronic Equipment (WEEE), Batteries and 
Packaging are three major take-back legislations in Europe which require manufacturers to organize and finance 
the collection and recycling of end-of-life products and packaging.
 Sony takes full responsibility for its take-back obligations in all those European countries where it has sales 
companies*1.

 ERP operates WEEE collection and recycling services in Austria, Denmark, Finland, France, Germany, Ireland, 
Italy, Poland, Portugal, Spain, and United Kingdom. ERP conducts regular onsite audits of all contracted 
recyclers to ensure compliance with the WEEE directive as well as to prevent illegal shipments of WEEE outside 
the EU.
 For European countries other than the 11 listed in the preceding paragraph, Sony cooperates with authorized 
recycling organizations that undertake recycling in lieu of manufacturers to ensure its products are recycled in 
a manner that complies with the WEEE Directive or related legislation and regulations in each country.
 In 2008, Sony financed the costs of recycling around 52,980 tons of waste electrical and electronics products 
in Europe*2.

 In Europe Sony joined forces with other manufacturers, 
Braun, Electrolux and HP, to form the European Recycling 
Platform (ERP) in December 2002. The aim of ERP is to 
establish efficient and cost-effective systems for the 
collection and recycling of end-of-life electrical and 
electronic products to enable member companies to fulfill 
their obligations as manufacturers.

Sony's WEEE Directive Compliance System
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 In those 17 European countries with already enacted legislation and implemented take-back operation, Sony 
either utilizes ERP's newly established battery take-back services or contributes as a founder or member to 
other authorized battery take-back organization.

 The EU battery directive enacted in Sept. 2008 replaced 
already existing national legislations and expanded 
mandatory producer take-back and recycling of batteries 
towards the entire EU.

Sony's Battery Compliance

 In numerous European countries, producers are legally 
responsible for the collection and recycling of waste from 
packaging. Sony fulfills this obligation through membership 
in authorized collection and recycling organizations 
wherever applicable.

Sony's Packaging Compliance

Sony has sales companies in the following European countries: Austria, Belgium, Czech Republic, Denmark, Finland, 

France, Germany, Greece, Hungary, Ireland, Italy, the Netherlands, Norway, Poland, Portugal, Russia, Slovakia, Spain, 

Sweden, Switzerland, Turkey and the United Kingdom

The Netherlands and Belgium are excluded from the total for Europe

*1

*2
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Recycling Activities in North America

Recycling Activities in North America

Recycling Activities in the United States

Environment

(Updated on September 28th, 2009)

 Sony Electronics Inc. (SEL) in the United States and Sony of Canada Ltd. continue to contribute to the 
development of the recycling infrastructure in North America. All recycling and support activities are committed 
to a responsible recycling process which complies with a growing mandate of state and provincial legislation.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

 In the United States, SEL expanded its voluntary recycling sponsorship program nationwide and established 
"The Sony Take Back Recycling Program" on September 15th 2007 to further encourage consumers to recycle 
and dispose of electronic devices in an environmentally sound manner. SEL developed the program in 
collaboration with the largest waste management company in the United States. Under the program, consumers 
can drop off Sony products at designated collection centers free of charge. The program also allows consumers 
to recycle other manufacturers' products for a nominal fee. The program started with 75 collection centers, and 
there are now 275 in operation, with one center in every state. During fiscal year 2008, 6719tons of used 
consumer electronics were collected. SEL aims to eventually provide a collection center located within 20 miles 
of 95% of the country's population. The company's goal is to recycle one pound of old consumer electronics 
equipment for every pound of new products sold.

Battery collection bags

Design of battery 

collection bag

 SEL has been offering the TV Trade Up Program since November 2008 to 
promote the Sony Take Back Recycling Program, where customers who recycle 
their old televisions are given a coupon that may be used to purchase a new 
television at any Sony Style store. SEL is actively promoting the program to 
consumers through the sponsoring of waste collection events in a number of 
cities.
 To complement this activity, the GreenFill initiative was established which 
enables customers to go to a local retailer and recycle small electronics such as 
digital cameras, cell phones, portable media players and even laptop computers 
by simply dropping it into a box, The refill recycling program is free of charge 
regardless of brand. To date, 81 retail stores have joined the GreenFill program, 
and Sony expects others to join in coming months. A list of permanent drop-off 
locations can be found on SEL's green website
 SEL conducts its own independent audit of recyclers and their downstream processors according to 
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(Updated on September 28th, 2009)

Recycling Activities in Canada

Recycling activities (USA)

Recycling activities(USA)

standards agreed upon with the Electronics TakeBack Coalition's "Manufacturers' 
Commitment to Responsible E-Waste Recycling". This is a commitment which SEL 
was the first to sign for a sound recycling process restricting the export of toxic 
components to developing countries. The coalition recognizes SEL's Take Back 
Recycling Program to be the highest in an evaluation of manufacturer's TV 
recycling programs.
 Mobile phones and rechargeable batteries can be dropped off for collection at 
Sony Style stores. As a member of the Rechargeable Battery Recycling 
Corporation, all of its rechargeable batteries can be recycled at no charge. To 
educate consumers about disposal methods for used batteries and to make 
recycling easy, SEL includes battery collection bags with its Built to Order VAIO 
notebook PC. Sony is the first in the industry to include such a recycling bag with 
new products.

Recycling activities (Canada)

 Since 2003, Sony of Canada Ltd. ( hereafter Sony Canada ) has worked with 
provincial governments* to set up recycling programs for end-of-life televisions, 
computers, monitors, and printers. In fiscal 2008, Sony Canada's leadership 
enabled Ontario, the province with the densest population in Canada, to establish 
a recycling program similar to those already operating in British Columbia, Nova 
Scotia, Alberta and Saskatchewan in collaboration with other companies and 
retailers.

 Mobile phones and rechargeable batteries can be taken to any of the 77 Sony Style stores throughout the 
country for collection and recycling, and notebook PCs can be traded in. In April 2008, Sony Canada expanded 
its recycling program to accept all Sony handheld products for recycling, at no charge, at all Sony Style stores 
across Canada. In addition, Sony Canada established 29 non-retail locations to collect all Sony products for 
recycling at no charge, including televisions. During fiscal 2008 24tons of used consumer electronics were 
collected and recycled.
 Sony Canada conducts its own independent audits of recyclers and their downstream processors according to 
the Electronics Product Stewardship Canada (EPSC) Electronics Recycling Standard, which prohibits export of 
waste electronics to non-OECD countries.

Provincial governments of British Columbia, Alberta, Saskatchewan, Ontario, and Nova Scotia*
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Activities in Asia, Oceania and South America

Environment

 Sony promotes various recycling programs in Asia, Oceania and South America.

 Sony Korea Corporation collects and recycles PCs, televisions and audio products in line with recycling 
legislation that came into force in the Republic of Korea in 2003. In recent years, the number of pieces of 
electronic equipment collected directly at Sony Store outlets and service centers has increased.
 Similarly, Sony Taiwan Limited has continued the collection and recycling of televisions and PCs in accordance 
with legal requirement established in 1998.
 In China, Regulations on Administration of Collection and Disposal of Waste Electrical Appliances and 
Electronic Products was issued on February 25, 2009. Sony China is pushing forward with various initiatives to 
ensure compliance with these standards to prepare for their introduction effective January 1, 2011.
 In fiscal year 2006, Sony Brasil Ltda. launched its own end-of-life battery collection program in cooperation 
with retailers. Batteries are collected through collection posts set up by Sony Brasil at Sony retailers across the 
country. Collected batteries are turned over to a recycling firm, where they are disposed of in an appropriate 
manner.
 In December 2008, the city of Buenos Aires introduced regulations regarding the disposal of end-of-life 
batteries. Sony Argentina S.A. has established 11 battery collection posts in Buenos Aires and launched an 
end-of-life battery collection program.
 In 2005, Sony Australia Limited also launched a battery collection and recycling program, in cooperation with 
an Australian recycling firm. Battery collection boxes have been set up in Sony stores and Sony Australia offices 
across the country. Batteries are collected by the recycling firm and are dealt with through an appropriate 
process. 
 In 2003, Sony New Zealand launched a battery collection and recycling program. The program began with a 
battery collection box at the Sony Service Center, which is a repair service site in Auckland, but in response to 
consumer demand Sony has placed additional boxes at Sony Style stores in the city.

(Updated on September 28th, 2009)

Battery 

collection box in 

Australia

Battery 

collection box in 

New Zealand
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Links for Product Recycling Information in Each Region

Environment

(Updated on September 28th, 2009)

Japan
・ PC and Display Recycling in Japan (Japanese only)
   http://www.sony.co.jp/SonyInfo/pcrecycle/index.html

・ TV Recycling in Japan (Japanese only)
   http://www.sony.co.jp/SonyInfo/csr/environment/recycle/home/index.html

Europe
Austria, France, Germany, Ireland, Italy, Poland, Portugal, Spain, United Kingdom
・ ERP
   http://www.erp-recycling.org/

Belgium
・ Recupel
   http://www.recupel.be/portal/page?_pageid=531,770781&_dad=portal&_schema=PORTAL

Czech Republic
・ Asekol
   http://www.asekol.cz/

Denmark
・ NERA-DK
   http://www.nera.dk/

Finland
・ NERA-FI
   http://www.nera.fi/fi/

Greece
・ Appliances Recycling SA
   http://www.electrocycle.gr/gb/

Please refer to the following websites for information on the recycling of Sony products in each 
region.

This list includes links to third parties' websites.
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Hungary
・ Elektro-Coord
   http://www.electro-coord.hu/

Netherlands
・ NVMP (CE),
   http://www.nvmp.nl/
・ ICT Milieu (IT)
   http://www.ictoffice.nl/

Norway
・ El Retur
   http://www.elretur.no/

Slovakia
・ SEWA
   http://www.sewa.sk/

Sweden
・ El Kretsen
   http://www.el-kretsen.se/

Switzerland
・ SWICO
   http://www.swico.ch/de/home_default.asp

North America
United States
・ EIA
   http://www.ecyclingcentral.com/
・ Sony Take Back Recycling Program
   http://green.sel.sony.com/pages/recycle-2.html
・ The Sony Notebook Trade-In Program
   http://www.sonystyle.com/webapp/wcs/stores/servlet/CategoryDisplay?catalogId=10551&storeId=10151
   &categoryId=8198552921644487782&langId=-1
・ Battery and cell phone recycling program with RBRC
   http://www.sonystyle.com/webapp/wcs/stores/servlet/StoreCatalogDisplay?storeId=10151&catalogId=
   10551&langId=-1
・ RBRC
   http://www.call2recycle.org/
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Environmental Communication

Environment

Sony provides a wide variety of stakeholders with environmental information in an accurate, timely and 
continuous manner. Sony also aims to reduce its environmental impact by implementing environmental 
activities and capitalizing on its partnerships and interactive communications while paying serious 
attention to the opinions of those both within and outside the Company.

・ Communicating with Society
・ Communicating within the Sony Group
・ Communicating with the Local Community
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Communicating with Society

Environmental Advertising

Environmental Information on Websites

Environment

Greening of Factories

Addressing Env. Activities through TV

Energy-Saving Activities 

at the Corporate 

Headquarters Building

Env. Activities at Film 

Studios in Hollywood

  To inform as many people as possible about its environmental activities, Sony released a series of newspaper 
advertisements in Japan under the theme "For the Next Generation." Sony also provides information on its 
efforts to address environmental issues through its products in print and television ads.

Japan
To convey information about the Sony Group's environmental initiatives implemented around the world, Sony 
has launched a website in Japan. It introduces initiatives through reports on visits by artists to the front lines 
of environmental protection and the activities of Sony Group employees, as well as environment-related news, 
the site also features "Watashi with Eco" ("Ecology and Me"), which contains easy tips such as how to use TVs 
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Disclosing Environmental Information on Products

 to help make one's everyday life more ecologically sound. The same content is also available from Sony's "My 
Sony E-Mail Magazine" (in Japanese only). Comments and opinions expressed by visitors to these websites are 
referenced when creating the Sony's company magazine, "Eco Press"(in Japanese only).

United States
In 2008, Sony Electronics Inc. (SEL) in the United States launched a website to publicize Sony's environmental 
efforts. The site introduces eco-conscious Sony products, product innovations and sustainability initiatives and 
programs with the aim of conveying Sony's commitment to reducing its environmental impact. The site also 
provides information about Sony's voluntary "Take Back Recycling Program" in the United States.

Reference : Sony® Green09

Europe
At Sony Europe, environmental activities in the region are organized and promoted in line with the "3Ps" 
framework. The "3Ps", which are defined as "Product," "Process" and "Planet", represent Sony's commitment to 
the reduction of environmental impact over the following three aspects respectively: eco-conscious features of 
Sony products; reduction of environmental impact of a product over its entire life cycle, from material 
procurement through to manufacturing and recycling; and reduction of total impact taken by the Earth. On the 
website, the "3Ps" framework and various environmental information are provided in all languages used in 
European countries.

Reference : Sony Europe website

 As it deploys eco-conscious products around the world, Sony also provides environment-related information on 
its products in a manner that takes into account regional and national differences. In fiscal 2008, beginning in 
Japan, Sony began affixing a new "eco logo" to products classified as environmentally conscious-notably the 
Bravia series of LCD televisions-thereby making it easier for customers to recognize the environmental benefits 
of these products. Currently featured on offerings which satisfy standards for reducing energy consumption, 
the eco logo will gradually be expanded to encompass other product categories. In Europe, Sony provides 
information about the eco-conscious features of its new products in press releases and on the product pages 
of its website in "3Ps" (i.e. Product, Process, Planet) framework.

Eco Logo for BRAVIA
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Events and Exhibitions

Sony holds events and exhibitions related to the environment as a means of informing the wider community 
about the Sony Group's conservation activities and technologies.

Japan
In December 2008, Sony participated in the Eco Products 2008 
Exhibition, Japan's largest exhibition of eco-conscious products and 
services. At its booth, Sony featured exhibits showcasing current 
environmental initiatives and environmental technologies, as well as 
futuristic product design concepts-based on the notion of "Creating the 
Future with Sony"-that enabled visitors to try out product prototypes 
while encouraging them to think about the environment.
On another front, as part of its commitment to reducing greenhouse gas 
emissions, Sony is a member of the World Wide Fund for Nature's 
Climate Savers Programme. In February 2008, Sony and the World Wide Fund for Nature held the Climate 
Savers Tokyo Summit 2008 at Sony's headquarters in Tokyo. At the summit, Sony, together with 11 other 
participating companies, signed the Tokyo Declaration, agreeing to ambitious new targets for tackling the issue 
of global warming.

United States
In January 2009, Sony participated in CES, the United States' largest consumer electronics trade show, and 
exhibits that show Sony's proactive endeavor to the environmental issues were displayed. A special edition of 
"Eco Jeopardy!" which is based on the popular television quiz show "Jeopardy!" was also broadcasted at the 
Sony booth. The program was designed to introduce Sony's top global environmental initiatives and 
technologies. During the exhibition, Sony also announced the new BRAVIA VE5 series, which uses up to 40% less 
energy than conventional LCD televisions, which caught much attention.

Environmental information on a BRAVIA-related press release

Eco Products Exhibition

BRAVIA poster
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Promoting Dialogue with Stakeholders

Cooperation with NGOs

 Sony places a high priority on dialogue with its stakeholders, that is, its customers, shareholders, employees 
and local residents, regarding environmental issues. Accordingly, Sony strives actively to create opportunities 
for such dialogue, including organizing events at its sites in which local residents are invited to the sites to 
participate. Moreover, in May 2009, Sony organized a meeting at its corporate headquarters to exchange views 
on biodiversity, with a number of external experts in the field.

 In its role as a corporate participant in the World Wide Fund for Nature (WWF)'s Climate Savers Programme, 
Sony is engaged in a variety of initiatives aimed at reducing greenhouse gases since July 2006. Under the terms 
of its agreement with the WWF, Sony's role in this initiative is to reduce emissions of greenhouse gases from all 
of its sites and lower product energy consumption, as well as to work with the WWF to communicate with 
consumers.
In February 2008, Sony cooperated in the staging of the WWF's 2008 Climate Savers Tokyo Summit, held at 

Europe
To affirm its commitment to mitigating climate change, Sony participated in the exhibition of the 14th 
Conference of the Parties to the United Nations Framework Convention on Climate Change (COP14), held in 
December 2008 in Pozna?, Poland. As the only company from the electronics industry to take part, Sony 
demonstrated its innovations in energy-saving products and next-generation power sources.
Another notable event was IFA-the largest European Consumer Electronics show-held in August 2008, where 
Sony Europe demonstrated its technological excellence and innovations by exhibiting a number of 
environmental technologies and sustainable design concepts that together gave consumers a glimpse of the 
ecologically sound lifestyles of the future.
On another front, Sony Europe has partnered with a leading European business school, the ESCP-EAP European 
School of Management, to host a series of five lectures, one in each of the school's five European city hubs. The 
themes of the lectures are built around the idea of using technology to help resolve climate change issues.

"Eco Jeopardy!" Sony booth at CES

(Updated on September 28th, 2009)
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Environmental Initiatives through Music, Artists and Events

 As an example from Sony Music Group, its subsidiary in Japan pursues environmental activities such as 
enhancing awareness of environmental concerns through musical activities of its artists, and by paying 
attention to the environmental impact produced by various events it organizes and promotional goods it uses.

For example, Sony Music Associated Records Inc. artist SHEN's CD "SOLAIRO" features a message from the 
artist, "We are always looking at the same sky, no matter where we are." In addition to using Green Power for 
recording, sleeve production, and pressing (which amount to 311kWh per CD), ¥25 per CD sold (approximately 
1% of sales) was donated to organizations involved in environmental protection. During fiscal year 2008, Sony 
Music Records Inc. held new artist conventions in eight locations throughout Japan. For these events, care was 
taken to ensure sample CDs, invitations and other promotional materials handed out to dealers used 
eco-conscious materials (i.e., paper, plastics and inks) while live performances were staged using Green Power.

 Sony's corporate headquarters in Tokyo that was attended by current and intended program participants. In 
addition to the WWF's annual assembly, the summit for the first time welcomed participants representing 
industry and government, as well the press. The summit featured presentations highlighting the efforts and 
achievements of program participants, as well as panel discussions featuring leading experts, and a keynote 
address by James Leape, Director General of WWF International. A highlight of the event was the announcement 
by Sony Chairman and CEO Howard Stringer of the Tokyo Declaration, a commitment to specific greenhouse 
gases reduction targets signed by 12 companies (Climate Savers Program participants.) On behalf of the 
signatories, Mr. Stringer pledged to work "in cooperation with business partners" to expand the scope of 
activities and work toward the realization of a "low-carbon" society, as well as to help inform consumers and 
customers of the benefits of such a society.

For further information, see:

On another front, Sony Europe has concluded a partnership with the Prince's Rainforest Project, established by 
His Royal Highness the Prince of Wales. The Prince's Rainforest Project aims to publicize the plight of 
rainforests around the world which are diminishing. At the 2009 Sony World Photography Awards, a new prize 
category-the Prince's Rainforest Project Award-was established to recognize contributions to rainforest 
preservation efforts through photography, with awards being presented to one amateur and one professional 
photographer. The winner of the professional award, Daniel Beltra, received a Sony bursary to travel across four 
continents to photograph the world's rainforests. The stunning results of his efforts will be displayed in a series 
of interactive rainforest experience-themed exhibitions across Europe in autumn 2009.
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Activities Involaving Popular Characters

Carbon-offset CD Eco-conscious promotional materials

 In Japan, well-known Sony Creative Products Inc. character PINGU is being used 
in an increasing number of environmental campaigns, including those run by 
Japan's Ministry of the Environment and Forestry Agency. A campaign to 
highlight reduction of urban wastes and the importance of resource recycling 
featured a campaign poster promoting the 3 "Rs" ("reduce," "reuse" and "recycle") 
and "my ecobag" featuring the popular PINGU. These items were handed out as 
part of a travelling exhibition that stopped in 17 ordinance-designated major 
cities as well as in Tokyo's 23 wards.

the 3 "Rs"
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Communicating within the Sony Group

Environment

Looking at the dismantling 

line on a recycling factory 

tour

"Eco Press" Sony Europe's intranet web 

"Green Jam"

 To raise the awareness of employees concerning environmental issues, Sony distributes "Eco Press", an 
in-house environmental magazine, to employees of the Sony Group in Japan. Sony also shares information as it 
becomes available with employees worldwide through Sony websites dedicated to the environment. 
Environmental education via e-learning is mandatory for Sony Group employees in Japan. E-learning is also used 
at overseas sites for training new employees. Sony Group companies in Japan and overseas hold exhibitions and 
events for employees that introduce Sony's environmental initiatives at sites across the country. Sony 
Corporation holds a regular "Environment Summit," which is attended by top management, including Sony's 
President, and provides an opportunity for Sony executives to share information about important group-wide 
issues related to the environment. Summits are also held at Sony Group companies overseas. In January 2009, 
Sony Europe held a web conference for all employees to promote awareness of its environmental initiatives in 
Europe. In November 2006, Sony launched tours of a consumer electronics recycling factory. To date, over 400 
Group employees have taken part in the tours to learn about recycling. These tours play a useful role in helping 
engineers learn about environment-conscious design, as well as in enhancing the environmental awareness of 
both employees and managers.
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Communicating with the Local Community

Management of Risks Related to Chemical Substances

Environmental Education

Environment

As a company that uses chemical substances, Sony discloses information on emissions of such substances and 
exchanges views on safety issues with residents in the vicinity of its sites, as well as with local authorities, with 
the aim of reinforcing mutual understanding. For example, in October 2008, Sony Corporation's Atsugi 
Technology Center held presentations on the management of chemical substances for local residents and 
authorities which included a tour of environment-related facilities.

Award ceremony

(Updated on September 28th, 2009)

Sony provides opportunities for learning about environmental conservation, mainly for elementary and junior 
high school students.

Japan
 In June 2008, Sony staged a workshop for elementary school pupils in higher grades focusing on wood 
biomass-fueled power generation -- of which Sony is an advocate -- at the Sony Building in Tokyo's Ginza 
district. The workshop included a quiz on the little-known but important roles played by forests and 
biomass-fueled power generation. In February 2009 the program was also held at a school for disabled children 
in Tokyo.

Argentina
 For the first time, Sony Argentina has hosted Children's Earth Day 
Artwork Contest in June 2008 to commemorate the World Environment 
Day. The contest's theme is: "Dibujemos un nuevo mundo!" (Let's draw a 
new world!) Artwork should show images of ways children can help 
protect the environment, using their own imagination.
Twelve first-place winners' artwork are being exhibited in the biggest 
SonyStyle Store located in Buenos Aires City, together with SAR's 
eco-activities and products.

(Updated on September 28th, 2009)
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China
 With the aim of supporting environmental activities and fostering a greater awareness of environmental issues 
among Chinese youth, Shanghai Suoguang Visual Products Co., Ltd. and Shanghai South Middle School 
cosponsored a competition based on the theme "Creating a More Beautiful Environment: Turning Waste into 
Treasure." The competition was divided into four segments, including model design and construction, and 
approximately 300 participants from 44 junior high schools, elementary schools and kindergartens in the city 
of Shanghai managed to advance to the finals.

 Another notable undertaking involved Shanghai Suoguang Electronics Co., Ltd. working in cooperation with 
Jiang Chuan Road Elementary School to host "Getting in Touch with Nature -- Let's Talk with Small Trees" at 
Minhang Park. This environmental promotional event was implemented as a precursor to the 2010 World Expo. 
Sony is striving to enhance environmental education in the China region through activities such as these.

United Kingdom
The Sony UK Tec Environmental Centre opened in 2003 and was 
constructed from indigenous timber from renewable sources by a team 
of people from the Day Services Centre for Adults with Learning 
Difficulties. It comprises of an Environmental Lodge and a nature trail 
and is used by local primary schools for environmental field trips. 
Various species of flora are planted around the centre, including ancient 
species of apple trees, in this habitat for small mammals. In 2008, 21 
schools and over 500 students have visited the Environmental Centre 
and raised their awareness about wildlife under threat, covering diverse 
topics as habitat destruction or invasive species.

Children's play at the competition

Sony UK Tec Environmental Centre

Elementary school pupils at the event

Workshop by Sony Nuevo Laredo

Mexico
 An environmental work shop was organized by Sony Nuevo Laredo. The 
objective of the event is to emphasize an environmental awareness 
among the Nuevo Laredo children. During the event the children visited 
the Natural History Museum of Nuevo Laredo and the Paint Art Museum 
"Reyes Meza". Finally, in groups of five, the children did an art work 
about the theme "keep clean the environment". One of the art works was 
selected to show it in one of the rooms of Nuevo Laredo Cultural Center 
during October 2008.
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Environmental Technology

Proprietary Technologies Used in Manufacturing Processes

Environment

Sony conducts research on proprietary technologies that contribute to reduction of environmental 
impact so that they can be applied to new products and services, as well as manufacturing processes.
In fiscal year 2008, Sony established a cross-business council to examine technological development 
themes currently in play throughout Sony Group. Notably, it investigated technologies aimed at 
contributing to Sony's efforts to directly reduce its impact on the environment, with the goal of 
identifying themes likely to lead to the development of important environmental technologies for the 
future. As an example, efforts to develop technologies to reduce power consumption for LCD 
televisions-one of the most energy-consuming items in Sony's product lineup-and thereby contribute 
to the prevention of global warming, led to the development of energy-efficient new models in the 
BRAVIA line, including KDL-46V5 and KDL-40V5.

Recycling Waste Rinse Liquid at a Semiconductor Plant
 A mixture of sulfuric acid and hydrogen peroxide is widely used to rinse silicon wafers in semiconductor 
manufacturing processes. The waste rinse mixture is treated with large amounts of water and chemicals, 
generating large volumes of sludge and wastewater. 
 Sony discovered that by adding a trace of nitric acid, the residue of hydrogen peroxide in the waste mixture 
decomposed into oxygen and water effectively. Using this phenomena Sony developed a technology to extract 
highly concentrated sulfuric acid containing no hydrogen peroxide from the waste mixture. Sony Semiconductor 
Kyushu Corporation has been using this technology at their plant since 2001, and the extracted concentrated 
sulfuric acid is being put to good use as a neutralizer for wastewater treatment within the plant. 
 This process does not require heating or cooling and so contributes to savings in the energy consumed by the 
recycling equipment. In addition, the introduction of this equipment has reduced the volume of chemicals 
required for treating wastewater and it has also led to quality improvements of the treated water.

(Updated on September 28th, 2009)



183

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Creating Recycled Plastics from Discarded CDs
 In March 2006, Sony's optical disc manufacturer Sony DADC Japan Inc. (formerly Sony Music Manufacturing) 
introduced a method that recycles discarded CDs into plastics used for product casings and components. Sony 
DADC Japan Inc. developed a proprietary automated system that removes the surface coating by crushing, 
washing and drying the discarded CDs, which are then recycled into polycarbonate plastic. A resin manufacturer 
working with Sony on this project then blends the recycled polycarbonate with additives so that it can be used 
for Sony products. One of the additives is a new environmentally conscious flame retardant (bromine- and 
phosphorous-free) developed by Sony. Polycarbonate plastic containing this additive has high flame retardant 
and thermal resistant properties, and is used for the optical block inside Sony's rear-projection televisions. This 
is yet another example of the Sony Group's effective use of technology and resources to actively promote 
resource conservation within its manufacturing activities.
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Recycled Plastic from CD Scraps
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Research and Development Aimed at Realizing 
New Products and Services of the Future

Dye-Sensitized Solar Cell Research
 Sony is engaged in research on dye-sensitized solar cells, which use 
photosensitive organic dyes adsorbed on the porous electrode surface 
to convert light energy to electrical energy. Unlike conventional 
silicon-based solar cells, dye-sensitized solar cells do not require a large 
vacuum process machine in fabrication. Also, because they use a 
coating and a printing process, these cells allow low-cost fabrication 
and exert less of an impact on the environment due to the fact that they 
require fewer materials and less energy. Dye-sensitized solar cells have 
the additional advantage of providing excellent power generation 
especially in low-light situations, such as indoors or under cloudy skies. 
Depending on the dye color, these cells can even provide color 
variations. Owing to these advantages, dye-sensitized solar cells are 
viewed as one of the most promising next-generation solar cell 
technologies.
 Sony has achieved world-leading results in terms of electric power 
generating efficiency of the experimental module in dye-sensitized solar 
cells.. Sony will continue to conduct research in this area to further 
enhance electric power generation efficiency and ensure reliability with 
a view to future commercialization.

Bio Battery Research
 Sony is conducting research on a bio battery that generates electricity 
from sugar (glucose) by utilizing enzymes through a method that mimics 
power generation principles found in living organisms. As a substance 
produced by plants through photosynthesis, glucose is a regenerative 
energy source that exists in large quantities all over the earth. Glucose 
has a high energy density-a piece of bread (100g) contains glucose 
energy as much power as a 64 AA-size alkaline dry cells. R&D efforts are 
currently focused on improving power-generating efficiency to bring out 
of glucose potential energy. A prototype produced in spring 2009 
boasted twice the cubic output of its predecessor, produced in summer 
2007-once again setting a new record. Sony will continue to promote 
the development of artificial high-activity enzymes, as well as of 

Prototype of Dye-Sensitized Solar Cell

"Hana-Akari" The concept model of the 

solar powered lantern in which colorful 

see-through type dye-sensitized solar cell 

panels are used to form the lampshade.

Walkman playback demonstration with 

Sony's prototype bio batteries (shown 

left)

(Updated on September 28th, 2009)
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Organic Transistor Research
 Sony is conducting research on an organic transistor that uses an 
organic material for the semiconductor layer material. The advantages 
of an organic transistor compared with a conventional silicon-based 
transistor are: (1) its ability to form directly onto plastic film or other 
flexible substrate materials using a low fabrication temperature; (2) the 
ability to make large devices using an inexpensive thin-film process that 
uses coating and printing solutions; and (3) its durability against impact, 
breaking and bending thanks to the softness of the material. Also, the 
technology has great potential as an environmentally conscious method 
that reduces the amount of materials and energy required during the 
manufacturing process. By applying organic transistors in the flat panel 
display backplane circuits called an organic thin film transistors(TFT) 
made on the flexible substrates, flat panel displays can be much thinner, 
lighter, and more flexible than the flat panel displays using a-Si TFT on 
the glass substrates, while maintaining mechanical strength, and reduce 
the need for protective frame materials. 
In May 2007, Sony succeeded in developing the world's first full-color 
organic light-emitting diode (OLED) display driven by an organic TFT on 
a flexible plastic film. In January 2009, Sony demonstrated the organic 
TFT driven full-color flexible OLED display driven by an organic TFT at a 
major consumer electronics show (International CES) in Las Vegas, in 
the United States. This flexible OLED display played full color video while 
it's flexible display panel are automatically bending.
 Sony aims to achieve the future commercialization of "thin, light and 
soft" electronic paper and a flexible film display by enhancing reliability 
and continuing with its research into the mechanisms of organic 
transistors, organic materials and device processes.

New bio battery prototype (below 3 

pieces) achieved doubled the battery's 

output density per unit volume by the 

previous prototype (spring 2009)

Prototype of flexible OLED display driven 

by an organic TFT

Sony CEO, Howard Stringer demonstrated 

the flexible OLED display in his keynote 

speech at International CES. (January 

2009)

technologies for an enzyme immobilization and electron mediators 
(electronic conduction materials). It will also focus on efficiently 
supplying oxygen to the electrode and ensuring that the appropriate 
water content is maintained at the electrode to further enhance power 
output and durability, with a view to realizing practical applications for 
bio batteries as eco-conscious energy devices of the future.
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Environmental Data

Environment

Environmental Data Collection Methods and Rationale
ISO14001 Certified Sites
Environmental Data for Sites
Greenhouse Gas Emissions from Sites
Emissions of Air and Water Pollutant

Environmental Data for Products
Environmental Conservation Cost
List of Controlled Substances at Sites
Independent Verification Report
History of Environmental Activities at Sony

Introduction to the Environmental data of the entire Sony Group
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Environmental Data Collection Methods and Rationale

Worldwide Data Collection System

Scope, Collection Period, and Accuracy of Compiled Data

Environment

 Sony uses the intranet-based data collection system to monitor and manage the progress of the environmental 
impact of all sites in the Sony Group. This system permits headquarters to collect data monthly from sites 
around the world.

 Persons in charge at each site use the data collection system to input data concerning energy, water, waste, 
chemical substances and environmental costs, which is then checked by supervisors. Data administrators for 
the Japan, Americas, Europe, Pan Asia and East Asia regions also check the data. In order to ensure efficient 
collection and tabulation, in addition to the checks at several points, data checks are executed by the system 
at data input to reduce the possibility of errors.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

Collection period: April 1, 2008-March 31, 2009

· Data from some business sites includes estimates.

· The collection period for certain figures for PFCs and other greenhouse gas emissions is from January 1, 2008 to December 

31, 2008.

Scope of data collection

Business site data: All ISO 14001-certified sites as of March 31, 2007

· In principal, data is collected for ISO 14001 certification from non-manufacturing sites with 100 or more employees and 

 manufacturing sites of consolidated Sony Group business sites and certain joint venture companies in which Sony holds a 

 capital stake of 50%.

· Data is not included for certain sites certified under ISO 14001 that are located outside of Japan. Data is included for certain 

 sites not certified under ISO 14001 that voluntarily compiled and submitted such data.

Product data:

 Data covers all products manufactured by the Sony Group and sold outside the Group. Accessories, semi-manufactured 

 products and components are included. Weight data includes the weight of packaging materials.

Data accuracy

Data for sites: 

Chemical substance data and environmental cost data collected from certain sites may be slightly less accurate than other data.

Data for products:

Data for some semi-manufactured products, components, and some products produced and sold overseas may be slightly less 

accurate than other data.
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Greenhouse Gas Index Data Collection Methods and Rationale

The greenhouse gas index is calculated as follows.

Greenhouse gas index
(1) Total greenhouse gas emissions from sites (calculated in terms of CO2) + (2) Total CO2 emissions from 
product use + (3) Total CO2 emissions from logistics - (4) Greenhouse gas emissions offset by greenhouse gas 
reduction activities

(1) Total greenhouse gas emissions from sites

(Updated on September 28th, 2009)

< CO2 emissions from energy consumption >

CO2 emissions from energy consumption are calculated by multiplying the quantity of electrical power and fuel (including fuel 

for motor vehicles, etc.) used at sites by the CO2 conversion rate.

< Emissions of PFCs and other greenhouse gases >

Emissions of PFCs and other greenhouse gases are converted to CO2 by multiplying greenhouse gas emissions from each site 

by global warming potentials.

Global warming potentials are based on the Third Assessment Report of the Intergovernmental Panel on Climate Change (IPCC).

< CO2 Conversion Rates >

Japan: Rates announced under the Law concerning the Promotion of the Measures to cope with Global Warming

Overseas: Rates proposed by the GHG Protocol*

For CO2 conversion rates for electricity, the rates of each country in fiscal year 2000 are used.

*  Internationally accepted accounting and reporting standards for companies and other entities to report their greenhouse gas 

emissions, operated under the umbrella of the World Business Council for Sustainable Development (WBCSD) and the World 

Resource Institute (WRI)

Systems for Calculation, Reporting and Public Disclosure of Greenhouse Gas Emissions(Japanese only)

GHG Protocol

(2) Total CO2 emissions from product use

CO2 emissions from product use are calculated by multiplying the quantity of electrical power consumed throughout the 

lifetime of products sold in the current fiscal year by the CO2 conversion rates. (In other words, it is not the actual quantity of 

CO2 emitted in the current fiscal year.) CO2 emissions from product use are calculated by the following equation. 

Sales x (Operating power consumption x Hours of operation per year + Power consumption during standby time x Standby time 

per year) x Years of product use x CO2 conversion rate

*In theory, emissions during product use in the current fiscal year should be calculated from the total quantity of electrical 
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(3) Total CO2 emissions from logistics

Total CO2 emissions from logistics include emissions arising from domestic and international logistics handled by Sony Supply 

Chain Solutions, Inc., and logistics associated with the business activities of major domestic affiliates. 

For domestic transportation by trucks, transportation volume is calculated by multiplying the transported volume by the 

transported distance. CO2 emissions are calculated by multiplying transportation volumes by the factor of "amount of fuel use 

per transported volume," as defined in the Law concerning the Rational Use of Energy, and the "emission factor of fuel type 

used," as defined in the Law concerning the Promotion of the Measures to Cope with Global Warming.

For domestic transportation by rail, ship, and air freight, transportation volume is calculated by multiplying the transported 

weight by the transported distance. CO2 emissions are calculated by multiplying transportation volume by "the CO2 emission 

unit of transported tons multiplied by kilometer according to the type of transportation" defined in the "Guidelines for CO2 

emission calculation method in logistics: Version 1.0" issued by the Ministry of Economy, Trade and Industry and the Ministry 

of Land, Infrastructure and Transportation.

For international transportation, transportation volume is calculated by multiplying the transported weight by the transported 

distance, and the CO2 conversion rate proposed by the GHG protocol is used.

(4) CO2 Emissions from Employee Business Trips

Emissions are calculated for business trips undertaken by employees in central departments, which account for the largest 

share of business trips taken by employees of Sony Corporation and Sony Group Electronics Business companies in Japan, 

Europe and North America. (In the case of Japan, some music-related companies are included.)

CO2 emissions are calculated by multiplying the distance traveled by the number of employees traveling using the basic unit of 

output proposed by the GHG Protocol.

power consumed by previously sold Sony products that are still in use by consumers in the current fiscal year. However, given 

the difficulty of determining how many previously sold Sony products are still in use by consumers of the total number of Sony 

products sold to date, Sony uses the total quantity of electrical power consumed while in use over the lifetime of Sony products 

sold in the current fiscal year as an indicator for CO2 emissions during use.

The hours of operation per year, standby time per year, and years of product use are calculated based on data obtained by 

various surveys. 

The same conversion rates as CO2 emissions from sites for each country in fiscal year 2000 are used. However, as for the data 

up to fiscal year 2003 outside of Japan, the factors of the following countries are used according to the destination of the 

products. 

North America: United States

Europe: Germany

Other regions: Singapore
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Resource Index Data Collection Methods and Rationale

(5) Greenhouse gas emissions offset by greenhouse gas reduction activities

Greenhouse gas emissions offset by greenhouse gas reduction activities primarily include electrical power produced from 

renewable energy sources, purchases of electrical power produced from renewable energy sources and CO2 emission 

reductions realized through the purchase of power under the Green Power Certification System.

The resource index is calculated as follows.

Resource index
((1) Waste landfilled from sites - (2) Waste reused/recycled from sites) + ((3) Product resource input - (4) 
Volume of reused/recycled materials - (5) Volume of resource recovery from end-of-life products)

(1) Waste landfilled from sites

Total weight of wastes generated at Sony sites.

(2) Waste reused/recycled from sites

Volume of reused/recycled waste from sites

(3) Product resource input

Total volume of resources used in products, accessories, manuals and packaging materials. Total weight of products shipped is 

used as a substitute.

(4) Volume of reused/recycled materials

Total volume of recycled/reused materials and vegetable-based plastics used for products, accessories, manuals and packaging

(5) Resource recovery from end-of-life products

Resource recovery from end-of-life products is calculated as the weight of products collected from recycling multiplied by the 

reused/recycled ratio.

The volume of products collected from recycling is the total volume of cardboard in all areas and packaging containers in Japan 

that Sony is obliged to collect and recycle as a percentage of the total volume of recycled packaging materials resulting from 

logistics in Japan, Europe, the United States and South Korea. Some amounts calculated based on the recycling expenses are 

included.

The reused/recycled ratio is the volume used/recycled compared with the total volume collected. The amount of collected 

end-of-life products is substituted under the current situation.

(Updated on September 28th, 2009)
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ISO14001 Certified Sites

ISO14001 Certification Status

Site with ISO14001 Certification

Environment

Since the early 1990s, Sony sites throughout the world have sought certification under ISO14001 and 
this was achieved in early fiscal 2000. 
In fiscal 2003, Sony further developed this activity by implementing a group-wide, globally integrated 
environmental management system. 
In fiscal 2005, all Sony Group sites, including the Sony Group's headquarters, which represents the 
core of this management system, acquired integrated ISO14001 certification in accordance with the 
fundamental requirements of this integrated management system.

List of ISO14001 Certification - Japan Region

(As of March 31, 2009)

List of ISO14001 Certification - Europe Region

(As of March 31, 2009)

List of ISO14001 Certification - Americas Region

(As of March 31, 2009)

List of ISO14001 Certification - Pan Asia Region

(As of March 31, 2009)

List of ISO14001 Certification - East Asia Region

(As of March 31, 2009)

The scope of ISO14001 is all manufacturing sites and non-manufacturing sites with 100 or more employees.
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List of ISO14001 Certification - Japan Region
(As of March 31, 2009)

ISO14001 Global Environmental Management System 
(GEMS) Certification

Environment

Name of Organization Acquired (Global EMS)

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Sony Corporation Environmental Related Organization 2004/06

Sony Corporation TV Business Group 2004/09

Sony Corporation Audio/Video Business Group 2004/09

Sony Corporation B&P Business Group 2004/09

Sony Corporation Semiconductor Business Unit 2004/10

Sony Corporation Chemichal & Energy Business Group 2004/10

Sony Corporation Electronic Device Business Group 2004/10

Sony Corporation Digital Imaging Business Group 2005/01

Sony Corporation VAIO Business Division 2005/01

Sony Ericsson Mobile Communications Japan, Inc. 2005/01

Sony Computer Entertainment Inc.

Sony EMCS Corporation Inazawa TEC , Ichinomiya TEC

2004/06

2004/07 2003/04 2

Sony Corporation Sendai Technology Center 2004/08 1996/08 1

Sony Chemical & Information Device Corporation HQ, 

Kanuma, Neagari Plant
2004/08 1997/08 5

Sony EMCS Corporation Senmaya TEC 2004/09 1997/08 1

Sony Music Manufacturing Inc. 2004/10 1997/04 1

Sony Energy Devices Corporation 2004/10 1997/04 3

Sony EMCS Corporation Hamamatsu TEC 2004/10 1997/09 4

Sony Manufacturing Systems Corporation Kuki Plant, 

Isehara Plant

Sony Mobile Display Corporation Higashiura Plant

2004/11 1996/10 1

2004/11 1996/05 2

Headquarters/Business Unit

Manufacturing Sites
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Sony EMCS Corporation Kisarazu TEC

SONY/TAIYO CORPORATION

Sony EMCS Corporation Kosai TEC

Sony Semiconductor Kyushu Corporation

Sony Semiconductor Kyushu Corporation

Sony EMCS Corporation Minokamo TEC

Sony Chemical & Information Device Corporation Nakada Plant

Sony EMCS Corporation Omigawa TEC

Sony Chemical & Information Device Corporation Toyosato Plant

Sony EMCS Corporation Kohda TEC

1997/07 1

̶ 1

1996/06 2

2004/12 1996/03 1

2005/01 1999/01 1

2005/01 1996/02 1

2005/01 1997/01 1

2005/01 2001/12 4

2005/02 1996/02 2

2005/02 1997/02 2

2005/02 1996/12 1

2005/05 1997/04 1

2005/07 1995/05 1

Sony EMCS Corporation Nagano TEC

Sony Mobile Display Corporation Yasu Plant

Sony Electronics of Korea Corporation

2004/11

2005/11

2005/04

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Manufacturing Sites

Sony PCL Inc. 2004/07 2001/01 2

2004/10 1999/02 1Sony Corporation Tokyo Area Site

2004/11 2001/01 5Sony LSI Design Incorporated

2004/12 2001/10 1Sony Assurance Inc.

2004/12 1997/04 1Sony Music Group

2005/01 2000/09 3Sony Supply Chain Solutions, Inc.

2005/02 2000/05 4Sony Broadband Solutions Corp.

Sony Marketing (Japan) Inc.

Sony Life Insurance Co.,Ltd

JARED INC.

2005/03 2000/03 1

Sony Corporation Atsugi and Shonan Technology Center 2004/07 1998/03 2

2005/05 2001/03 1

2005/07 2000/08 1

2005/07 2000/09 1Sony Finance International, Inc.

2006/02 2001/02 3FRONTAGE Inc.

2004/07 ‒ 4Sony EMCS Corporation Mizunami Site

Sony EMCS Corporation Tougane Site

Sony Taiwan Ltd

Sony Korea Corporation

Sony Bank

2004/12 ‒ 1

2005/09 ‒ 1

2006/01 2000/03 1

2008/03 ‒ 1
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List of ISO14001 Certification - Europe Region
(As of March 31, 2009)

ISO14001 Global Environmental Management System 
(GEMS) Certification

Environment

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Manufacturing Sites

Non-Manufacturing Sites

Sony DADC Austria A.G. 2004/10 1998/02 2

Sony Chemicals Europe B.V. 2005/02 1997/06 1

Sony France S.A., Dax Technology Center 2005/05 1997/02 1

Sony UK Ltd. Digital Technology Center Pencoed 2005/06 1996/09 1

Sony Espana, S.A., Barcelona Technology Center 2005/06 1998/03 1

Sony Slovakia spol. sr. o 2005/06 1998/09 2

Sony Hungaria kft, Gödöllö Technology Center 2005/06 1999/07 1

Sony France S.A., Alsace Technology Center

Sony DADC UK Ltd.

2005/07 1997/06 1

2009/01 2008/09 1

Sony Computer Entertainment Europe

Sony Portugal, Lda.

2005/02 2005/02 4

2005/02 2004/06

Sony Overseas S.A.

Sony Vaio of Europe

2005/02 2001/12

2005/03 2001/03

1

1

1

Sony Benelux B.V., Sony Belgium

Sony Customer Service Europe N.V.

2005/03 2001/03 1

2005/03 2001/03

Sony United Kingdom Ltd. (Weybridge & Basingstoke)

Sony Deutschland GmbH & Sony Europe GmbH

2005/02 1999/05

2005/04 2003/02

1

2

2

Sony Deutschland GmbH, Stuttgart Technology Center 2005/04 2002/04

Sony Italia S.p.A.

Sony Supply Chain Solutions (Europe) B.V.

2005/05 2000/03 1

1

2005/06 2002/07

Sony Austria GmbH

Sony Espana S.A.

2005/06 2003/05

2005/06 2000/12

1

1

3
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Site name
Acquired (Individual 

Certificate)
Number of sites

Audit 
Schedule

Sony Music Entertainment Sites - currently out of scope due to merger with BMG

Sony Music Entertainment UK Group ltd

Sony Music Entertainment (Spain) S.A.

1999/05 1

2000/10 1

Sony Music Entertainment (Germany) GmbH & Co. KG

Sony Music Entertainment (Italy) S.p.A.

2000/12 1

2001/07 1

NA

NA

NA

2005/05

Sony France S.A. (Paris) 2005/06 2001/02 1

Sony Benelux B.V. / Sony Netherlands 2006/01 1998/03 1
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List of ISO14001 Certification - Americas Region
(As of March 31, 2009)

ISO14001 Global Environmental Management System 
(GEMS) Certification

Environment

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Manufacturing Sites

Non-Manufacturing Sites

Sony Digital Audio Disc Corporation - Mexico S.A. de C.V. 2004/08 1998/06 1

Sony Brasil Ltda., 2004/09 1999/10 3

Sony Digital Audio Disc Corporation - Pitman 2004/09 1997/09 1

Sony Electronics Inc., San Diego 2004/11 1998/01 1

Sony Magnetic Products Inc. of America 2004/12 1998/04 1

Sony Baja California Tijuana 2004/12 1998/07 1

Sony Digital Audio Disc Corporation - Terre Haute 2005/03 1997/11 1

Sony Nuevo Laredo, S.A. de C.V.

Sony Baja California Mexicali

2005/04 1997/11 1

2005/07 1998/03 1

Sony Digital Audio Disc Corporation Canada

Sony Digital Audio Disc Corporation Brasil (Manaus)

2005/09 1998/03 1

2005/12 1998/06 2

Sony American Zone

Sony Comercio de Mexico S.A de C.V. and Sony de 

Mexico S.A de C.V.

2006/01 2001/12 14

2006/01 2001/06

Sony Gran Colombia 2006/01 2001/05

1

1
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List of ISO14001 Certification - Pan Asia Region
(As of March 31, 2009)

ISO14001 Global Environmental Management System 
(GEMS) Certification

Environment

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Manufacturing Sites

Non-Manufacturing Sites

PT Sony Chemicals Indonesia 2004/10 1998/05 1

Sony Technology (Thailand) Co., Ltd. - Ayuthaya 

Technology Center 
2004/10 1998/03 1

Sony Technology (Thailand) Co., Ltd. - Chonburi 

Technology Center
2004/10 1998/03 1

Sony Electronics (Singapore) Pte. Ltd., Sony Display 

Device (Singapore)
2004/11 1996/06 1

Sony Electronics (Singapore) Pte. Ltd., Sony Precision 

Engineering Center (Singapore)
2004/12 1996/08 2

Sony DADC Australia Pty Limited 2004/12 1999/03 1

Sony Device Technology (Thailand) Co., Ltd 2005/06 1997/07 1

Sony Precision Engineering (Malaysia) Sdn. Bhd. 2007/04 1998/08 1

Sony EMCS (Malaysia) Sdn. Bhd. PG Tec 2005/09 1999/12 2

Sony EMCS (Malaysia) Sdn. Bhd. KL Tec 2005/09 2000/02 2

Sony DADC (India) Pvt. Ltd. 2006/01 2000/10 1

Sony Chemicals Singapore Pte. Ltd. 2004/11 1998/05 1

Sony Supply Chain Solutions (Thailand) Ltd. 2005/06 1999/04 8

Sony Gulf FZE 2005/09 1999/04 1

Sony Thai Co. Ltd. 2005/09 2001/03 1

Sony Supply Chain Solutions (Malaysia) Sdn. Bhd. 2006/01 1999/04 1

Sony (Malaysia) Sdn. Bhd. 2006/01 1999/12 1

Sony South Africa (Proprietary) Limited 2006/01 2000/04 1
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Sony Australia Limited 2006/01 2001/02 2

PT Sony Indonesia 2004/11 1998/05 1

Sony Electronics Asia Pacific Pte. Ltd. 2005/06 1999/04 8

Sony Electronics Singapore Pte Ltd Non-manufacturing 

Division Companies (ADMS, SOSIN, GISSAP, SRL, SSCSS)
2005/09 1999/04 1

Sony Global Treasury Services, Plc; Singapore Branch (SGTS) 2006/01 1999/04 1

Sony India Pvt. Ltd. 2006/01 1999/12 1

Sony Vietnam Limited 2006/01 1999/04 1

Sony New Zealand Ltd. 2006/01 1999/12 1

Sony Phillipines Inc. 2006/01 1999/04 1
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List of ISO14001 Certification - East Asia Region
(As of March 31, 2009)

ISO14001 Global Environmental Management System 
(GEMS) Certification

Environment

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Site name
Acquired 

(Global EMS)
Acquired (Individual 

Certificate)
Number 
of sites

Manufacturing Sites

Non-Manufacturing Sites

Sony Chemicals (Suzhou) Co., LTD. 2004/07 1998/03 1

Sony Digital Products (Wuxi) Co., LTD. 2004/09 ‒ 1

Shanghai Suoguang Visual Products Co., Ltd. 2005/02 1998/08 1

Sony Precision Devices (Huizhou) Co., Ltd. 2005/02 2002/04 1

Sony Electronics (Wuxi) Co., Pte. Ltd. 2005/03 2002/09 1

Shanghai Suoguang Electronics Co., Ltd. 2005/04 1998/04 1

Sony DADC Hong Kong Limited 2006/01 1999/10 1

Sony Chemicals (Shenzhen) Ltd. 2009/01 ‒ 1

Sony (China) Limited 2005/03 1999/09 8

SOBEY Digital Technology Co., Ltd. 2005/12 - 1

Sony Corporation of Hong Kong Limited 2005/04 2001/02 2



201

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Site Environmental Data List

Environment

・ Environmental Data for Sites (Worldwide)
・ Environmental Data for Sites (Japan region)
・ Environmental Data for Sites (Amrericas region)
・ Environmental Data for Sites (Europe region)
・ Environmental Data for Sites (Pan Asia region)
・ Environmental Data for Sites (East Asia region)
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Environmental Data for Sites (Worldwide)

Environment

(Updated on September 28th, 2009)

Energy (Unit:t-CO2)

Water (Unit: m3)

Fiscal 2000 1,325,478 312,151 240,770 1,912,66034,261

Fiscal 2000

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Oil consumption Vehicle fuel

1,317,742 275,016 234,095 1,861,11434,261

1,360,856 334,793 165,083 1,894,99334,261

1,393,452 326,985 161,859 1,918,88936,594

1,423,706 301,464 149,299 1,908,75934,290

1,496,083 285,848 125,247 1,942,37135,193

1,467,183 238,798 83,466 1,824,29534,847

1,515,172 209,680 56,823 1,823,01141,336

1,342,423 189,150 56,057 1,626,32038,690

26,883,710

Water consumption

24,381,288

24,627,784

21,438,431

22,943,862

23,705,314

22,345,200

21,287,613

18,186,286

Water discharge

15,287,388

16,501,885

16,817,247

Total

* Electricity consumption is calculated based on the CO2 conversion rate used in the countries in which Sony 
sites are located in fiscal 2000.
* Figures for vehicle fuel in fiscal 2000 and 2001 are not available and have been substituted by figure in fiscal 
2003.

* Effective from fiscal 2003, water used represents the volume of water used less contribution to water 
conservation (water cultivation).
Amount of water used is subtacted from amount of water consumed after fiscal 2000 and onward.
Amount of water used is of water directly taken from the source for the purpose of heat exchange and is 
returned to the same source.
The amount of such water used is subtracted from the "amount of water consumed" since water is not pollluted 
and amount of water neither increases nor decreases from this process.

Electricity consumption Gas consumption
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Chemical substances (Unit: tons)

Fiscal 2002

Fiscal 2003

223,726

224,166

186,528

195,156

37,198

29,010

Fiscal 2004

Fiscal 2005

214,807

213,120

189,197

189,893

25,610

23,377

Fiscal 2006

Fiscal 2007

193,120

191,582

173,066

174,768

20,055

16,814

Fiscal 2008

Class 1
substances used

Class 2
substances used

Class 3
substances used

Class 4
substances used

45,23927,49017,0427033.9

46,31526,62719,2214680.35

59,90443,40816,2922030.37

50,60436,01314,4121770.71

44,14028,46015,594850.67

44,99828,89516,083200.61

47,89137,67410,21501.91

62,21337,27924,93201.84

40,15930,9959,16301.60

168,160 152,454 15,706

* Chemical substances used represents the volume handled less the volume recycled.
* Effective from fiscal 2003, data used for Class 4 chemical substances represents the total of Class 4 and Class 
5 substances.
*Figures for fiscal 2007 has been amended because of the accuracy improvement of the data aggregation

Waste (Unit: tons)

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

281,450

Waste generated

257,769

226,046

Waste reused/recycled

212,630

55,404

Waste disposed of as landfill

45,141

Total
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Environmental Data for Sites (Japan region)

Environment

(Updated on September 28th, 2009)

Energy (Unit:t-CO2)

Water (Unit: m3)

Fiscal 2000

Fiscal 2000

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Oil consumption Vehicle fuel

Water consumption Water discharge

Total

* Electricity consumption is calculated based on the CO2 conversion rate used in the countries in which Sony 
sites are located in fiscal 2000.
* Figures for vehicle fuel in fiscal 2000 and 2001 are not available and have been substituted by figure in fiscal 
2003.

* Effective from fiscal 2003, water used represents the volume of water used less contribution to water 
conservation (water cultivation).

Electricity consumption Gas consumption

596,848 139,828 190,680 927,3557,556

628,628 130,598 176,099 935,3247,556

661,642 134,177 137,168 940,5437,556

696,061 129,054 148,726 981,7937,952

717,417 92,605 138,267 956,1087,819

772,465 98,398 116,936 993,8616,062

828,487 119,805 78,447 1,029,2402,501

865,003 129,068 52,068 1,053,6427,503

805,517 121,779 51,586 986,7427,860

14,117,409

14,257,885

14,279,835

13,027,101

14,880,167

16,175,227

14,709,548

14,484,305

12,749,799

11,398,578

12,649,224

12,095,146
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Chemical substances (Unit: tons)

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Class 1
substances used

Class 2
substances used

Class 3
substances used

Class 4
substances used

* Chemical substances used represents the volume handled less the volume recycled.
* Effective from fiscal 2003, data used for Class 4 chemical substances represents the total of Class 4 and Class 
5 substances.
*Figures for fiscal 2007 has been amended because of the accuracy improvement of the data aggregation

* Japan region: Japan, Taiwan and South Korea

Waste (Unit: tons)

Fiscal 2000

Fiscal 2001

Waste generated Waste reused/recycled Waste disposed of as landfill

Total

80,449 78,502 1,947

72,759

74,596

70,827

73,404

1,933

1,192

64,055 62,892 1,163

116,815

116,305

108,399

112,215

8,416

4,090

91,055

92,554

88,041

89,916

3,014

2,638

82,269 80,584 1,685

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

20,90613,9246,8321463.85

24,84517,6637,116660.26

33,58427,4466,078610.35

35,71128,9286,745370.70

28,26721,4606,780270.67

31,43523,7887,629170.61

40,06632,6507,41401.88

54,61633,40321,21101.79

35,51728,2657,25001.60



206

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

Environmental Data for Sites (Amrericas region)

Environment

(Updated on September 28th, 2009)

Energy (Unit:t-CO2)

Water (Unit: m3)

Fiscal 2000

Fiscal 2000

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Oil consumption Vehicle fuel

Water consumption Water discharge

Total

* Electricity consumption is calculated based on the CO2 conversion rate used in the countries in which Sony 
sites are located in fiscal 2000.
* Figures for vehicle fuel in fiscal 2000 and 2001 are not available and have been substituted by figure in fiscal 
2003.

Electricity consumption Gas consumption

403,204 108,780 407 512,3914,274

377,713 84,722 4,160 466,5964,274

402,200 130,579 16 537,0694,274

373,939 131,959 1,392 509,0211,731

360,260 131,316 2,164 495,1191,379

372,722 133,029 1,224 508,4951,520

278,572 40,478 77 322,1453,018

269,101 31,169 50 306,2955,975

244,326 28,854 58 277,7914,553

5,786,088

5,275,979

5,549,278

4,301,028

3,587,359

3,347,347

2,687,557

2,609,021

1,588,178

580,313

501,570

1,336,592
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Chemical substances (Unit: tons)

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Class 1
substances used

Class 2
substances used

Class 3
substances used

Class 4
substances used

* Chemical substances used represents the volume handled less the volume recycled.
* Effective from fiscal 2003, data used for Class 4 chemical substances represents the total of Class 4 and Class 
5 substances.
*Figures for fiscal 2007 has been amended because of the accuracy improvement of the data aggregation

Waste (Unit: tons)

Fiscal 2000

Fiscal 2001

Waste generated Waste reused/recycled Waste disposed of as landfill

Total

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

79,881 67,783 12,256

66,268

52,964

54,688

44,464

11,580

8,500

42,655 36,310 6,345

97,958

83,125

71,042

58,517

26,916

24,608

77,430

75,841

57,355

62,101

20,075

13,740

75,593 64,508 11,085

19,36210,3758,8751120.05

16,8376,04110,760360.09

23,75514,5529,136670.01

12,4865,5566,856740.01

12,5314,5107,975460.00

10,2562,7797,47700.00

4,8472,2872,56100.00

3,5526882,86500

1,4853841,10100
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Environmental Data for Sites (Europe region)

Environment

(Updated on September 28th, 2009)

Energy (Unit:t-CO2)

Water (Unit: m3)

Fiscal 2000

Fiscal 2000

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Oil consumption Vehicle fuel

Water consumption Water discharge

Total

* Electricity consumption is calculated based on the CO2 conversion rate used in the countries in which Sony 
sites are located in fiscal 2000.
* Figures for vehicle fuel in fiscal 2000 and 2001 are not available and have been substituted by figure in fiscal 
2003.

Electricity consumption Gas consumption

92,008 32,954 7,633 132,5958,313

82,186 35,175 4,619 121,9818,313

78,154 46,644 6,048 139,1608,313

85,687 39,217 5,760 141,70511,041

79,368 50,758 5,944 148,14912,079

54,672 30,640 5,299 101,35010,739

37,473 12,212 4,805 63,7189,228

35,039 11,729 4,653 61,3279,906

117 9,212 4,386 23,1499,434

2,052,375

1,161,808

1,010,868

1,159,588

1,075,356

574,234

311,957

305,479

292,069

133,828

130,326

260,126

Amount of water used is subtacted from amount of water consumed after fiscal 2000 and onward.
Amount of water used is of water directly taken from the source for the purpose of heat exchange and is 
returned to the same source.
The amount of such water used is subtracted from the "amount of water consumed" since water is not pollluted 
and amount of water neither increases nor decreases from this process.
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Chemical substances (Unit: tons)

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Class 1
substances used

Class 2
substances used

Class 3
substances used

Class 4
substances used

* Chemical substances used represents the volume handled less the volume recycled.
* Effective from fiscal 2003, data used for Class 4 chemical substances represents the total of Class 4 and Class 
5 substances.
*Figures for fiscal 2007 has been amended because of the accuracy improvement of the data aggregation

Waste (Unit: tons)

Fiscal 2000

Fiscal 2001

Waste generated Waste reused/recycled Waste disposed of as landfill

Total

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

29,415 24,004 5,411

30,957

27,938

26,079

23,851

4,878

4,087

30,579

34,381

28,287

32,964

2,291

1,416

36,679 35,663 1,016

32,176

26,558

24,327

19,983

7,849

6,575

30,360 23,007 7,353

1,3174906991270

990253689480

1,238745466270

1,23687236040

1,4671,16230410

1,00462038310

3202418000

3983128600

3592946500.01
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Environmental Data for Sites (Pan Asia region)

Environment

(Updated on September 28th, 2009)

Energy (Unit:t-CO2)

Water (Unit: m3)

Fiscal 2000

Fiscal 2000

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Oil consumption Vehicle fuel

Water consumption Water discharge

Total

* Electricity consumption is calculated based on the CO2 conversion rate used in the countries in which Sony 
sites are located in fiscal 2000.
* Figures for vehicle fuel in fiscal 2000 and 2001 are not available and have been substituted by figure in fiscal 
2003.

Electricity consumption Gas consumption

197,365 24,842 30,336 252,54213,267

194,095 20,406 39,855 254,35613,267

179,725 17,287 10,573 220,85213,267

183,478 16,101 3,438 216,59813,580

181,220 16,102 2,788 211,74411,634

189,803 14,580 1,171 220,87715,322

190,365 13,771 131 219,61915,352

192,352 9,449 46 218,49116,644

149,340 3,107 15 166,18313,720

4,927,838

2,317,156

1,883,386

1,544,897

1,647,736

1,706,043

1,749,326

1,868,089

1,592,292

1,417,563

1,403,573

1,328,884
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Chemical substances (Unit: tons)

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Class 1
substances used

Class 2
substances used

Class 3
substances used

Class 4
substances used

* Chemical substances used represents the volume handled less the volume recycled.
* Effective from fiscal 2003, data used for Class 4 chemical substances represents the total of Class 4 and Class 
5 substances.
* Fiscal 2000 data is total of pan asia region and east asia region.
*Figures for fiscal 2007 has been amended because of the accuracy improvement of the data aggregation 

* Pan asia region: Southeast Asia, Middle East, Africa and Oceania

Waste (Unit: tons)

Fiscal 2000

Fiscal 2001

Waste generated Waste reused/recycled Waste disposed of as landfill

Total

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

15,668

19,539

12,420

15,970

3,248

3,569

14,613 10,692 3,920

34,502

27,830

22,279

18,467

12,222

9,364

20,744

21,640

14,868

17,023

5,877

4,617

18,973

17,328

15,007

14,597

3,965

2,730

3,6552,7016363180

2,3301,4356192760

917311577290

698249424250

69723245780

60716643920

53838815000

40124415700

25013011900
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Environmental Data for Sites (East Asia region)

Environment

(Updated on September 28th, 2009)

Energy (Unit:t-CO2)

Water (Unit: m3)

Fiscal 2000

Fiscal 2000

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Oil consumption Vehicle fuel

Water consumption Water discharge

Total

* Electricity consumption is calculated based on the CO2 conversion rate used in the countries in which Sony 
sites are located in fiscal 2000.
* Figures for vehicle fuel in fiscal 2000 and 2001 are not available and have been substituted by figure in fiscal 
2003.

Electricity consumption Gas consumption

36,054 5,748 11,714 53,517850

35,120 4,116 9,361 48,598850

39,136 6,106 11,278 57,369850

54,286 10,654 2,543 69,7722,290

85,442 10,681 135 97,6381,380

106,420 9,201 616 117,7881,551

132,285 52,533 6 189,5724,749

153,677 28,265 7 183,2561,308

143,123 26,198 12 172,4563,122

1,368,460

1,904,418

1,405,816

1,753,245

1,902,463

2,886,812

2,020,718

1,963,949

1,757,106

1,817,192

1,796,498

* Fiscal 2000 data of east asia region is included in pan asia region data. 
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Chemical substances (Unit: tons)

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Class 1
substances used

Class 2
substances used

Class 3
substances used

Class 4
substances used

* Fiscal 2000 data of east asia region is included in pan asia region data. 
* Chemical substances used represents the volume handled less the volume recycled.
* Effective from fiscal 2003, data used for Class 4 chemical substances represents the total of Class 4 and Class 
5 substances.
*Figures for fiscal 2007 has been amended because of the accuracy improvement of the data aggregation 

* East asia region: mainland China, Hong Kong

* Fiscal 2000 data of east asia region is included in pan asia region data. 

Waste (Unit: tons)

Fiscal 2000

Fiscal 2001

Waste generated Waste reused/recycled Waste disposed of as landfill

Total

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

7,524 5,160 2,356

7,847

10,102

6,844

7,965

1,003

2,136

10,159 6,896 3,262

3,951 3,448 504

4,137

4,716

3,257

2,111

880

2,605

7,015 3,019 3,996

0

1,3131,23437420

41035536190

47340927380

1,1781,0967830

1,6961,54215400

2,1192,1091000

3,2462,63361300

2,5491,92162700
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Greenhouse Gas Emissions

Environment

(Updated on September 28th, 2009)

Greenhouse Gas Emissions from Sites

Emissions by Business Category in Fiscal 2008

Scope 1 (Direct Emissions from Sites)

(Unit: t-CO2)

(単位：t-CO2)

2,218,026

Tatal

2,126,677

2,099,213

2,113,577

2,145,406

2,180,244

2,028,096

2,071,955

1,836,694

0.303

Emissions divided by consolidated sales
(Emission Intensity)

1,402,330

Electronics

61,764

891,486

542,291 807,854

532,942 737,162

522,212 716,899

480,397 717,045

439,993 677,866

334,938 545,057

276,848 525,791

254,379 464,753

Other than Electronics

0.281

0.280

0.281

0.298

0.290

0.244

0.234

0.238

(Unit: t-CO2)　                              (Unit: t-CO2/million yen)

Greenhouse Gas Emissions
TotalCO2 Emissions from Energy Use

HFCs PFCs SF6 NF3 Other Total

305,3652352,78051,947242,5807,823

265,5634438,66943,118206,7806,553

204,2201,1315,98839,351150,9966,754

194,6876,6347,83345,481130,4644,275

236,6486,93115,63758,163150,2985,619

237,8738,86411,49062,099150,9284,492

210,11916,38114,02553,725121,0734,915

248,94352,46915,22149,053127,3284,872

210,37420,79314,97147,117119,5967,898

586,121

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008
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Scope 3 Emissions in Fiscal 2008 (Other Emissions)
CO2 emissions from the electricity during product use

23,535,000 t-CO2

Details: Climate Change > Reducing Greenhouse Gas Emissions Related to Products and Services 

CO2 emissions from product shipment

720,000 t-CO2

Details: Reducing Environmental Impact of Logistics 

CO2 emissions from employee business trips

88,000 t-CO2

Details: Climate Change > Reducing Greenhouse Gas Emissions by Transport 

Purchased Electricity Purchased Heat Total

1,325,478 1,061 1,326,539

1,317,742 1,081 1,318,823

1,360,856 1,195 1,362,051

1,393,452 3,226 1,396,678

1,423,706 4,656 1,428,362

1,496,083 6,295 1,502,378

1,467,183 22,173 1,489,356

1,515,172 30,991 1,546,163

1,342,423 29,518 1,371,941

Scope 2 (Indirect Emissions from Sites)

(Unit: t-CO2)

Fiscal 2000

Fiscal 2001

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008
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Emissions of Air and Water Pollutant (Worldwide)

Environment

(Updated on September 28th, 2009)

457

NOx

156

SOx

140

BOD

420

351 52 142 337

288 64 135 311

274 59 142 158

167 48 280 279

182 35 205 113

176 8 133 73

COD

(Unit: Tons)

Fiscal 2002

Fiscal 2003

Fiscal 2004

Fiscal 2005

Fiscal 2006

Fiscal 2007

Fiscal 2008
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Environmental Data for Products

Environment

(Updated on September 28th, 2009)

Television

Video

Audio

IT

Professional use

Game

Total

Greenhouse Gas Emissions from Product Use (Unit: t-CO2)

Total Volume of Resources Used in Products (Unit: tons)

Rationale

Production volume x (Operating power consumption x Estimated hours of operation per year + Standby power consumption x 

Estimated standby time per year) x Years used x CO2 conversion rate

Rationale

Total weight of all Sony-branded Products sold, including all accessories and packaging materials

19,587,858

314,004

1,487,003

89,710

1,242,232

813,700

23,534,507

14,978,341

341,573

1,689,645

90,784

1,135,557

1,105,117

19,341,017

13,599,236

372,547

1,609,150

73,821

1,369,409

810,242

17,834,405

12,393,22511,738,77311,961,73710,818,77612,067,418

322,432228,719197,346280,299407,618

1,586,7812,055,1601,365,0622,461,3091,964,006

109,593207,479143,076132,36067,893

616,053432,057538,146871,4371,008,853

295,299447,8261,095,122529,577256,561

15,323,38315,110,01415,300,48915,093,75815,772,350

12,908,566

527,432

2,043,388

161,243

511,678

331,595

16,483,902

Fiscal 2000 Fiscal 2001 Fiscal 2002 Fiscal 2003 Fiscal 2004 Fiscal 2005 Fiscal 2006 Fiscal 2007 Fiscal 2008

Television

Video

Audio

IT

Professional use

Devices/ Others

Game

Music

Total

Fiscal 2000 Fiscal 2001 Fiscal 2002 Fiscal 2003 Fiscal 2004 Fiscal 2005 Fiscal 2006 Fiscal 2007 Fiscal 2008

421,231432,164469,549575,353629,294638,865735,844

81,72180,53781,746137,931105,20364,13559,731

261,180250,927251,249280,320259,564378,147444,736

36,34326,19434,27840,63644,12757,00740,874

15,88313,5269,2806,1215,6286,8259,815

95,71365,25617,19639,99057,78451,01627,614

190,585

480,278

86,337

234,741

41,290

15,287

85,038

178,501179,510168,258156,480150,144134,112134,688

611,575

96,428

287,155

32,300

9,915

18,630

163,821184,202222,058208,271204,956174,675185,804 147,991206,549

170,430

1,266,477 1,269,4631,232,3161,253,6141,445,1031,456,7011,504,7831,639,105 1,432,982
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Environmental Data for Product Recycling

Collected End-of-Life Products

Environment

(Updated on September 28th, 2009)

Japan 

Europe

Americas

South Korea

Total

Collected End-of-Life Products

Environmental Data Collection Methods and Rationale

Fiscal 

2000

Fiscal 

2001

Fiscal 

2002

Fiscal 

2003

Fiscal 

2004

Fiscal 

2005

Fiscal 

2006

Fiscal 

2007

Fiscal 

2008

26,11521,34917,90612,93112,0268,8510

36,09014,72612,0870000

5,761555312611746253

16722500000

68,13336,35530,04613,05712,1438,898253

31,486

52,980

6,589

133

91,188

15,407

0

73

0

15,480
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Environmental Cost

Environment

1.5 billion yenCost for environmental activities at sites

8.2 billion yenCost for environmental technology development

Environmental Cost in fiscal 2008*

*Total cost of Sony corporation and its subsidiaries related to electronics businesses 
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List of Controlled Substances at Sites

Environment

(Updated on September 28th, 2009)

PFCs

HFCs

SF6

N2O

CH4

NF3

HFEs 

CO2 (except in 

emissions from 

energy use)

Methanol

IPA

MEK

acetone

n-heptane

n-hexane

toluene

xylene

ethyl acetate

butyl acetate

styrene

ethyl benzene

tetrahydrofuran

1-methoxy-2-pr

opanol

CFCs (refrigerants for 

refrigerators/freezers 

up until March 31,

 1985)

HCFCs (refrigerant)

HFCs (refrigerant) (HCFCs and 

HFCs may be used in new 

refrigerators until March 31, 

2011)

CFCs (refrigerants for 

refrigerators/freezers after 

March 31, 1985)

halon (for fire extinguishers 

and fire extinguishing 

equipment)

CFCs (non-refrigerant)

HCFCs (non-refrigerant)

methyl bromide

halon (other than for fire 

extinguishers and fire 

extinguishing equipment)

1,1,1-trichloroethane

1,1,2-trichloroethane

1,2-dichloroethane

1,1-dichloroethylene

1,2-dichloroethylene

methylene chloride

chloroform

trichloroethylene

tetrachloroethylene

carbon tetrachloride

Greenhouse Gases

Ozone-Depleting 

Substances

VOC

1(Prohibited) 3(Reduction) 4(Controlled)
2(To be phased out 
by March 31, 2011)

Class
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VOC

n-butanol

MIBK

cyclohexanone

formaldehyde

other VOCs

Lead-free solder

hexavalent chromium 

compounds

lead and its compounds (other 

than in lead solder)

antimony and its compounds

arsenic and its compounds

nickel and its compounds

zinc and its compounds

manganese and its compounds

cobalt and its compounds

fluorine and its compounds

boron and its compounds

selenium and its compounds

Cadmium and its compounds

mercury and its compounds

lead solder

Heavy Metal 

Compounds

Asbestos

vinyl chloride monomer

PCBs

benzene

N,N-dimethylformamide

Carcinogenic 

Substances

Nonylphenol octylphenol 

methyl cellusolve and methyl 

cellusolve acetate ethyl 

cellusolve and ethyl cellusolve 

acetate dioxins/furan

Endocrine 

Disrupters and 

Substances Harmful 

to Reproductive 

Functions 

Especially harmful chemicals 

Provided by each country law

Toxic and 

Dangerous 

Substances

PFOS

substances: Substances 

specified under other 

laws/regulations

Agrichemicals

pesticides

others: Aldrin

dieldrin

endrin

chlorodane

heptachlor

toxaphene

Agrichemicals,

Sterilizers, and 

Others
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mirex

DDT

polychlorinated naphthalene 

(with more than three chlorine 

atoms)

hexachlorobenzene

bis (tributyltin) oxide

certain paraphenylenediamines

2,4,6-tri-tertiary-butylphenol

Agrichemicals,

Sterilizers, and 

Others

Others
Substances specified under 

other laws/regulations

* Class 1 substances that used for research and development purposes are exempted.
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Independent Verification Report

Purpose and Scope of Verification

Independent Verification Report

Environment

(Updated on September 28th, 2009)

 Sony has obtained third-party verification since fiscal 2001 to ensure the credibility of data reported and 
facilitate the ongoing improvement of its environmental management. 
 Since fiscal 2003, Sony has sought independent verification from the Bureau Veritas (BV) Group, the external 
auditing organization for the Sony Group's global environmental management system. In fiscal 2008, Sony asked 
the BV Group to undertake independent verification of the reliability of data collection and reporting processes, 
as well as the accuracy and the appropriateness of conclusions drawn from such data, at production sites, 
non-manufacturing sites, design sites and Sony's headquarters.

(Updated on September 28th, 2009)
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Reference View from BV

 Bureau Veritas has verified the environmental data collection activities and environmental activities at the 
headquarters and at site level. Bureau Veritas has concluded the following:
< Reference View >
 Bureau Veritas has verified the environmental data collection and reporting and associated environmental 
management activities at the Sony headquarters and at site level. The following conclusions are made as a result 
of the work.
1. Site Environmental Impact Information
・ Review systems at the Headquarters have been modified from individual activity to a more standardized team 
   activity, entailing greater interaction and a complementary review outcome. The data management system and 
   its review process have been reviewed in order to better manage the handover of system responsibility 
   between individuals.
・ Overall data coverage has been improved, especially in previously low coverage areas.  There has also been a 
   marked improvement in the accuracy of data in areas such as China and South East Asia.
・ A standardized data management system has been established including a review of data collection, site 
   specific aggregation flow charts and defined roles and responsibilities.. This has been implemented across the 
   Sony Group enabling an enhanced level of data management.
・ Numerous mistakes have been detected at site level where the data management manual has not been 
   established which infers that gaps could and do exist in the management of data among sites.  It is 
   recommended that the Headquarters understand requisite competence levels and calculation procedure at 
   each relevant site.
2. Green House Gas (GHG) Emissions
・ Overall credibility of aggregated data for energy consumption and greenhouse gas emissions has been 
   improved and strengthened through a systematic review of the data management and collection systems.
・ Sony should be commended for the collection of additional data such as the leakage of refrigerant agent and 
   alternative substances such as HFE.

(Updated on September 28th, 2009)
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3. CO2 emission from logistics
・ Most sites in Japan use an intra-regional logistics system for data management and calculation whereby 
   output data is exported automatically from the system, resulting in a lower probability of error.
・ Estimated figures have been used for intra-regional logistics in Europe and the United States. It is 
   recommended to use actual figures for future data collection. Furthermore, it is also recommended that other 
   regions currently excluded from calculation scope such as China be covered in the future.
4. Product Environmental Data
・ The Product Assessment data sheet has been defined and applied appropriately, and documentation of the 
   data aggregation process has been revised to provide greater clarify during data consolidation at the 
   Headquarters.
5. CO2 emission from business travel
・ It is commendable that CO2 emissions data for each business trip have been aggregated during the reporting 
   period.
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History of Environmental Activities at Sony

Environment

Launches Greenplus Project to promote 

environmental consideration with respect to 

products

(Updated on September 28th, 2009)

1976 November

Action

Promotes prevention of hazardous materials use 

and occupational health and safety in Sony Group 

operations in Japan

Establishes Environmental Conference, chaired by 

the President

May

1985 April

Hazardous waste materials and working 

environments of Group operations in Japan 

evaluated

Sony Corporation of America begins environmental 

audits

Signs business charter for sustainable development 

of the international chamber of commerce

1989 March
Convenes special committee to study measures to 

eliminate CFC use

1990 August

1991 October

October 

President's Policy on the Environment is 

disseminated among Sony Corporation staff

Organizes Sony Environmental Conservation 

Committee 

March
Sony Global Environmental Policy and 

Environmental Action Program is formulated

April
Center for Environmental Technologies (CET) is 

established at the Sony Research Center

May

Guidelines for acquiring ISO environmental 

certification are established and introduced
May

April
Center for Environmental Technologies (CET) is 

established at the Sony Research Center

Formulates policy for product assessment

1992 December Policy on environmental management established

1994 February Launches Sony Environmental Award program

Establishes Environmental Science Center

May

Inaugurates Environmental Fund System, a program 

supporting development of environmental 

protection technologies,

Principles and Organization

1993
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1995 May

Sony Kohda Corporation becomes the first Sony 

company in Japan to acquire ISO 14001 

certification

1996 July

Sony Deutschland's Service Division becomes the 

first nonmanufacturing site in the Sony Group to 

acquire ISO 14001 certification

October
Revises Sony Environmental Action Program and 

formulates Green Management 2000

October
Initiates operations at Recycle Research Center in 

Ichinomiya
1997

February
Completes the process of acquiring ISO 14001 

certification at all 38 manufacturing sites in Japan

February
Sony Eco Plaza environmental exhibition room 

opens Sony Headquarters

September
Sony China Environmental Conservation Committee 

is established

1999

December

Four sites in Singapore become the first 

nonmanufacturing sites in Asia to acquire ISO 

14001 certification

April

Composition of Sony Environmental Conservation 

Committee is revised to give each member a 

specific responsibility

November

Implements Sony Environmental Action Program 

uniformly across the Sony Group worldwide and 

introduces Green Management 2002

October

Introduces periodic environmental information 

disclosure involving advertising and publicity 

introduce; Launches "eco info" mark

April

Environmental factors are incorporated into 

Network Companies' evaluations; Guideline for the 

Environmental Risk Management is formulated; Fire 

risk survey program is launched for European and 

Asian operations

Environmental R&D laboratory is established in the 

Environmental Center Europe, Germany

1998

September

2000
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December

Introduces periodic environmental information 

disclosure involving advertising and publicity; 

Launches. "eco info" mark

March
Revises Sony Mid-Term Environmental Action 

Program; Formulates Green Management 2005

September

July

Sony begins using the Green Power Certification 

System

April
Completes ISO 14001 certification process at all 

manufacturing sites worldwide

Introduces Green Partner Environmental Quality 

Approval Program

Revises Sony Mid-Term Environmental Targets 

(Green Management 2005)

November
Revises Sony Environmental Vision and renames it 

"Sony Group Environmental Vision"

June

July

Initiates first "Sony Group Environmental Month"

October

PS one game console shipments temporarily are 

halted in the Netherlands due to containing 

cadmium above the limit

October

Sony Technical Standards, SS-00259 "Management 

Regulations for the Environment-related 

Substances to be Controlled which are included in 

Parts and Materials" is formulated

2001

2002

March

Introduces new system to increase the efficiency of 

environmental management through a high level of 

expertise in environmental issues concerning 

products and sites; Establishes Institute for 

Environmental Research to develop medium- and 

long-term environmental management 

visions 

2003

April

Japan's Home Appliance Recycling Law became 

effective and the 14-plant recycling network of 

Green Cycle Corporation, where Sony is the 

principal shareholder, began processing four types 

of appliance; Environmental evaluation standards 

are extended from Electronics to Game, Music and 

Pictures businesses
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June

Acquires ISO 14001 for the headquarters functions 

of Sony Group environmental management 

Commencement of a globally integrated 

environmental management system

July
Begins participation in World Wide Fund for Nature 

(WWF)'s Climate Savers Programme

August
Commences pilot program to collect waste in the 

city of Kita-Kyushu

*Organization names appear as they were at the respective dates; some may not be current.

Participates in 2009 International CES (consumer 

electronics show) with environment-oriented booth

November
Use of renewable energy at Sony DADC Austria's 

Anif Plant reaches 100%

April Establishes Green Management 2010

June Launches KDL-32JE1, a low-energy LCD television

Resources Recycling Office is established

Completes shift to a globally integrated 

environmental management system, based on ISO 

14001

2004

February

Provides venue for the annual conference of the 

WWF's Climate Savers Program and co-hosts (with 

the WWF) Climate Savers Tokyo Summit 2008, 

which welcomes representatives of industry, 

government and the media,

2008

2009

March2006

Launches a scheme to support forest conservation 

efforts in Aomori using a Green Power Certification 

system purchase contract

April

2007
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CSR Innovation

Technology

Sony harnesses new technologies to 
contribute to the realization of 
sustainable lifestyles and address key 
issues of importance to society.

page 231

True to its DNA, Sony continues to address the challenge of realizing new potential through creative 
technologies, products and services and a spirit of innovation that focuses on contributing to society. 
This challenge is undertaken in partnership with a diverse array of stakeholders.

Marketing

Sony offers programs that enable 
consumers to make their own 
contribution toward solving 
environmental problems.

page 236

Partnership

For Sony, working in partnership with 
various stakeholders is vital for 
pursuing CSR activities. Here are some 
of the activities Sony participates in 
with its stakeholders.

page 234

Design

Sony pursues a variety of design-based 
initiatives that help solve problems 
faced by society and take user diversity 
into consideration.

page 237
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Technology

Cell Broadband Engine™ Technologies: 
Helping to Identify the Mechanics of Disease

Cell Broadband Engine™ and Distributed Computing

Analyzing Protein Folding on PLAYSTATION®3

CSR Innovation

  Cell Broadband Engine™ (Cell/B.E.) on PLAYSTATION®3 (PS3™) is a powerful new microprocessor that 
achieves a computing speed approximately 10 times faster than that of a standard PC. Cell/B.E. facilitates the 
real-time processing of massive amounts of data, inviting a broad range of potential applications not only in 
next-generation computer entertainment systems and digital electronic products, but also in workstations for 
movie production and computer simulations in science and technology. Additionally, Cell/B.E. makes it possible 
to run multiple operating systems (OSs), meaning real-time OSs used in conventional PCs and workstations can 
run together, as can OSs used in digital consumer electronic products and computer entertainment systems. 
Distributed computing is a technique for obtaining significant computing capacity by leveraging the capacity of 
multiple computers, thus eliminating the need for a dedicated supercomputer. This technique is used primarily 
by universities and research institutes. Calculations are divided into smaller units, i.e., packets, which are then 
distributed to participating computers. When the computers have finished processing the calculations, they 
send the data back. Accordingly, more computers on the network mean greater computing capacity. With these 
technologies, PS3™s connected to a network together act like a supercomputer.

  Folding@home™ is a distributed computing program established by Stanford University to study protein 
folding. Participating computers are sent packets of complicated calculations over the Internet. These 
computers simultaneously process these packets of calculations, greatly reducing the time needed to complete 
the calculation. Once the computers have finished processing their packets, the resulting data is sent back over 
the Internet to the Stanford University server.

  Misfolded proteins in the human body are linked to a number of diseases, 
including Parkinson's, Alzheimer's and cancer. Analyzing protein folding to 
identify the causes of this phenomenon requires massive computing 
capabilities. Computer simulations are essential because the folding process is 
extremely complicated, but with an average PC one simulation would take about 
30 years. 

(Updated on September 28th, 2009)

The screen of a PS3™ running 

Folding@home™
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  In March 2007, Sony Computer Entertainment Inc. began offering PS3™ owners a software application 
enabling them to donate capacity to Folding@home™. PS3™s, backed by the tremendous computing capacity 
of Cell/B.E., are thus contributing to efforts to identify the mechanics of several diseases.

  On September 16, 2007, the Guinness Book of World Records certified the Folding@home™ project as the 
world's most powerful distributed computing network after it broke the one-petaflop barrier for computing 
capacity. Thanks to the tremendous computing capacity of the PS3™, the project became the first ever to reach 
the one-petaflop mark in distributed computing.

・ Folding@home™on PLAYSTATION®3
   http://www.scei.co.jp/folding/jp/

  Since Folding@home™ for PS3™ was released in March 2007, a huge number of PS3™ users from around the 
world have taken part. As of March 2009, the amount of donated computing capacity had increased to more 
than 21 times the pre-release capacity.

・　Folding@home™on PLAYSTATION®3

　　http://www.scei.co.jp/folding/jp/

Folding@home™: How does it work?

Folding@home™ Project Listed in Guinness Book of 
Records Thanks to PS3™ Power



233

CSR Report 2009 detailed version

January 2010
Copyright 2010 Sony Corporation

A Stakeholder's Voice

Opportunities in Medical Research

  Simulation of biological and chemical processes plays an increasingly important role in today's medical 
science. Folding@home™, a distributed computing project, was established in October 2000 at Stanford 
University. It applies such simulation techniques to help provide a better understanding of protein folding, 
misfolding and related diseases. The massive amount of computing capacity needed for our research is 
provided by volunteers, who connect to the network and donate computing capacity. The project has enjoyed 
the support of more than one million computers since it began. Sony gave owners of PLAYSTATION®3 systems 
the opportunity to join the project in March 2007. Within just one month, the donated computing capacity more 
than doubled, which gives our research a significant acceleration in the quest to understand and eventually 
develop cures for serious diseases. The keys to success for initiatives like Folding@home™ are te

* "PlayStation" , "PLAYSTATION" and "PS3" are registered trademarks and "Cell Broadband Engine" is a 
trademark of Sony Computer Entertainment Inc.

Vijay S. Pande 
Associate Professor of Chemistry and of Structural Biology, 
Stanford University
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Partnership

Participation in CSR-Related Organizations and Projects

Launch of the "Eco-Patent Commons"

CSR Innovation

 Sony undertakes a wide range of activities with the aim of promoting CSR initiatives overall. One example is its 
active role as joint chair of the working group on the formulation of the ISO 26000 standard, on which Sony 
submits reports in Japan through the Japanese Industrial Standards Committee (JISC). Sony is also a member 
of worldwide CSR organizations, including the World Business Council for Sustainable Development (WBCSD), 
Business For Social Responsibility (BSR), CSR Europe, and the Council for Better Corporate Citizenship (CBCC). 
The WBCSD has established a project called the "Eco-Patent Commons," which is a collection of sleeping 
patents pledged by corporations to provide assistance with environment preservation. In January 2008, Sony 
joined forces with IBM (USA), Nokia (Finland), and Pitney Bowes (USA) to launch a database of environmentally 
friendly patents on a website hosted by the WBCSD.

(Updated on September 28th, 2009)

 On January 15, 2008, Sony joined forces with IBM (USA), Nokia (Finland), Pitney Bowes (USA) and the World 
Business Council for Sustainable Development (WBCSD) to launch the "Eco-Patent Commons." This portfolio of 
patents for environmental technologies released by founding and participating members is available on a 
dedicated website hosted by the WBCSD.

The patents that make up the portfolio include patents that address environmental issues, as well as patents 
covering innovative manufacturing and business processes. Releasing these patents encourages their 
application in the development of innovative products, processes and services that contribute to environmental 
preservation.

The founding members of the Eco-Patent Commons Project, including Sony and other members of the WBCSD, 
are calling for other companies to join them in this initiative, which promotes innovation and collaboration with 
the aim of preserving the global environment. 

(Updated on September 28th, 2009)

・ Eco-Patent Commons
   http://www.wbcsd.org/web/epc

For Sony, working in partnership with various stakeholders is vital for pursuing CSR activities. Here are 
some of the activities Sony participates in with its stakeholders
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Collaboration with Environmental NGO
(Updated on September 28th, 2009)

 In July 2006, Sony joined the Climate Savers Programme, sponsored by the 
World Wide Fund for Nature (WWF), an environmental preservation NGO, as part 
of Sony's activities centered on the prevention of global warming. Under the 
Programme, Sony is lowering greenhouse gas emissions and reinforcing 
communication with stakeholders.
 
In February 2008, Sony and the WWF co-hosted the Climate Savers Tokyo 
Summit 2008 at Sony's Tokyo headquarters. Together with 11 other companies, 
Sony signed the Tokyo Declaration, which specifies further reductions in 
greenhouse gas emissions.
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Marketing

"Solar-bear" an Example of Cause-Related Marketing

Carbon-Offset Investment Trust

CSR Innovation

 In March 2008, Sony launched a campaign in collaboration with the Solar-bear Fund 
to support the installation of green power and environmental education.
 Under the campaign, Sony donates a portion of the revenue generated from the sale 
of retail batteries and battery chargers with packages that display "Solar-bear" 
campaign characters. The money raised through the campaign is used to install solar power generation units at 
kindergartens and nursery schools. In fiscal year 2008, such units were donated to three kindergartens and 
nursery schools.

(Updated on September 28th, 2009)

 In an initiative aimed at mitigating greenhouse gas emissions, Sony Bank donates to the Japanese government 
greenhouse gas emissions rights it has purchased on behalf of customers whose holdings in funds that make 
up its carbon-offset investment trust exceed a specified amount. This system enables customers to participate 
in an environmental preservation activity while the Bank manages their investments. In fiscal year 2008, Sony 
Bank purchased 1,000 tons of emissions rights for investments in three eligible funds.

2009年９月2日更新

・　For more information, see(Japanese only)

　　http://moneykit.net/visitor/eco/eco04.html

Sony offers programs that enable consumers to make their own contribution toward solving 
environmental problems.
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Design

"odo": The Concept behind Sustainable Design

Usability

CSR Innovation

 "odo" is a design concept model group of devices, powered by kinetic 
energy, which Sony proposed and developed. The devices provide 
children with new experiences, a sense of social consciousness, 
ecological values and inspiration. In return, children offer their 
creativity, curiosity and energy to "odo," which enhances its value even 
more. They are an invitation to enjoy a new level of interaction with 
devices, by having fun moving parts, turning cranks and using the body 
to generate energy while playing. At the Eco-Products 2008 exhibition, 
held in December 2008, the Sony booth featured new "odo" devices and 
a workshop where children could try these new devices out. Children 
visiting the Sony booth could experience the fun of taking photographs 
using the Twirl 'N Take digital still camera and viewing them using a 
memory card and the Push Power Play photo viewer, all powered by their 
very own energy.

  Adhering to the concept of "user-centered design," Sony conducts 
product development from the perspective of the user. To verify the 
user-friendliness of prototypes at each stage of the development 
process, Sony conducts usability assessments, inviting actual 
customers to test-user products, ascertaining their views and ensuring 
results are reflected in the final product. Through such diverse 
initiatives, Sony aims at providing people with user-friendly products 
and services.

(Updated on September 28th, 2009)

(Updated on September 28th, 2009)

"odo": The Concept behind 

Sustainable Design

Repeated prototyping resulted 

in the HDR-HC3 "Handycam" 

with a 7° tilt angle that makes it 

easy to hold

・ For further information please see the Sony Design website:

   http://www.sony.net/Fun/design/activity/sustainable/ucd/index.html

Sony pursues a variety of design-based initiatives that help solve problems faced by society and take 
user diversity into consideration.
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